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m USER'S FEELINGS

Ha! I never know what Freddie’s
going to say when I log in, but he
always cracks me up.

Success message

App copy

Company newsletter
Blog

App copy 2

Public site

Webinar

Guide TIPS MAILCHIMP
Twitter, Facebook v

Hi, Neil. Why am I

smiling, you ask?

Knowledge Base
Guide 2
Because I’'m not
wearing any pants!

Blog 2

Create Account form

Webinar 2
Public Site 2
Press Release

5 ® 2013 The Rocket Science Group About
Public Site 3
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Freddie's Jokes
Success message
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Company newsletter
Blog

App copy 2

Public site

Webinar

Guide

Twitter, Facebook
Knowledge Base
Guide 2

Blog 2

Create Account form
Webinar 2

Public Site 2

Press Release

Public Site 3
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USER

Confusion

Oh no! I hope I don't get fired. e

Anger
Helplessness
Fear
Be straightforward. Upset people want to know what's going
oRBIRwey. We had to suspend
o can. Do e oxciamatonpos s smivgwots 0111 account with the
Be serious. Don't joke around with frustrated people. username OHNO100,

due to an unusually
high unsubscribe rate
on a campaign.
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[ need to make sure 1\~"IailChimp isn’t
going to steal my content before [
send a campaign.

Freddie's Jokes

Success message
App copy

Company newsletter
Blog

App copy 2

Public site

Webinar

Guide TIPS MAILCHIMP
Twitter, Facebook v
oo Hie You retain ownership
Guide 2 > of the materials you
upload to the Service.

Create Account form 7 We may use or

Blog 2

Webinar 2

disclose your materials
only as we describe in
these Terms and our

Privacy Policy.

Public Site 2
Press Release

Public Site 3




Pinterest

2. Your Content

a. Posting content

Pinterest allows you to post content, including photos, comments, and other
materials. Anything that you post or otherwise make available on our Products
isreferred to as "User Content." You retain all rights in, and are solely
responsible for, the User Content you post to Pinterest.

b. How Pinterest and other users can use your content

You grant Pinterest and its users a non-exclusive, royalty-free, transferable,
sublicensable, worldwide license to use, store, display, reproduce, re-pin, modify,
create derivative works, perform, and distribute your User Content on Pinterest
solely for the purposes of operating, developing, providing, and using the
Pinterest Products. Nothing in these Terms shall restrict other legal rights
Pinterest may have to User Content, for example under other licenses. We
reserve the right to remove or modify User Content for any reason, including
User Content that we believe violates these Terms or our policies.

c. How long we keep vour content

Following termination or deactivation of your account, or if you remove any User
Content from Pinterest, we may retain your User Content for a commercially
reasonable period of time for backup, archival, or audit purposes. Furthermore,
Pinterest and its users may retain and continue to use, store, display, reproduce,
re-pin, modify, create derivative works, perform, and distribute any of your User
Content that other users have stored or shared through Pinterest.

e. Feedback you provide

We value hearing from our users, and are always interested in learning about
ways we can make Pinterest more awesome. If you choose to submit
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About Basics Goodies Careers Team Press

Privacy Policy Acceptable Use

More simply put.

If you post your content on Pinterest, it still
belongs to you but we can show it to people
and others can re-pin it.

More simply put.

Copies of content shared with others may
remain even after you delete the content
from your account.

More simply put.

Also, don't post porn or spam or be a jerk to
other Pinners. Oh, and we can actually use
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sublicensable, worldwide license to use, store, display, reproduce, re-pin, modify,
create derivative works, perform, and distribute your User Content on Pinterest
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Clipboard [F] Font [F] Alignment [F] MNumber [F] Styles Cells Editing

