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13 Jul 2012 | 15:17 BST | Posted by Climate Feedback Editor | Category: Uncategorized

The Climate Feedback blog is no longer being updated. Thank you to those who have followed the blog in the
past. If you would still like to keep up with climate change news. visit us on Twitter and Facebook. Climate

We look forward to interacting with you elsewhere online,

The Nature Climate Change editors
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About this blog

Climate Feedback is a blog hosted by Mature
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GoPro HERO3 Black Edition Wide-Angle
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SPECS

GoPro HERO3 Black Edition Wide-Angle Helmet Cam Specs

Specification
Best use
Megapixels
Waterproof

High definition
Lens

Lens focal length
Zoom range

Vertical resolution

Image stabilization

still mode

Movie mode
Frames per second
Self timer

Instant review
Interface

Remote control

Description
Multisport
12

Yes

ARE ALL THE TECHNICAL
SPECS FOR THAT PRODUCT

Yes

Glass lens

Unavailable
None

4K [ 2.7K / 1440p / 1080p / 960p / 720p / WVGA

Yes

12 fps. / 15 fps. / 24 fps. [ 30 fps. / 48 fps. / 60 fps. / 100 fps. / 120 fps. / 240 fps.
Yes

No

USB/micro-HDMI/composite A adapter/3.5mm stereo mic adapter/Wi-Fi

Yes
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Save up to 50% Plus free shipping on skis & snowboards! Shop the REI Winter Clearance

CATEGORIES

Electronics RODUCT APPEARING ON A CATEGORY PAGE.

NOTE THE LEFT NAV COLUMN!
THE REI WINTER CLEARANCE

SAVE UP TO 50%

Shop early for the best selection!

» Watches (122)

» Helmet Cameras and
Photography (119)

» Batteries and Battery
Chargers (84)

» Radios (51)

» Emergency
Electronics (10)

» Weather

Instruments (6) Relevance lz] Sale and Clearance Only | Items per Page: 20 100 | 12345 of 19

WFEATURES | T T T O T 0T e
Illumination (108) ;
Date display (98) Iﬂ

Stopwatch (81)
Alarm (80)
Countdown timer (58)

Multiple time zones (50)

Lap timer (36)
Altimeter (33) -

v BRAND



* FEATURES

Hlumination (108)
Date display (98)
Stopwatch (81)

Alarm (30)

Countdown timer (58)

Multiple time zones (50)

Lap timer (36)
Altimeter (33)

* BRAND

ACR Electronics (5)
AfterShokz (2)
Aquapac (3)
Bertucci (8)

Black Diamond (1)
Boombotix (1)
BriarTek Inc (1)

Brunton (3)

m

| »

[

v BEST USE

Backpacking (15)
Camping (17)
Casual (49)
Cross-training (17)
Cycling (3)

Hiking (5]
Kayaking (1)

Mountaineering (13)

v WEIGHT (LBS)

0 to 0.25 (117)
0.5 to 0.75 (39)
1 to 1.25 (11)
1.5 to 2.75 (16)
3 to 999.75 (11)

m

* RATING * ANALOG OR DIGITAL
Analog (32)
Both (8)

- FRIEE Digital I:ED:I

£0.00 to $19.99 (73) + 05 COMPATIBILITY

$20.00 to $39.99 (72)

$40.00 to $79.99 (92) =

£30.00 to $149.99 (71) Windows [ Mac (34)

$150.00 to $1,999.99 (80)

METADATA AIDS IN
FINDABILITY VIA
FAGETED NAVIGATION
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http://rosenfeldmedia.com/books/content-everywhere/
http://rosenfeldmedia.com/books/content-everywhere/
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(’)in,tepeé% Add +  About v Jonathon ~

..JONEW SOC
PLATFORMS

Black Diamond ReVoelt Headlamp. 110 [ ]
——— T — lumens, lightweight, USB rechargeable ®
or alkaline. This thing is super bright.
\-/ 2 s Runner's World Hydralite Hydration Belt
. Thermarest ProLite Sleeping Pad. Very at REL.com
good, fightweight pad. Built as 3- | Nate Pollister onto Gear Up
season, but | have taken this thing in &

sub-zero camp. | Becca LeClair Animal
Kingdom

' | Nate Pollister Gear Up

The North Face Jester Pack at REl.com

MSR Pocket Rocket Stove. This thing - 3 Q:‘Ziniff;md[
can fit in your shirt pocket. Butane cans Bac
are used as the base. Boils water fast,
even at 8,000 ft.
| Nate Pollister Gear Up ® .
k ¥ Mountain
Bike Accessories at REI- FREE House
SHIPPING
Renee Slaff Celeste my
CoolMax Light Hiker Socks - Women's ride!

