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, Jared Spool
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Everyone is a designer.
Not everyone Is a good designer.

Everyone can become a better designer.
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1. Everyone is a designer
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2. Not everyone is a GOOD designer
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3. Everyone can be a BETTER designer
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Who is This

‘ Bryan Robinson
@brob Code Contemporary

['m a designer and developer with over a
decade of experience building experiences
and leading teams on the web. I write anc
record about HTML, CSS, the power ot
static sites and good, clean design.

On the web: https://bryanlrobinson.com
Twitter: @brob
witch: twitch.tv/bryanlrobinson

@brob | bryanlrobinson.com
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Design is BIG

What are we covering today?
What Is Usability?
How can I improve my layout skills?

How can I improve my Aesthetic Judgement?



Defining
Terms

DESIGN
Design is a funny word. Some people think design
means how it looks. But of course, If you dig deeper,
t’s really how It works.

- Steve Jobs

@brob | bryanlrobinson.com Source: http.//www.impactinterview.com/2011/08/steve-jobs-on-product-design-2/
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Design Guidelines

Usability | Informational Layout | Aesthetic Judgement
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Usability
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Usability
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USABILITY

1. Learnabillity
. Efficiency

. Memorability
. Errors

. Satisfaction

O B G N

Source: Nielsen Norman Group
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Usability

ﬂ HOT DRAMA ALERT! (\’
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Usability

Usability is

Advanced.
Common.
Sense.
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Usability

Three steps to make your
common sense ADVANCED

@brob | bryanlrobinson.com
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Usability

1. Know your users

As many of them as you can!
@brob | bryanlrobinson.com



http://bryanlrobinson.com

Usability

2. Exercise EXTREME empathy

@brob | bryanlrobinson.com
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Usability

3. Actin THEIR best interest

@brob | bryanlrobinson.com
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Information Layout
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Information
Layout

WHITESPACE
Whitespace doesn’t have to be white. It's merely the
space that does not contain content whether through

padding, margins and gutters. Sometimes referred to
as Negative Space.

@brob | bryanlrobinson.com
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- \Whitespace

II

This IS an awesome headline

.I
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- \Whitespace

II

This IS an awesome headline

II
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Whitespace

whitespace

This 1Is an awesome headline

l

whitespace |

@brob | bryanlrobinson.com
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Whitespace
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- \Whitespace
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fF O @ VISIT HOLLIDAYFLOWERS.COM GET [N TOUCH

ABOUT PRODUCTS PORTFOLIO NEWS CONTACT

Photo by Shelby Evans

From an abstracted DESlGN

idea to a full
experience, we will Your dream shapes our design.

e /\ a & ~ [ ]( ] (D[] M=mvifiels ain=]w ® [ &



http://bryanlrobinson.com

Whitespace f G0

ABOUT PRODUCTS PORTFOLIO NEWS CONTACT
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Information
Layout

GROUPING
ltems grouped together on a page have either an
implied or an inferred relationship to one another. Make

sure you're implying the relationship, don’t let your
user make the inference.

@brob | bryanlrobinson.com
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Grouping
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Source: http://www.visualmess.com
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Lvents Imprints Pai

OUR BOOKS  BESTSELLERS  NEW RELEASES  COMING

=== Grouping

The Miserable Mrs.

10 weary wives 1n literature

/A

Written by Jess Bonel

Jess works at Random House and spends her free time gallivanting about New York City.

Domesticity isn’t always what it’s cracked up to be. To celebrate
Jill Alexander Essbaum’s debut novel, Hausfrau, here are ten
ladies of literature who could give the Desperate Housewives cast

| a run for their money. Attention: spoilers ahead!
@brob | bryanlrobinson.com
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Tl Andy Bell Retweeted
Estelle Weyl @estellevw - 38m v
Ticket prices go up Friday, so register ASAP!

Ly~

= #PerfMatters @perfmattersconf - 1h

# —
B e

Grouping

#PerfMatters Conference is the best front end web performance
conference in North America.

And we're not just saying that because we're the only front end web
performance conference in North America.

Well, maybe we are.
Either way, you should come!

perfmattersconf.com

O 11 2 1 T,

- Marcy Sutton @marcysutton - 2h v

i) Am | the only one who finds it weird when someone who doesn’t follow me
tries to provide advice? (It's almost always a single type of person.)