Al TP fr Content Location, Type, & Ownership
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3 Address (URL) Content template/family [Content |Status Cod|Status Title 1 Title 1 Len| Meta Desd Meta Desd Meta Keyy Meta Keyy H1-1 Hl-len-1 |H2-1 H2-len-1 |H2-2 H2-len-2 |Meta Datal Meta Refr{ Canonical | Size ‘Word Couf Level Inlinks OQutlinks |External OfExternal Links | MozRank | MozTr
3 i.com/adventures/ Adventures home text/html| 200|0K REl Advent] 62| 150+ activ] 148 0 O[Earn 5% B 68| Why Travg 20 http: 38,784 661 0 10 148 | 183 43
4 i.com/adventures/trips/asia/nepal_everest.html |Trips LF - Asia region text/html; 200|0K Eversst B 115|Trek to Evg 134|Nepal, Evg 133 |Everest B 22| Everest By 22 |Everest By 33 177,703 11,520 2 105 196 g 36 41
5 i.com/adventures/trips/europe/europereg.html  |Regional LP text/html] 200 (0K Travel to | 53| Active vac 180 0| Travel to § 16| Croatia Tr 13|Czech Rep| 20 51,348 1,587 1 432 243 g =z 5.0
3] i.com/adventures/trips/latin/latinreg.html Regional LP text/html] 200|0K Travel to 72 |Hike, cyclg 197 0| Travel to | 23| Argentina 15|Belize Trip| 12 72,871 2,089 1 425 268 B 3 5.0
7 i.com/adventures/activity/hike.html Activity LP text/html; 200|0K Hiking Trig 58| Active hiki 161 D|Hiking & Ti 23| Africa Trip 12| Aszia Trips 10 157,228 4554 1 424 488 B 14 5.0
] i.com/adventures/trips/eurcpe/iceland.html Trips LP - Eurcpe region text/html] 200|0K lceland Hi 111|Hike throy 133|lceland, h 305|lceland Hi 14|Iceland Hi 14|lceland Hi 25 127,352 5,911 2 6& 173 2] 10 3.7
9 i.com/adventures/trips/eurcpe /cro.html Trips LF - Europe region text/html; 200|0K Croatiz M 113 |Explore Cr 14%| Croatiz ad| 304|Croatia M 42| Croatia M 42 |Croatiz M 53 153,472 7,825 1 196 191 = 9 4.8
10 i.com/adventures/trips/europe/scotland_high.htm Trips LP - Europe region text/html; 200|0K Scottish H 114|Hike throy 123 |Scotland H 165 |Scotland H 35|5cotland H 35|Scotland H 45 134,143 5,752 2 85 128 = 3 28
11 i.com/adventures/activity/backpacking.html Activity LP text/html; 200|0K Backpacki 70|Head into 161 0 |Backpacki 17 | Arizona Tri 13|California 16 54,610 1,724 1 426 206 B 3 5.0
12 i.com/adventures/trips/namer/namerreg.html Regional LP text/html; 200|0K Travel tot] 75 |Enjoy the 152 0(Travel to 23|Alazka Tri 12|Arizana Tri 13 142,899 4768 1 436 441 E| 3 5.0
13 i.com/adventures/trips/namer/oar Trips LP - North America region ||text/html; 404 [Not Found| ] '] [*] ] [*] o 1] [*] 2 1 /] 0 o 3.4
14 i.com/adventures/trips/namer/az_grandcanyon.ht| Trips LP - North America region [[text/htmi;] 200|0K Grand Can| 112 |Hike to Ha 134|Grand Car| 94 (Grand Car| 32|Grand Can 32|Grand Can| 43 139,240 E,514 2 92 187 | o 3.3
15 i.com/adventures/trips/africa/kilman.html Trips LP - Africa region text/html| 200|0K Africa-Ta 114|5ee East A 123 | Africa, Tan| 128 |Mount Kilil 60| Mount Kilj 60| Kilimanja 44 158,724 9,202 2 115 134 | 20 43
16 i.com/adventures/activity/cycle.html Activity LP text/html; 200|0K Bike Tours| 69 |Explore th 144 0 |Bike Tours| E6|Asia Cyclin 18| Europe Cy: 20 47,742 1,271 1 423 133 B 54 5.1
17 i.com/adventures/trips/latinfinx.html Trips LP - Latin America region ||text/html] 200| 0K Peru: Hike| 115|REl's hikin 132 | Machu Pic| 292 |Machu Pig 21| Machu Pig 21|Machu Pig 38 147,020 7,321 2 116 190 = 1 28
