I’m a UX Designer —and I’'m an SEO:
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Between Customers and the
Marketers Who Love Them
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Let’s learn about you
with a quick survey...
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Our question: Can UX and

SEQO be like chocolate and
peanut butter?
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Soam |.
Prove it!

And would it kill ya to
gimme a cheezburger?!

Hmmmm...
I’'m skeptical.
(and hunky)
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Top 5 UX design myths
about SEO
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The North Face

Google Search | I'm Feeling Lucky

The North Face [The Morth Face

th Face

About The North Face

R

In 1966, two hiking

The North Face logo has adorned jackets, shoes, backpacks, gear and apparel of

enthusiasts founded a small
mountaineering retail store

For over 40 years, The North F3
climbers and mourtaineers havs
backpacks, hiking boots and ten
survived the craziest conditions]
fleece jackets, ski pants and w
Dean Karnazes, have shattered
The Morth Face trail runners ang
for the world's most demanding
an ohsession with quality and p
label. As such, this dedication tg
clothing, such as The North Fac
Backcountry .com features the |

outdoor extremists, enthusiasts and adventurers since The North Face's
inception in California in the late '60s. The North Face continues to push the limits
of design so you can push your limits outdoors. As long as there's The North
Face jackets, shoes and The North Face backpacks, you'll "never stop exploring."
The North Face mission partly lies in outfitting extreme alpinists and rock climbers,
skiers and boarders,
adventure travelers and casual adventurers with apparel, footwear, tents, packs
and sleeping bags that survive any conditions, any activity, any location. The
North Face is more than extreme gear The North Face's casual A5® Serles

in the heart of San
Francisco's North Beach.

retailer of high-
performance climbing and
backpacking equipment.
(The name was selected
because in the Northern

hikers and trail runners. The North Face also outfits

nenerally the coldest, iciest and

o climb.) In 1868. The North Face )

The company soon became
known as The North Face, a

Hemisphere, the north face

find online - if The North Face makes it, we sell it.

Cotton-Like Vaporviack
Made with synthetic, high-perfermance Cooclmg
Pants stand up to rough use and yet have a sqg

Performance -Ready Fleece
Whether used for warming up or working out, d
include new styles and fabrics:

1. Men's TKA 100 and 200 Delta: Light- and
keep wires well-protected, in place and ou
2. Women's Embla Full Zip and Hoodie: Gred
3. Men's Chesterton Shirt: A new silhouette i
4

. The North Face Denali Jacket continues to

Insulation Essentials

About The North Face

The North Face is one ofthe most well known activewear brands around. | mean, who hasn't heard of The North 4
Face Denali or even The North Face Khumbu? You don't have to answer that question. Itwas totally rhetarical.
But just like any other brand out there, The Morth Face had to work hard to get to where they are today. The
company was only a twinkle in the founders' eyes in the year of 1966. After years, and hy years | mean a few
decades, of perfecting and expanding the line of products, The North Face has become what we know today.

As you may know, The North Face makes clothing far the entire family. You can shop men's Narth Face clothing,
women's Morth Face clothing, and kids' Morth Face clothing. The North Face jackets are also a hot-ticket item
amaong hoth casual and extreme outdoor enthusiasts. You can't deny the warmth and hreathability of a North
Face fleece, like The North Face Denali jacket, or a North Face Insulated Jacket like the North Face TriClimate
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The North Face base layer pieces are the key t

of activities and wnathnr conditions, these Ilght, eas) '-to pack pieces are offnred in t;I

has set the standard in the industry. With styles suc

h
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Reality: SEO is
relevancy marketing.

PRoto © Flickr user jmsvuk, flicki



Yep, it’s this one.

7o\

It’s just one tool
in your belt.

Photo © Flickr user herzoghbr, flickr.com/photos/herzogﬁ



Google AdWords
Rank Click Convarsion Conversion
Potential Rate Potantial
1 100.0% 100.0% 100.0%
2 59.8% 91.1% 54.5%
3 47.5% 75.1% 35.7%
4 39.0% 72.4% 282% |
5 34.8% 69.3% 24.1%
6 31.3% 71.9% 22.5%
7 24.0% 67.6% 16.2%
8 20.0% 64.9% 13.0%
e] 15.3% 72.3% 11.1%
10 13.9% 87.7% 12.2%

High search rank correlates with

high traffic and conversion.

Source: The Atlas Rank Report: How Search Engine Rank Impacts Traffic



http://www.atlassolutions.com/pdf/RankReportPart2.pdf

Myth: Design is for
people, not robots.
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Reality: Search engines are

consumers of your content, too.
—
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...and people rely on robots
as wayfinding agents.
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Myth: SEO seems
filled with secrets
and mysteries.
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| Nand Pearl
Deluxe

LIBRARIAN ACTIONFIGURE

Reality: So is any discipline...
when seen from the outside.

