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Your Product’s Story Is the Story of You

Mr Murphy - @fehler



Once upon a time...

Mr Murphy - @fehler






“Whether they're physical or digital, how you describe your
products matters. Crafting stories, to paint a picture of
your products in potential customers’ minds, builds deeper
and richer connections.”

Mr Murphy - @fehler



Storytelling, especially online, Is essential.

Mr Murphy - @fehler



“In a world saturated with mass market products, o

ten created In

conditions that arent ethical, customers are crying out for
authentic stories. There is a hunger for brands wit

deeply helc

conviction.”

n stories and a

Mr Murphy - @fehler



Share your products’ backstory..

- Customers are hungry for meaning, provenance

and backstory.
- They're eager to look behind the curtain and see process.
- They want to see the story behind your products.

Mr Murphy - @fehler



The Often-Hidden Detalls Matter

- Tell your customers:
- who made the product;
« how it's made;
 what it's manufactured from; anc
- why it was made.

Mr Murphy - @fehler
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Dictionary Q. provenance

provenance | 'prov(a)nans
noun "’f nass noun ‘,'

the place of origin or earliest known history of something:
an orange rug of Iranian provenance.

» the beginning of something's existence; something's
origin: they try to understand the whole universe, its
provenance and fate.

[count noun/ a record of ownership of a work of art or an
anthue used as a guide to authenticity or quality: the
manuscript has a distinguished provenance.

MDINIAN
Tiall%) N

late 18th century: from French, from the verb provenir
‘come or stem from’, from Latin provenire, from pro-
‘forth’ + venire ‘come’.

In an era of cheaply manufactured goods, customers are eager to know the provenance of your product.



Housekeeping

 Tollets
- Fire (Save yourself!)
« Phones Silent
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Twitter
(@fehler
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“No man ever steps in the same river twice, for it's not the same
river and he’s not the same man.”
—Heraclitus
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Orbit Programme
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CRAFT NI

Champion for Craft
in Northern Ireland
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PORTFOLIO CAREER GRANT APPLICATIONS

PRODUCT STORYTELLING PRICING AND POSITIONING (CONTENT) MARKETING
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Offline + Online

Mr Murphy - @fehler
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Let me tell you a story...

A presentation at Ignite Workshops in June 2019 in Belfast, UK by Christopher Murphy

SLIDE 1
Let me tell you a story...

A half-day workshop introducing content marketing and
highlighting the role it can play in promoting your business

Let me te | l yO Ud Sto ry . online. This workshop was first delivered for the pre-accelerator

Christopher Murphy and accelerator startups at Ignite, Belfast.

NILe

SLIDE 2
Follow me on Twitter...

I'm @fehler on Twitter. If you've got questions, ping me and I'll

: do my best to answer them. My DMs are open.
Twitter
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Quick Find
All Updates

Settings & Members

R —— 1. Product Storytelling

W Reading List

Welcome! I'm building our learning materials in Notion. (Don't worry, by the time you see this,

| will have explained what Notion is and how we'll be using it!)
1. Product Storytelling ) . o
Notion allows me to create notes that are rich with links and nested documents you can refer to.

I'm exploring it just now, it's very nice!
The DIBI Experience

Everything I've Learned From the top, look at the Keynotes folder:
[#) Reading List

Templates Beacon: Cara Murphy

Import 1. Landscape of Tableware

Trash

. Photography

. Social Media: 1. A Discovery Engine; 2. Process

2
3
4. Contemporary British Silversmiths (Be part of something bigger.)
5

. Vision: Adrian Sassoon (Establish clear goals, but goals that stretch you. Workshop only.)

Workshop
e Context
e The Web Changed Everything
e The world needs more human, unmassmanufacture brands.
e Stories Are Critical

e 1,000 True Fans
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Start! Pilot Bundle

4/

Our most popular bundle, the ‘Pilot’ bundle includes: the book, the
screencasts, the slide decks and the worksheets. Think of it as a
classroom in a bundle.

« Book (86 Pages; PDF, ePub and Kindle)
» Screencasts (7 Screencasts)
« Slide Decks (182 Slides; PDF)

» Worksheets (15 Worksheets; PDF)

| want this!




What I'll be covering...

1. Who are you? (What's your story?)
2. Start With ¥Way Who
3. Product DNA

4. Building a Brand Dictionary

Mr Murphy - @fehler



1. Who are you? (What's your story?)
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Introductions

- Me = You; You - Me

Mr Murphy - @fehler



Me — You

So you know I'm speaking from real world experience.

Mr Murphy - @fehler



Selected Clients

Mr Murphy - @fehler
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Selected Projects

Mr Murphy - @fehler



Royal Mail: Once upon a time we sent letters using Her Majesty’s postal system. | designed Northern Ireland’s stamps.



www.fallt.com

Overview Works Resources Shop Register
Artists Catalogue %Array Indirect Subscribe
History Audio Direct

eta name="description” content="Fallt is an independent publishing house

2]

specialising in experimental music, fine art, design and criticism. We

nwe

publish well-designed, collectable works in small, but affordable editions.