15 i.com/adventures/activity/weekend_trips.html Activity LP text/html] 200|0K Weekend 60| Enjoy 3-4 143 0 |REl Weekqg 20| Arizona Tri 13|California 16 98,981 3,209 1 438 324 B 9 5.3
19 i.com/fadventures/trips/europefireland. html Trips LP - Europe region text/html; 200|0K Ireland Hi 112 |Hike acrog 14%|Irelznd, Dt 104 |Irelznd Cof 2%|Irelznd Cof 25|Ireland Coj a0 141,650 7,116 2 77 185 L=} 14 38
20 i.com/adventures/activity/family.html Activity LP text/html] 200 |0K Family Tra 70| Unforgett: 174 O|REI Family| 21| Africa Trip) 12| Asia Trips 10 50,004 1,538 1 430 135 | 43 5.0
il i.com/adventures/trips/latin/peru_inca.html Trips LF - Latin America region  [[text/html; 200|0K Peru: Hikej 114|Join REl a3 125|Machu Pig| 465 (Machu Pig 33| Machu Pig 33 |Machu Pig a4 155,742 8,198 2 106 196 g 1 3.8
22 i.com/adventures/trips/weekend/ca_mtshasta_wg Trips LP - Weekend Getaways  [[text/html; 200|0K California 114|REl offers g 124|%hasta Cli 44 |Mt. Shastg 16| Mt. Shastg 16| Mt. Shastg 61 136,116 6,807 2 79 192 = i} ER=]
23 i.comfadventures/trips/europe/italy_cingue html | Trips LP - Europe region text/html; 200|0K Italy: Cing 91 [Hike Italy" 149 Italy, Cing 171|Cinque Te 1%|Cingue Te 15| Cingue Te 30 141,281 6,565 2 85 192 8| 16 3.8
24 i.com/adventures/trips/lati pl.html Trips LP - Latin America region  ||text/html] 200| 0K Peru: Trek| 108 | Trek acros| 132|Peru, Mac 185 |Machu Pig 21| Machu Pig 31|Machu Pig 42 156,847 7,767 2 143 138 = 7 ER=]
25 i.com/adventures/trips/lati .html Trips LP - Latin America region ||text/html] 200|0K Ecuador: 114|Snorkel, d 124|Galapago: 70| Galapage: 24|Galapagoy 24|Galapago: 45 188,118 10,902 2 102 152 10 1 3.9
26 i.comfadventures/trips/latin isp Trips LF - Latin America region  [[text/html;] 301|Moved Permanently (1] (1] (1] (1] [1] [+] 20 [1] 3 2 1 [+l o 27
27 i.com/adventures/trips/europe/alps.html Trips LP - Europe region text/html| 200|0K Tourdu M 112 |Hike Mont] 143 | Tour du M 154 |Tour du M 18| Tourdu M 18|Tour du M 29 72,044 3,900 2 61 147 2] 11 38
28 i.com/adventures/trips/asia/asiareg.html| Regional LP text/html; 200|0K Travel to 4 67 | Experienc 189 0 |Travel to 4 14|Bhutan Tri 12 |Cambodig| 21 52,979 1,457 1 425 214 B 2 5.0
29 i.com/adventures/trips/weekend/ath html Trips LP-Weekend Getaways  ||text/html] 200| 0K Appalachi 115|Sample th 134| AT, Hut Hi 113|Appalachi 35| Appalachi 35| President 29 134,837 6,444 2 76 187 = i} 28
30 i.com/adventures/trips/weekend/mww. html Trips LP-Weekend Getaways  ||text/html] 200|0K New Ham 114|LetRElta 130| Mt. Washi| 66| Mount W3 29| Mount W4 29| Mount Wg 56 136,722 6,186 2 23 189 B 3 3.9
31 i.com/fadventures/trips/latin/mip. html Trips LP - Latin America region  [[text/html; 200|0K Peru: Trek| 110|Trek acroz| 133|Peru, Mac 72 (Machu Pig 30| Machu Pig 30|Machu Pig 41 E4,24E 3,561 2 4g 146 L=} 15 39
32 i.com/adventures/trips/weekend/smb.html Trips LP-Weekend Getaways  ||text/html] 200 |0K Tennesse 114 |REl takes 128 |Smoky Mao| 47 |Great Smqg 53| Great Smq 53|GreatEmq 61 130,104 5,616 2 26 191 | o 40
33 i.com/adventures/trips/pacific/new-zealand-hiking Trips LF - Pacific region text/html; 200|0K New Zesld 113 |Join REl foi 14a|New Zealg 83 |New Zeslg 44| New Zealg 44 |MNew Zealg 55 95,379 5,141 2 52 162 g 2 3.9