¥ Colleen Robinson Tomb
% Raider

SOURCE:
PINTEREST.COM/SOURGE/REI.COM

= e

H Renee Slaff onio Celeste my Pasta Primavera Vegetarian

Topeak OneUp Bike Holder at RH



http://pinterest.com/source/rei.com/
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THE SOLUTION WHEN OUR
CONTENT S[JCKS




99 CONTENT STRATEGY
PLANS FOR THE CREATION,

PUBLICATION, AND GOVERNANCE
OF USEFUL, USABLE CONTENT.

— KRISTINA HALVORSON, @HALVORSON



http://twitter.com/halvorson

99 CONTENT STRATEGISTS
USE WORDS AND DATA TO CREATE

UNAMBIGUOUS CONTENT THAT SUPPORTS
MEANINGFUL, INTERACTIVE EXPERIENGES.

— RACHEL LOVINGER, @RLOVINGER



http://twitter.com/rlovinger

99 CONTENT STRATEGY
IS TO COPYWRITING AS INFORMATION

ARGHITECTURE IS TO DESIGN.

— RACHEL LOVINGER, @RLOVINGER



http://twitter.com/rlovinger
http://twitter.com/rlovinger

99 A CONTENT STRATEGY
GIVES YOU THE STRUCTURE TO DECIDE

WHAT T0 PUBLISH, ACCOUNTS FOR THE
RESOURCES YOU HAVE, AND HELPS YOU
PLAN FOR THE FUTURE.

— JAMES CALLAN, @SCAREQUOTES



http://twitter.com/scarequotes

99 CONTENT STRATEGY
FOR THE WEB IS ABOUT BRINGING

EDITORIAL SKILL AND METHODS INTO
WEBSITE PLANNING.

— ELIZABETH McGUANE, @EMCGUANE



http://twitter.com/emcguane

99 CONTENT STRATEGY
HELPS ORGANIZATIONS USE CONTENT TO

ACHIEVE THEIR BUSINESS GOALS.

— MELISSA RACH, @MELISSARACH



http://twitter.com/melissarach

CORE
STRATEGY

CONTENT COMPONENTS ~ PEOPLE COMPONENTS
Copyright 2010 Brain Traffic

Image copyright © 2010 Brain Traffic - blog.braintraffic.com/2012/07/from-the-archive-brain-traffic-lands-the-quad/

I | B

:,:_. | A l,

THE BRAIN TRAFFIC AGENCY
VISUALIZES CONTENT STRATEGY
IN JUST FIVE COMPONENTS!
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Erin Scime

dopedata.com

ERIN SCIME’S CONTENT
LIFECYCLE MODEL ALSO
CONTAINS JUST FIVE
MAJOR STEPS



99 THAT'S CONTENT STRATEGY:
IT TAKES JUST A FEW MINUTES TO

UNDERSTAND... AND A LIFETIME FOR
YOUR ORGANIZATION TO SUPPORTIT.

— JONATHON COLMAN, @JCOLMAN


http://twitter.com/jcolman

SKILLSET.ORG

STRONG TEAMS
INCLUDE A CONTENT
STRATEGIST ROLE

Production
Assistant

Account
Manager

Designer

Web Analyst

& BRAIN TRAFFIC

Image copyright © Skillset.org/Brain Traffic - blog.braintraffic.com/2010/01/behold-the-mighty-hive/



TECHNICAL ¥ EDITORIAL

APPROACIH!
A LOOK AT HOW
CONTENT STRATEGY
WORKS WITH OTHER
DISCIPLINES

/DESIGN BY
RICHARD INGRAM

Image copyright © Richard Ingram - richardingram.co.uk/2010/08/approaches-to-web-content-strategy/