T WARNING: CHOMNG BAZARD SMALL PRETS. NOT SUTABLE FOR CHILDREN DNDER I YEARS




SEOs are not gurus;
just practitioners. Like you!

‘Photo © Flickr user mrbenjagi.n, flick



...and SEO works best when
it’s built-in to the experience.

’ - Photo © Flickr user Jonesemyr, flickr.com/photos/47557199 @NO3
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“w Need Help? Welcomne to REI.com! { Log In or Reaqister) w Cart 0 iterns m

FREE SHIPPING for REI Members on orders of $75 or more

m- [J sEARCH Wish List | Gift Registry | Classes & Events | Store Locator

SHOP REI SHOP REI-OUTLET MEMBERSHIP STEWARDSHIP

Let’s look at a
product page...

Carnping & Hiking > Tents > Backpacking Tents [ SHARE Eiprint  ELike 371

Camping & Hiking Climbing Cycling Fitness ids' Shoes & Boots Brands  All Cateqgories

REI Members Save 20% on one e MEM2011. Get full coupon details.

REI Half Dome 2 Plus Tent

Product Rating E3E3E3E3F" Read 47 Reviews | Write a Review

$1 9900 REI Members: This item ships for
free! Learn rore about this

Itern # 794296
mermber benefit,

golden apricot/platinum 2 person v

1| Quantity
add to wish list

@\ NEW!

Z0OM This itern may be available in your local REI store,

GOLDEN APRICOT/PLATINUM find in store



The new REI Half Dome 2 Plus tent is the extended
size version of the popular Half Dome 2 tent. Want
a little extra room? This tent is made just for you.

e The 2010 Spring/Summer edition of Qutside magazine says, "It'd he a good tent at
any price ... hutit's an incredihle tent at this price."

Plus sizing provides maore room with an extended floor plan; it's 10 in. longer and 4
in. wider than the standard Half Dome 2

REI Half Dome 2 Plus tentis a lightweight, weather-worthy backpacking tent for 2
that maximizes livahility, access and storage; and the price is unbeatable!

This tent brings together the successful design philosophy that made the original
Half Dome so popular and adds insightful technological updates

2 side doors and 2 vestihules offer easy access and personalized storage for eaq TeXt I S C I e a r I y a n

occupant; 2 vents ensure the tent stays well ventilated

Rectangular floor plan optimizes usahble space and allows comfortable sleeping I m p O rta n t p a rt Of

shoulder-to-shoulder or head-to-toe

Color-coded poles and pole clips ensure an easy setup t h e ex p e r I e n C e
Frame design comhines multidiameter Combi poles and unigue dual-huh

architecture to create nearly vertical side and end walls; the result is spacious arg) fo r h u m a n S a n d

wide headroom

DACFeatherlite® NSL poles and engineered plastic hubs comhine to offer a high S e a rC h e n g i n e S
[ ]

performance pole setthatis strong, durable and lightweight

Exclusive Tension Truss architecture leverages hound seams to provide low-
weight structural stahility and to increase interior volume




w Need Help?

Ak

SHOP REI

Camping % rw.ng  Climbing Cycling Fitness Paddling Snowsports Travel

Cgtegories
ents (142)
Shelters (46)

» Tent Accessories (20

REFINE BY

v Brand

Big Agnes (62)
CGear Multimats (3)
Coghlan's {7)
Coleman (4)

DAC (2)

See All Brands

4 Sleeping capacity
(z21)

REI Membygrs Save 20% on one full-price item through 4/10 with coupon code MEM2011. Get full coupon details.

Welcome to REI.com! ( Log In or Register) w Cart 0 items m

3 seArcH

...but how did they
find that product?

SHOP REI-OUTLET

TRAVEL WITH REI

Tents and Shelters

O TRY OUR TENT FINDER

~ sorted by:  Relevance ¥ tents and shelters per page:

[ next) ) | next1s

Designh and architecture affect
humans and search engines.

| [comspars]

(16 Reviews) (90 Reviews)
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Reality: SEO is all about IA, taxonomy, ops,
analytics, infrastructure, relationships... UX!
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US SEM Spend 2008

SEO

$1.4 Billion

10.75%

PPC

$11.9 Billion

88.81%

Reality: Paid Search CPC
increases =30% each year.
Does your ad budget?

Data Source: SEMPO
[ S€0M0Z.rs



Distribution of Search Clicks

SEO
89.47%

Reality: If SEO isn’t at least 50%
of your traffic, it’s still growing.

(i 2€MOZ.org

Source: Enquisite



Top 5 SEO myths
about UX design
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Reality: UX has many
tools for measurement.
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Myth: You can’t
tie UX to profits.