() 8 () QO 25 T,
Show more replies

,J, Jake Archibald @jaffathecake - 12m v
A - Replying to @supersole and @marcysutton
everything is retweet now =

@brob | bryanlrobinson.com O 1 M v 1,
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Information
Layout

VISUAL HEIRARCHY
Using size, color, weight and layout to create a visual
flow for a user through content.

@brob | bryanlrobinson.com
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Information
Layout

VISUAL HIERARCHY

Hello There World

Lorem Ipsum dolor sit amet, consectetur adipiscing elit adipi-
scing elit adipiscing.
Sy Bryan Robinson

| orem Ipsum dolor sit amet, consectetur adipiscing elit. Cura-
pitur sit amet scelerisque nibh, et lacinia nisi. Proin est lectus,
porta Id magna vitae, cursus eleifend nisl. Sed sed augue sed
orcl luctus pulvinar vel at libero. Aenean et odio aliquet, conse-

@brob | bryanlrobinson.com
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Information
Layout

VISUAL HIERARCHY

SIZE

Hello There World

Lorem ipsum dolor sit amet, consectetur adipi-
scing elit adipiscing elit adipiscing.

By Bryan Robinson
Lorem ipsum dolor sit amet, consectetur adipiscing elit. Curabitur sit amet

scelerisque nibh, et lacinia nisi. Proin est lectus, porta id magna vitae,
cursus eleifend nisl. Sed sed augue sed orci luctus pulvinar vel at libero.
Aenean et odio aliquet, consequat arcu sit amet, fermentum leo. In ali-

@brob | bryanlrobinson.com
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Information

Layout

VISUAL HIERARCHY
COLOR

Hello There World

Lorem Ipsum dolor sit amet, consectetur adipi-
scing elit adipiscing elit adipiscing.

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Curabitur sit amet
scelerisque nibh, et lacinia nisi. Proin est lectus, porta id magna vitae,
cursus eleifend nisl. Sed sed augue sed orci luctus pulvinar vel at libero.
Aenean et odio aliquet, consequat arcu sit amet, fermentum leo. In ali-

@brob | bryanlrobinson.com
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Information

Layout

VISUAL HIERARCHY

STYLE

Hello There World

Lorem Ipsum dolor sit amet, consectetur adipl-
scing elit adipiscing elit adipiscing.

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Curabitur sit amet
scelerisque nibh, et lacinia nisi. Proin est lectus, porta id magna vitae,
cursus eleifend nisl. Sed sed augue sed orci luctus pulvinar vel at libero.
Aenean et odio aliquet, consequat arcu sit amet, fermentum leo. In ali-

@brob | bryanlrobinson.com
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Information

Layout

VISUAL HIERARCHY

LAYOUT

[.orem ipsum dolor sit amet, con-
sectetur adipiscing elit aqipiscing e/.f'f

aal O““C PQ [orem ',Ouu,m dolor sit

|
amet, consectetur adipiscing elit
u 1 u r adipiscing elit adipiscing.

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Curabitur sit amet
scelerisque nibh, et lacinia nisi. Proin est lectus, porta id magna vitae,
cursus eleifend nisl. Sed sed augue sed orci luctus pulvinar vel at libero.
Aenean et odio aliquet, consequat arcu sit amet, fermentum leo. In ali-

@brob | bryanlrobinson.com
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Aesthetic Judgement

@brob | bryanlrobinson.com
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Aesthetic
Judgement
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COLOR CHOICES

Colors influence users strongly, but often in subconscious ways.
Designers don’t pick colors because

a plan utilizi

hey’re pretty, they always have

Ng color theory and color

nsychology.

Rule of thumb: Stick to neutrals with one accent color if you’re
unsure of your color skills.
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Aesthetic
Judgement
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RED ¥ PINK FPURPLE

MEANS:

passionate
active
XCITING
bold energy

youthful
physncal

FERINC

\ _), ;__ I

leaderw:<M,
confidence

ambition
POWER

BRANDS:

Red Bull
e V. N

MEANS:

|lOVE calm
respect
WARMTH

longrerm

femlnlne
in ve Care

CbSGfT\ VE
sensitive
NURTURE
possibilities

U N C (_,) N Lr:) / Tl' (D NA i

BRANDS:
B|B[C

three
Bar

VICTORIA'S
SECRET

MEANS:
DEEP

creativity
unconventional
original
stimulation
individual

WEALTHmodesly
compassion

DISTINGUISHED
respectable

fantasy
BRANDS:

YaHoOO!

o
—allivwanp_

]

Zoopla.co.uk

Your advantage in property

NAVY

MEANS:

frustorder

LOYALTY
sincere

authority

communication
confidence

PEACE riegnfy
conftrol

responsible

SUCCECSS
C A M masculine

BRANDS:

£)°

Recbok

77,
British Gas

T
l

Source: http.//boutiquemc.co.uk/qeneral/colour-

MEANS:

B A ] {7/ i
L.-.j ,» A | /A'_ i\ | -

growtﬁ

(i}
Pl LV . T TE Y. Y.
sanciuarvy
A - v/ 4 ‘,

EQUL BRI UM

L_“J

generous

clornfy

scn‘efy table
BRANDS:

L0

Holiday Inn

LACOSTE é §§i

-why-we-chose-our-brand-colours/

BLUE

MEANS:
spirit

CONTENT

conitrol
rescue

self-surticient
modern gO(]IS

PURPQOSE

OPEN

ambition
BRANDS:

g

B/u ra_q0151:
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Aesthetic
J Udgement Red- Red-

violet orange

Violet . Orange

Blue- ’ <@L A Yellow-
violet Y _~ orange

Blue ' Yellow

Blue- ' Yellow-

@brob | bryanlrobinson.com pedia/commons/5/55/Color star-en.sv
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Aesthetic
Judgement

#4882/b #oe4dbbac #93c1bd

@brob | bryanlrobinson.com Source: https://coolors.co/103633-48827b-64b6ac-93¢1bd-eaf9rs
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Aesthetic
J Udgement Red- Red-

violet orange

Violet . Orange

Blue- ’ <@L A Yellow-
violet Y _~ orange

Blue ' Yellow

Blue- ' Yellow-
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Aesthetic
Judgement

#3f4948 H2f6962 Hfodbbac

COOLOfS

@brob | bryanirobinson.com Source: https://coolors.co/3f4948-216962-64b6ac-693a25-Sf4
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Aesthetic
J Udgement Red- Red-

violet orange

Violet . Orange

Blue- ’ <@L A Yellow-
violet Y _~ orange

Blue ' Yellow

Blue- ' Yellow-
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Aesthetic
Judgement

H1e3552 #cl/ebd #Ho4dbbac #82743b

@brob | bryanlrobinson.com Source: https://coolors.co/1e3532-c1 7ebd-64bbac-82 743b-1ff4¢c9
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_ Aesthetic
Judgement

| @ Color

Color really isn't that difficult to get right, if you know where to start.
Learn by doing and you'll oe a master in no time.

=] —
===
B

Blue Green

Blue is the color of the sky and sea. It Green is the color of nature, It Red is the color of fire and blood, so
is often associated with depth and symbolizes grewth, harmony, it is associated with enerqgy, war,
stability. It symbclizes trust, loyalty, freshness, ard fertility. Green has dancer, strength, power,
wiscom, corfidence, intelligence, strong emotional correspondence determination as well as passion

faith, truth, and heaver w th safety desire, and love

@brob | bryanlrobinson.com

Source: https.//www.smashingmaqgazine.com/2016/04/web-developer-quide-color/
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Aesthetic
Judgement

l'l'l'l'l'ﬁo

Blue Green Red

Blue is the color of the sky and sea. It Green is the color of nature. It Red is the color of fire and blood, so
s often essociated with depth and symbolizes grewth, harmony, it is essociated with enerqgy, war,
stability. It symbclizes trust, loyalty, freshness, ard fertility. Green has dancer, strength, power,
wiscom, corfidence, intelligence, strong emotional correspondence determination as well as passion

faith, truth, and heaver w th safety desire, and love

Source: httos://www.smashingmaagazine.com/2016/04/web-develo uide-color/
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Aesthetic
Judgement

CONTINUED READING AND TOOLS
e Using Color Theory to Create a Better Color Palette

e Color Theory for Designers, Part 1: The Meaning of Color
e Smashing Mag article on Color

® Coolors.co

e paletton.com/

@brob | bryanlrobinson.com
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Aesthetic Judgement
FONT CHOICES

Start using non-standard tfonts. O

Drol

(sla

Rule of thumb: Use a sla
font (headlines) and a sans-serif f

n), Merriweathe

d Sans (san serl

f), Roboto (sa

- (serif

).