WEB STRATEGY
& PLANNING



http://www.richardingram.co.uk/2010/08/approaches-to-web-content-strategy/

Web Editor
~in-chief

@ BRI-\ND CUMPETlTlUN
ANALYSIS, AUDIENCE,

() () G MESSAGING

WEB STRATEGY
& PLANNING

APPROACH TO CONTENT STRATEGY

RICHARD INGRAM

Image copyright © Richard Ingram - richardingram.co.uk/2010/08/approaches-to-web-content-strategy/


http://www.richardingram.co.uk/2010/08/approaches-to-web-content-strategy/

EDITORIAL

APPROACH TO CONTENT STRATEGY

Front-End Content
Developer Development

CONTENT SUBSTANCE,
QUALITY, EDITORIAL,
VOICE AND TONE

Back-End
Developer

Content
Creator

Page Web Editor
Tables ~in-chief

RICHARD INGRAM

Image copyright © Richard Ingram - richardingram.co.uk/2010/08/approaches-to-web-content-strategy/


http://www.richardingram.co.uk/2010/08/approaches-to-web-content-strategy/

TECHNICAL

APPROACH TO CONTENT STRATEGY

Front-End
Developer

TECHNICAL
DEVELUPMENT
METADATA DESIGN,

Back-End
Developer

Content
Creator

Information
Architect

/DESIGN BY
RICHARD INGRAM

Interaction Audience
Designer Personas

Image copyright © Richard Ingram - richardingram.co.uk/2010/08/approaches-to-web-content-strategy/


http://www.richardingram.co.uk/2010/08/approaches-to-web-content-strategy/

A FEW COMMON

TOOLS
‘Y ) i P

OF THE CONTENT
STRATEGY TRADE




STAKEHOLDER INTERVIEWS




-
Kevin P Nichols’ Current State Analysis and Stakeholder Interview : P : h I d
Protocol - October 15, 2012 KeVI n . N Ic 0 S -
[ ]

PROTOCOL

Content Inventory and Scope

Do you have a list of all the different types of content that you work with? Is there a sitemap (for websites) or
any information architecture work that we can leverage to determine the content types and scope?

Have you performed any inventories or audits that we could leverage to determine the scope of the content
we must consider?

Can you help us create a comprehensive list of content types that your organization works with (if list is not
pre-existing)?

In terms of quantity and volume, how much content is there? DOWNLOAD THE nUESTmNNAIRE FROM
What is the frequency and amount of content published to the site? KEVIN NICHOLS

Will there be any content that will be decommissioned in the near future?
Are there any legal or regulatory requirements that dictate the need for particular types of content?
Do you have any editorial calendars or go-to-market calendars?

How many new products are introduced annually and what is the content production effort for this?

If we begin this project, what are the content-critical dates we need to consider? Do you have go-to-market
campaigns, new product launches, etc. that will occur after we begin this project, but before we go-live? If so,
will those elements need to be migrated into the new design?


http://www.kevinpnichols.com/2012/10/kevin_p_nichols.html

CONTENT INVENTORY




Map ID Number

Level 1 [Level 2 |Level 3| Navigation Label Content Type Page Title myUMBC@ Content Content Developer
1.1 Student's Home Page iTML _text; myAdvising/home Student's Home Page Alison Tebo
yperlinks
. HTML text; . . . .
T My Advisor hyperlinks myAdvising/advisor myadvisor Alison Tebo
My Transcript HTML text myAdvising/transcript mytranscript Alison Tebo
113 My Courses HTML text myAdvising/courses current courses Craig Hollinshead
11.4 My Major/Gen. Regs. hyperlink myAdvising/major-req Majors/Regs Naveen Bokhari
1.1.4.1 Degree Shopping hyperlink myAdvising/major-reg/shop ISIS Alison Tebo
115 Virtual Chat HTML text; JAVA |myAdvising/chat virtual chat Craig Hollinshead
116 Advising History HTML text myAdvising/advising_history advising history Robert Clatterbuck
117 E-Mail History HTML text myAdvising/email_history email history Alison Tebo
118 Forms hyperlink myAdvising/forms GDR/GFR forms Alison Tebo
1.1.9 Email Advisor/Student HTML text myAdvising/email email Alison Tebo
Course HTML text myAdvising/course_auth course authorization Alison Tebo
1.1.10 Authorization(s) -
e Advisor's Home Page LEARN MORE ABOUT INVENTORIES AND TRY Advisor's Home Page Alison Tebo
A CONTENT ANALYSIS TOOL FOR FREE
T Student Summary L oy mmary| Student Summary Alison Tebo
. TIPS
Semester Courses [HTML text; hyperlink |myAdvisor/courses schedule of classes Alison Tebo