Photo © Flickr user mickwatson, flickr.com/photos/mickwatson



Reality: ERIN, PUT SOMETHING
HERE, pretty please.



http://www.humanfactors.com/ROIposter.asp

Myth: Search solves all
your navigation issues. |8

om/photos/refmo
Al . W D
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| Reality: Users often don’t
- | know what they don't know , o .

|
‘Ph©|k nstes2008, flickr COlphot



...because learning and refining
is part of their experience.

FIGURE 2: A Berrypicking, Evolving Search

Marcia J. Bates: The Design of Browsing and Berrypicking Techniques for the Online Search Interface
http://gseis.ucla.edu/faculty/bates/berrypicking.html



http://gseis.ucla.edu/faculty/bates/berrypicking.html

Myth: | already
know our customers!

.
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OK, so which
oneam|?

Reality: You don’t know
Jack. Or Jilll Until you test.
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Myth: The user’s

feelings don’t matter.




Which one of these
people will come back?
Or recommend you?

,,,,

Reality: Satisfied customers
are your best referrers.

Photo © Flickr user lunaciel, flickr.com/photos/lunaciel




Actually, the user
doesn’t matter.

Flickr user yubyungman, fIickr.caE\/photos/yubyungman



Reality: Search engines can’t
buy anything from you.

Photo © Flickr user largeprime, flickr.com/photos/largeprimenumber



Time for our
group exercise!
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The North Face Apex Bionic Jacket Search

The North Face Apex Bionic Jacket - Men's at REl.com

Mar 3, 2008 ... This jacket from The North Face is great for mildly aerobic activity in cold
temperatures and damp conditions—5Steve Austin would be envious!
www rel.com > ... > Men's Jackets » Men's Soft SHRIl Jackets - Cached - Similar

Witty, huh?

Scenario: This is a product

users like. REIl ranks well for
its name. And it drives traffic.




w Need Help? Welcorne to REI.comn! { Log In or Register) @ Cart 0 items m

FREE SHIPPING for REI Members on orders of $75 or more

“\E/\I. [J seArcH Wish List | Gift Reqgistry | Classes & Events | Store Locator

SHOP REI SHOP REI-OUTLET TRAVEL WITH REI LEARN SHARE MEMBERSHIP STEWARDSHIP

Camping & Hiking Climbing Cycling Fitness Paddling Snowsports Travel Men's Women's Kids' Shoes & Boots Brands all Categories

REI Members Save 20% on one full-price item through 4/10 with coupon code MEM2011. Get full coupon details.

Men's > Men's Jackets > Men's Soft Shell Jackets [ SHARE EiPrint  ElLke 55

The North Face Apex Bionic Jacket -
Men's

When customers click
on the search result,
they get a “Product

Unavailable” page.

People Also Viewed

2




Need Help? Welcome to REI.com! ( Log In or Reqister) @ Cart 0 items

FREE SHIPPING for REI Members on orders of $75 or more

|3 SEARCH Wish List | Gift Registry | Classes & Events | Store Locator

STEWARDSHIP

But guess what? We have a newer

version of this product in stock!
The North Face Apex Bionic Jacket -

Brands All Categories

p Print  g82 people

Men's
Product Rating Read 13 Reviews  Write a Review
$1 2900 REI Members: This item ships for

free! Learn more about this

Itern # 799081 ;
- mermber benefit,

Choose your Color/Size

But it’s located at a different URL
that does not rank well in search.

DEN
|_’._5_\ ' . . . . find in store




What would YOU do?

Split into two team:s...

Team SEO: Team UX:
What would you do to What would you do to reduce
improve findability and drive bounce rate on the old jacket
traffic to the new version of and improve conversion for

the jacket? the new version?

Photo © Flickr user Colin_K, flickr.com/photos/colinkinner



Nice work!

This stormtrooper
demands that you
hug it out now.

Photo © Flickr user balkov, flickr.com/photos/balakov



So... Can we make UX and SEO be [

like chocolate and peanut butter? [T ?
— " N, LT e B Photo@FIickruserjamieanrje,flickr.com/photos/jamiearjme



Photo © Flickr user let5ch, flickr.com/photos/letscher
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Want more SEO/UX resources?
Get 90+ hand-curated articles and tools here:

www.delicious.com/seo ux

) 4,
oto © Flickeuser Winte



http://www.delicious.com/seo_ux

Erin Hawk:
UX @ REI
Twitter @erinhawk

Jonathon Colman:

SEO @ REI

ps- ‘ ‘ ‘ Twitter @jcolman

Not all Whales
are Fail Whales



http://twitter.com/erinhawk
http://twitter.com/jcolman