34 i.com/adventures/trips/asia/vietnam.html Trips LP - Asia region text/html; 200|0K Vietnam Cf 115|We'll cyclg 120|Vietnam, 168 |Vietnam (] 15|Vietnam (| 15| Vietnam 26 169,096 10,331 2 97 197 = 4 28
35 i.com/adventures/trips/latin/chile_fitz.html Trips LF - Latin America region  [[text/html; 200|0K Fitz Roy & 114|Enjoy the 132|Patagonig| 325 |Fitz Roy & 23| Fitz Roy & 23 |Fitz Roy & 34 146,925 7,893 2 78 187 B 9 4.0
36 i.com/adventures/trips/weekend/gch.html Trips LP-Weekend Getaways  ||text/html] 200 |0K Arizona: G 115 (Let RElta 135|Grand Car 51|Grand Can 24|Grand Can 24|South Rim 31 65,694 3,894 2 4] 148 g o 41
37 i.com/adventures/trips/weekend/wst.html Trips LP-Weekend Getaways  ||text/html] 200|0K California 112 |Trek the C 124 2| Mt Whitng 22| Mt Whitng 22| Mt. Whitn 34 20,056 3,606 2 42 161 = | 3 3.9
38 i.comfadventures/trips/latin/peru_amazon.html |Trips LP -Latin America region  [[text/htmi;] 200|0K Peruvian 4 114 |52 Peru's| 124|Feru, Ama| 45|Peruvian 4 15| Peruvian 4 15 |HEATH RIV| 55 115,747 E,296 2 121 170 | 5 40
39 i.com/adventures/trips/latin/peru_amazon.jsp Trips LP - Latin America region ||text/html] 301 (Moved Pe o o /] o o o 20 o 2 3 1 0 1 2.8
40 i.comfadventures/trips/namer/ca_deathvalley.htn Trips LP - North America region [[text/html;] 200|0K Death Val 107 |Hike Califd 130| Death Val|| 295|Death Val 1%|Death Val 18| Desth Val 30 63,435 3,073 2 51 147 = 4 33
41 i.com/adventures/activity/volunteer_expeditions.| Activity LP text/html] 200 (0K Active Vol 65 [Volunteer 95 O|REI Volunt| 23|Latin Ame 15| Morth Amg 19 31,774 847 1 419 144 7 62 5.0
42 i.com/adventures/trips/namer/gcr.heml Trips LP - North America region ||text/html] 200|0K Grand Can| 109 | Hike the G| 118|Grand Can 139 |Grand Can| 33| Grand Can| 33|Grand Can 50 136,404 7,260 2 74 183 B 6 3.9
43 i.com/adventures/newtrips.html New Trips LP text/html; 200|0K New Adve 64 |Explore m 168 0|Mew Trips 18| Africa Tou 12| Australia 29 60,975 1,983 1 421 207 B 17 5.0
44 i.com/adventures/trips/antarctica/antarctica.htm| Trips LP - Antarctica region text/html] 200 |0K Antarctic 115 [Classic vo 135 | Antarcticg 102 [Antarcticd 34| Antarctics 34|Crossingtl 51 107,850 5,694 2 44 161 | o 3.8
45 i.com/adventures/trips/europe/nor.html Trips LF - Europe region text/html; 200|0K Norwegia 101 |Hike and 141 | Norway, N 513 |Morwegia 36| Norwegis 36|Morwegia a7 141,095 6,742 2 76 185 = 2 33
46 i.com/adventures/trips/pacific/pacificreg.html Regional LP text/html; 200|0K Australia 63 |Unforgett 141 0| Travel to 4 33| Australia 15| Mew Zealg 17 32,001 678 1 420 150 6| 1 5.0
47 i.com/adventures/activity/paddle.html Activity LP text/html; 200|0K Kayaking 1| 73 [Active kay, 147 O |Kayaking 1| 14| Australia 29| Europe Tri 12 66,021 1,323 1 421 241 B 12 5.0
a8 i ramfadventurasitrine/asiafann html Trine | P - Azia resinn et /html 200 DK Annaniirn 1151Trek Nena 135 Menal An 135 Annaniirn 24| Annanurn 24| Annanirn 35 159 410 9628 2 1080 181 Al 10 15
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© Piccadilly Pink — flickr.com/photos/mrs2fat/4288151711 (Creative Commons license: https://creativecommons.org/licenses/by-nc-sa/2.0/)
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AS WE SAY . Wish List | Gift Registry | Classes & Events | Store Locator