1,22



http://www.content-insight.com/resources/30-website-content-inventories.html
http://www.content-insight.com/resources/30-website-content-inventories.html

CONTENT AUDIT




Ky}
co‘g(ﬁ 4~7,
Recommendation ND DOWNLOAD A
N (ot SRS UDIT TEMPLATE FROM KEVIN NICHOLS
¥ 0.
3, E.
= 5

johnmccrory.com


http://johnmccrory.com/2011/10/the-handy-dandy-content-audit-template/
http://johnmccrory.com/2011/10/the-handy-dandy-content-audit-template/
http://johnmccrory.com/2011/10/the-handy-dandy-content-audit-template/
http://www.kevinpnichols.com/2012/10/kevin_p_nichols_1.html

- EDITORIAL CALENDAR

Image copyright © tsand - flickr.com/photos/tsand/6083420557



Title/Description Status Due Date Publish Date |Type of Content |Producer/Designer |Editor Ta
7 Technol Resoluti for th

e e e s In Progress |Wed, Dec 19  |Wed, lan 2 Blog Post Bob 5. lenny L Cor
MewYear e e
Using Cloud Services with Your Assi d Wed, Dec 26 |Wed, lan9 Blog Post Stephen P 1 L M
S I igne ed, Dec ed, lan og Pos ephen P. enny L. £
safely Cleaning Your Electronic |01y |Mon,Dec3  |Mon,Jan1a  |video Mike D Watson T. | Ger
Devices e e e
The Best and Worst of CES 2013 |Pending Wed, lan 2 Wed, lan 16 Blog Post TBD lenny L Pon
TurnYouriPad intoa Home | .| | Ge
Hrn ToUFIFad inte & Home Pending Wed, Jan 9 Wed, Jan 23 Blog Post TBD lenny L 1_3r
Theater for Under 520 S o Sy SO RORY NOU NPT ISR A |
The Death of the PC? Mohbil d Martin 5. @ Hell

sUeatn e _E oRiiE an In Progress |Thu, Dec 21 Thu, Jan 24 Infographic a_ ins. @ Hello Watson T. |Ger
Tablet Growthin 2013 ] Designinc. | ...
How to Choose the Right Tablet  |In Progress |Mon, Dec 10 (Mon, Jan 28 Free Guide Frank T lenny L Pa:
The Top 11 Multimedia Apps Pending Wed, Jan 16 |Wed, lan 30 Blog Post TBD lenny L Pon
___________________________________________________________ DOWNLOAD THIS CALENDAR TEMPLATEFROM ( [
___________________________________________________________ ARNIE KUENN / VERTICAL MEASURES

I I



http://marketingland.com/developing-your-content-editorial-calendar-for-2013-23920
http://www.verticalmeasures.com/content-editorial-calendar-template/

TEMPLATES




Content title:

Use a clear, descriptive title that simply explains what is on this page. The
litle may be specified in the information architecture (I1A) document. Try o
be descriptive rather than funny or punny

Template type:

Which type of content page is this? Does it need to fit info a pre-defined
page template? Have you seen the wirefames for this template?

Business area:

Is this content owned, managed or represented by a specific area of the
business?

Stakeholders:

o Which people are responsible for approving this confent?
o Which people can sign it off or request amendments?
¢ (name namesl)

Expiry date: When will this content expire? How regularly should it be checked for
accuracy and relevancy?

Audience: Who is this content aimed at? What type of people will be reading it?

Objectives: e What is this content designed fo achieve?