D Or ser|

nen Sans (san serif),
N serif), Josefin Slab

f font for an “accent”
or body copy.




Aesthetic
Judgement

FONTS

SERIF

Tradition Stability Reliable

@brob | bryanlrobinson.com
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Aesthetic
Judgement

FONTS

Sans Serit

Modern Clean

@brob | bryanlrobinson.com
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Aesthetic
Judgement

FONTS

Harnd Writter

Creative Fun  hard to read?

@brob | bryanlrobinson.com
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Aesthetic
Judgement

FONTS

Display

FUN VeryDifferent Dangerous

@brob | bryanlrobinson.com
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Tips and Tricks



Squint Test

ook at a design. Squint your eyes. Can you tell the
nierarchy of the page”




Provide a next step

Direct the user. T
to Action are you

ney want to know where to go next. Calls

- friend.



Use Icons

The Noun Project - Get a subscription to The Noun
Project. Unlimited icons for $10/month. Totally worth it.




Don’t Use Rotators

It's been proven that rotators and carousels actually hurt
conversion rates. Don’t use them.

ShouldlUseaCarousel.com



Be Careful with Convention

Just because Amazon does it, doesn’t mean it will work
for you.



Conventions



Be Careful with
Convention

OPERATION QN — A
A  Whatls This?

DONATE THE MOVEMENT

CIVILIAN PROTECTOR

LEARN MORE

@ WATCH THE TRAILER

@brob | bryanlrobinson.com
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Hamburger

@brob | bryanlrobinson.com

‘Like a Cheap fast food chain, it got designers addicted

to
DO

ItsS conven

‘N oNn MoDI

lence, and now serves millions each day,
le devices and on desktops.”
- Nielsen Norman Group

Source: https.//www.nngroup.comy/articles/hamburger-menus/
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Be Careful with .
Convention a

Page Title g Page Title

|m' L caffeineinformer Q&

g |E| Lcaffeineinformer Q a

B
N

- B

=
-

-

Base\iné Bordered Menu

-

Menu and icon ioordered Unbordered '\'I\/Ienu

@brob | bryanlrobinson.com Source: http.//exisweb.net/mobile-menu-abtest
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Be Careful with |
Convention

Page Title ? Page__i_tle :

|m’ L caffeineinformer Q

e
2\

- A

Bordered Menu

Page Title

Menu and icon ioordered Unbordered AI\/Ienu

@brob | bryanlrobinson.com Source: http.//exisweb.net/mobile-menu-abtest
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Be Careful with |
Convention

~—~—

vend{ TR Eaffeineifformer Q

VARIATIONS VISITORS CONVERSIONS CONVERSION RATE IMPROVEMENT
MENU + Border 12,660 347 2.7% (20.28%) +12.9%
MENU + Hamburger .. ,
3 Border 12,900 331 2.6% (20.27%) +5.7%
Original BASELINE 12,684 308 2.4% (20.27%)
MENU Without ; . f ;
Bkt 13,017 246 1.9% (20.23%) 22.2%

I - I I ‘_\ ‘ I

- A - A
Menu and icon bordered Unbordered Menu

@brob | bryanlrobinson.com Source: http.//exisweb.net/mobile-menu-abtest
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How do you get better?

@brob | bryanlrobinson.com
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How do you
get better?

Practice

@brob | bryanlrobinson.com
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How do you
get better?

Think Critically

@brob | bryanlrobinson.com
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How do you
get better?

Get Critiques

@brob | bryanlrobinson.com
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Get a critique from me on Twitch

twitch.tv/bryanlrobinson

(most) Eve I'y Wed i eSd ay
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How do you

get better? Know Who to Follow

* Brad Frost - @brad frost

* Mina Markham - @MinaMarkham
e Jen SImmons - @jensimmons

e | uke Wroblewski - @lukew
 Una Kravets - @una

e Jared Spool - @mspool

* Bryan Robinson”? - @brob

@brob | bryanlrobinson.com
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https://twitter.com/una
https://twitter.com/jmspool

Questions?

Now’s the time... or... you know... later in one of these
places:

witter: @brob
LinkedIn: http://linkedin.com/in/bryanlrobinson

@brob | bryanlrobinson.com
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