“\E’i. REI ADVENTURES Call REI Adventures at 1-800-622-2236
l] SEARCH Wish List | Gift Registry | Clas & Events | Store Locator

AS WE DO

AN REI.COM CONTENT AUDIT
FOUND 30+ HEADERS..

© Stuart Maxwell (@stumax)/REl (used with permission)
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© Stuart Maxwell (@stumax)/REl (used with permission)



S E SAY 0 Licosases

X . ===
\ it ,
7 . ] Share z = - - s
\\ \ ! WS : 2
x o ¥ — . z = %
i\ 2 / e g A
W . 3 / 1 .
P ooos |
Introducing REI Technical
4 Trail Ciothing » »8HOP
Fitting a Backpack Getting Started Kayaking

AS WE DO

.AND 4+ VIDEOD PLAYERS! | : -

: Keep Your Boots Warm

efore hitting th

'
P [T Q" [ <>

Replay Share Embed

Video Quick Tip: Keep Your Sravsisvives Y

=SNFE

Men's REI Revelcloud Vest

Introducing REI Technical
Trall Clothing

2010-01-04

© Stuart Maxwell (@stumax)/REl (used with permission)



CONSISTENCY

REDUCES YOUR
TECHNICAL DEBT

LESS TECHNICAL DEBT MEANS MORE OF YOUR
BUDGET GOES INTO DELIVERING REAL VALUE.

Bus fwess Va/ve,

Ef{ficiency

Technical Dobt

© Michael Zero Mayer - flickr.com/photos/michael_mayer/8701850930
(Creative Commons license: https://creativecommons.org/licenses/by-nc-sa/2.0/)


http://en.wikipedia.org/wiki/Technical_debt
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© xmacex - fIickr.com/photos/{(macex/682'1993974 (Creative Commons license: hps(/bejﬁcommons.org/licenses/by-sa/Z.O/)



bl HE'F Wish List Gift Registry Classes & Events % Store Locator

Welcome to REI! | Log In or Register

u SEARCH FREE SHIPPING with $50 minimum purchase.