* GET THIS PAGE TABLE TEMPLATE FROM

KENDALL COPYWRITING

Key messages:

What brand messages do we need to convey here?

Services and
products:

Which services or products is this page selling?

Calls to action:

Where should readers be directed?
What is the goal for readers?

Authors:

Who writes and edits the content for this page?

Resources:

Where can writers find the information they need to write this page?



https://docs.google.com/document/pub?id=1Mm-s69FuENXYTUjlxvKU3EBwzzYNfMZrItgcRnAuabo
http://www.kendallcopywriting.co.uk/2011/09/

STANDARDS

Image copyright © plums_deify - flickr.com/photos/10279741@N00/4851830784



FREE SHIPPING for REI Members on orders of §75 or more

n SEARCH Wish List | Gift Registry | Classes & Events | Store Locator
REI ADVENTURES Call REI Adventures at 1-800-622-2236
ﬂ SEARCH Wish List | Gift Registry | Classes & Events | Store Locator

2008 STEWARDSHIP REPORT

VENTORY AT REI,
AGUES FOUND A HUGE NUMBER
OF “STANDARD" TEMPLATE HEADERS.



http://www.rei.com/

Advice * Rock Climbing Basics
L 4 Aduanmcad oo @
e

AND VIDEO PLAYERS, TOO! AND BUTTON
STYLES, LIST STYLES, CALENDAR STYLES...

Introducing REI Technical
Trall Clothing

Watch REI Video: Outdoors, Recreation and Gear ©sooomec

Featured * New » Popular » Categorles » . iMen’s REI Crestrail 70 Pack
A Watch the video »
Q [ <> ;
Video Quick Tip: Keep Your Replay Share #8n's RE| Venturi Shirt
Boots Warm 7, 3 Watch the video »
) 0:46 | 2010-01-04 y Il Revelcloud Vest

= 2 Watah the vidao »

i2 SldeStash Skis- Video = 50 fﬂ Endeavor Pants
), Watch the video »

Men's REI Revelcloud Vest

AN

$99.50
P i 000/0:30 @ o+ Item # 807678
Video Quick Tip: Keep Your Boots Warm Share this outdoors video!

1t's important to keep your boots warm before hitting the slopes for two

reasons. One, it will make it easier to put on when you're getting ready "

to go. Two, with plastic boots it will impact the fit when boots are cold. Be Watch the video Introducing REI Technical
sure to keep them in your car verses a truck bed or a car box while Trall Clothing

you're driving

Time: 0:46 | 2010-01-04 A %



CONTENT MANAGEMENT

e




Common MS Types

Internal Access - ‘ External Access -
MORE ABOUT CONTENT MANAGEMENT
SYSTEMS FROM NOZ URBINA

staff (intranet) clients/partners
! ccms

Document Management
System

e.g.. SharePoint,
Documentum...

>

Whole, formatted documents

=]
Component : - -
Content Management a : : Web Content
System Management System

e.g. IXIASOFT, Trisoft
(LiveContent Achitect),
XDocs, Vasont,

e.g.. Drupal, Alfresco,
WordPress, OpenCMS...

“Source materials™ Building Web sites, web pages, media
blocks and media reacy for | files and downloadable
reuse in any } documents

document/format/output \
\ﬁ ON
10 0alhgent Lantent sudations



http://www.slideshare.net/nozurbina/2012-12-dcl-one-cms-v2

WE CAN STOP CREATING
CONTENT THAT
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AND START CREATING
CONTENT THAT
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0TERYOR USERS
DOIT FOR YOUR BUSINESS ‘

Image copyright © ecstaticist - flickr.com/photos/ecstaticist/3423689554



DO T FOR A BETTER \\/FR

Image copyright © ecstaticist - flickr.com/photos/ecstaticist/3423689554






1 STILL WANT TO KNOW

EVEN MORE ABOUT

I CONTENT STRATEGY?
A HERE'S A GREAT LIST OF



http://www.jonathoncolman.org/2013/02/04/content-strategy-resources/
http://www.jonathoncolman.org/2013/02/04/content-strategy-resources/

JONATHON COLMAN §
PRINCIPAL EXPERIENCE ARCHITECT, REl et

LMAN -