STEWARDSHIP

MEMBERSHIP

LEARN SHARE

SHOP REI SHOP REI-OUTLET TRAVEL WITH REI

Camp & Hike Climb Cycle Fitness Run Paddle Snowsports Travel Men Women Kids Footwear Brands All Deals

Luggage & Travel > Photography = Helmet Cameras EiLke 140 (@@ SHARE B Print
GoPro HERO3 Black Edition Wide-Angle
Helmet Cam
REI Members get back an
$39995 estimated § 40.00 on this item as
(12) part of their annual member refund.
Item = 845164
$309 95 (=]
1 Quantity
(-B\ b This item is not eligible for a qgift box.
ZDOM
' = N
e -]
Ay l Uy ;
= e This item ships for free! Learn more

Product Overview: GoPro HERO3 Black Edition
The Wi-Fi enabled GoPro HEROZ2 Black Edition
wide-angle helmet cam comes with a Wi-Fi
remote and is emaller and lighter than its
predecessors, yvet possesses top-of-the-lineg,
1440p high-def performance.



GoPro HERO3 Black Edition Wide-Angle Helmet Cam Specs

Specification
Best use
Megapixels
Waterproof

High definition
Lens

Lens focal length
Z0om range

Vertical resolution

Image stabilization

Still mode

Movie mode
Frames per second
Self timer

Instant review
Interface

Remote control

Description

Multisport

12

ez

Yes

Glass lens

Unavailable

Mone

4K [ 2.7 / 1440p / 1080p [ 960p / 720p / WVGA

Mo

Yes

Yes

12 fps. / 15 fps. / 24 fps. / 30 fps. [ 48 fps. / 60 fps. / 100 fps. / 120 fps. [ 240 fps.
Yes

Mo

USB/micro-HDMI/composite & adapter/3.5mm stereoc mic adapter/Wi-Fi

Yes
© REI - rei.com/product/849164/gopro-hero3-black-edition-wide-angle-helmet-cam (used with permission)



w Help

Camp & Hike

SHOP REI

CATEGORIES

v

A

Camera Accessories
(78)

Camera Bags (32)
Tripods (27)

Helmet Cameras (20)
Memory Cards (7)
Camera Bag Parts (2)

FEATURES

High definition (11)
Still mode (11)
Waterproof (10)
Remote control (4)
Image stabilization (3)
Made in USA (3)
Adjustable (2)

Camera mount (2)

BRAND

Aquapac (3)
Brunton (1)

Carson (2)
Contour (14)

Davis & Sanford (4)
Delkin Devices (6)
Gomite (2)

GoPro (33)

BEST USE

Casual (1)

Cycling (3)

Wish List

Climb Cycle

Gift Registry

Classes & Events

I searc

SHOP REI-OUTLET

Fitness Run Paddle

Photography

TRAVEL WITH REI

Snowsports

LEARN

Travel Men

& Store Locator

Women

0 Checkout

Welcome to REI' | Log In or Register

FREE SHIPPING With $50 minimum purchase.

SHARE MEMBERSHIP STEWARDSHIP

Kids Brands All Deals

BEOSN®O

Footwear

Relevance

Sale and Clearance Only |

Items per Page:

20

100 | 1

m

(0)

GoPro HERO3 Black Edition
Wide-Angle Helmet Cam -
Bundle

$399.93 £566-66

3 ‘ Compare

(N
L

GoPro HERO3 Black Edition
Wide-Angle Helmet Cam
$399.95

Award Winner!

Compare

% Y & (

ul

) 4 H f R (2)
GoPro HERO3 Black Edition Go
Wide-Angle Helmet Cam - Video Viewer
Surf Package

$399.95

Compare

Compare




THE FOUNDATION OF ALL
CONTENT MANAGEMENT,

ON-SITE SEARCH, FACETED

NAVIGATION, AND MORE!

LEARN MORE ABOUT METADATA AND

METADATA, NOT
<META> "DATA"

INFORMATION ARCHITECTURE.

© REI - rei.com/category/4760429 (used with permission)

* FEATURES
Hlumination (108)
Date displa

Stopwatch (8

Multiple time zones (

Lap timer (38)

ACR Electronics (5)
Aftershokz (2]
Aquapac (3)
Bertucci (8)

Black Diamond (1)
Boombatix (1)
BriarTek Inc (1)

Brunton (3)

v BEST USE

Backpacking (15)
Camping (17)
Casual (49)
Cross-training (17)
Cycling (3)

Hiking (5)
Kayaking (1)

Mountaineering (13)

v WEIGHT (LBS)

0to 0.25 (117)
0.5 to 0.75 (39)
1to 1.25 (11)

1.5 to 2.75 (16)

3 to 999.75 (11)

v ANALOG OR DIGITAL

Digital (30)

v 0SS COMPATIBILITY

* RATING

* PRICE



http://slideshare.net/aungstad/better-crosschannel-experiences-with-metadata-information-architecture-summit-2012

A
SN

Anabean

© adactio - flickr.com/photes/adactio/8475014810 (Creative Commons license: https://creativecdmmons.org/licenses/by/2.0/)



Bﬂ News Sport Weather  IPlayer TV  Radio More » _
POLAR BEAR (ursus MARITIMUS)

Remarkable adaptations allow polar bears 1o
live in the frozen Arctic, but global warming 1S
destroying their habitat and leaving them
senously endangered. Despite being born deaf
and blind beneath the snow, cubs eventually
grow into the most powerful of all four-legged

SPECIES ADAPTATIONS HABITATS ECOZONES

Wildlife Finder Wildlife Finder tat ‘ Wildlife Finder \bit at Wildlife Finder
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- sIideshare.net/reduxd/modeIing—structured—content—iasl3—workJ1op (used with permission)
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© Mike Atherton (@MikeAtherton) - slideshare.net/reduxd/modeling-structured-content-ias13-workshop (used with permission)



FINDABILITY,
PORTABILITY, AND
RE-USABILITY

GET YOUR HANDS DIRTY IN THIS CONTENT
MODELING WORKSHOP WITH MIKE ATHERTON.

© Mike Atherton (@MikeAtherton) - slideshare.net/reduxd/modeling-structured-content-ias13-workshop (used with permission)
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http://slideshare.net/reduxd/modeling-structured-content-ias13-workshop

The New Architecture of COPE

Normalized Flattened Presentation

CREATE ONCE, A
EVERYWHERE B

Other

Full Websitos /
XML Data

SEE HOW NPR MADE IT WORK ooormsn as
WAY BACK IN 2008!

© Zach Brand/NPR - slideshare.net/zachbrand/npr-api-create-once-publish-everywhere (used with permission)


http://slideshare.net/zachbrand/npr-api-create-once-publish-everywhere

WHEN YOU'RE DOING IT RIGHT,
IT'S HARD T0 TELL WHERE
CONTENT ENDS...



WHEN YOU'RE DOING IT RIGHT,
IT'S HARD T0 TELL WHERE
CONTENT ENDS...

AND DESIGN BEGINS




© JD Hancock — flickr.com/photos/jdhancock/6216677689 (Creative Commons license: https://creativecommons.org/licenses/by/2.0/)
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MAKE SYSTEMS.

QUOTE BY ERIN KISSANE



http://incisive.nu/about/

© FlyingSinger - flickr.com/photos/flyingsinger/86898565 (Creative Commons license: https://creativecommons.org/licenses/by/2.0/)



© JD Hancock — flickr.com/photos/jdhancock/6216677689 (Creative Commons license: https://creativecommons .org/licenses /by/2.0/)


http://incisive.nu/about/

ERIN KISSANE SHOWS HOW
CONTENT STRATEGY MAKES
| SYSTEMS THAT MAKE THINGS.

M%\v ;

BS-..

QUOTE BY ERIN KISSANE



http://vimeo.com/38458933
http://incisive.nu/about/
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> WANT TO KNOW EVEN MORE
, ; ABOUT CONTENT STRATEGY?
S

~ GET 200+ FREE RESOURGES!

~ BITLY/EPIC-CS

© nataliej — flickr.com/photos/nataliejohnsen/2776045330/ (Creative Commons license: https://creativecommons.org/licenses/by-nc/2.0/)


http://bit.ly/epic-cs