Various Artists | Fallt Publishing Archive
Various Formats | F.0000.0000

Catalogue [Random]
H BN /
B =

%Array [Recent]

With some sadness we have to announce that Fallt Publishing will no j n .
longer be releasing new material. -

Over the years we have strived to create an engaging body of work ‘ j
which we hope has always challenged boundaries. We've very much
appreciated the ongoing support of our artists who have steadfastly

Fallt: An independent record label with international distributors. (And a lot of storytelling.)
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Our mission statement: Front and centre.




Fehler: Sound installations (Montreal, Toronto, Lisbon, Brussels, Naples...).



www.webstandardistas.com

@standardistas: Folks, we’ll be opening registration for the #openbookexam the moment the #buildconf schedule goes live. Watch this spac
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HTML and CSS Web Standards Solutions
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Notes

It all starts with a story...

* Periodical

* Reviews

* Resources
If you're in Belfast on Wednesday, 28 August, Mr Murphy - one half of The

* The Book Standardistas equation - will be running a masterclass on Storytelling and
Social Media, as part of August Craft Month.

A half day, afternoon session, subsidised by Craft NI, the masterclass is
absolutely free and is open to all to attend, however, places are limited and
, & we’d advise you to snap up a ticket before they all disappear.

If you're interested in learning about how social media can be used to help
tell the story of your business, you're very welcome to attend. The
masterclass will explore:

How craftspeople - indeed any creatives — can embrace social
media (tools like Twitter, Facebook and others) to increase
audience engagement and, as a result, increase sales. Introducing
social strategies used by a range of creative professionals, we'll
investigate the benefit social media can offer the creative sector

The Standardistas: A speaking partnership that took me all over the world.

The Periodical

The most recent entries in the Periodical
and Reviews sections:

Ethan Marcotte is a designer, developer,
writer and speaker who, amongst his
many and considerable achievements, is
perhaps best known for coining the term
Responsive Web Design. He lives and
works in Boston. We asked Mr Marcotte
a dozen questions...

Cameron Koczon builds things,
organises things and writes things {and,
of particular appeal to our passion for
gentlemanly pursuits, smokes an



S Faces Offscreen The Manual

Countless magazines. (I got an ‘E"in my A Level English, so it’s never too late to learn.)
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GET INVITED Features Pricing Blog Help _

Create your event
and sell tickets today

17,745 i

Get Invited: | co-founded the startup that did the ticketing for this event.
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tinybooks.org/books/start/

U]

TINY BOOKS

The Journal Speaking Biography Newsletter

A

START!

ts with you

t's your story?

STOP PROCRASTINATING AND

never been a better time to start

PURSUE YOUR PASSION

ention, expens:

pning your futu

study: Hiut De
study: Kano

- ify... all are p
study: Sugru

of entrepreneur. Creative, but

your idea into

by Christopher Murphy

START!

STOP PROCRASTINATING AND B

f,w] ( C | F |"| ) DACCINA ube, Kickstarter, Shopify and countless other tools
\J | \ FAJD X res new wavs to reach audiences, removing the
SRR A e JIANIN atives new ways to reach audiences, removing the

Tiny Books: A publishing company (that was a giant mistake).
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DESIGN YOUR FUTURE

Supercharge
Your Career in UX

Are you frustrated with your career? Do you feel under-valued or under-

challenged? Do you wish you could supercharge your career? If you answered yes

to any (or all) of these questions, designtrack is for you!

designtrack: A new startup that focuses on design education.



You —> Me: A wee show and tell... *

“.with a twist.

Mr Murphy - @fehler
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Listen to each other.

- In a few minutes, you'll ‘be the other person’.

Mr Murphy - @fehler



Overtoyou... "

1. Tell your partner who you are and what you do.
2. It money were no object, what would you do with
your life?

“Working In pairs. Five minutes.

Mr Murphy - @fehler



Show and Tel

- Be the other person. Tell us what do they do? (And what
would they like to do?)

Mr Murphy - @fehler



Your story may be unclear...

- [T 1t IS, you have to fix that.

Mr Murphy - @fehler



Twitter Bios ~

“ This exercise isn't about Twitter per se, it's about the distillation of your brand messaging. But...

Mr Murphy - @fehler



©...who uses these platforms?

Mr Murphy - @fehler



" use social media as a networking tool and ‘discovery engine’.
[t enables me to connect to makers, collectors and galleries,
allowing me to find out about exhibitions, competitions and awards.
Twitter is filled with opportunity.”
—Cara Murphy

Mr Murphy - @fehler



Inaividuals

Mr Murphy - @fehler



“New York Times Bestselling Author, Lettering Artist, Over-Sharer,
Parent of Small People.”
— (@|essicahische

Mr Murphy - @fehler



" Artist. Arrived at the intersection of design and technology.
Couldn’t find a parking space. Went home.”
— (@brendandawes

Mr Murphy - @fehler



" Craftsman, goldsmith, researcher, passionate about metals,
in love with gold.”
— @glovannicorvaja

Mr Murphy - @fehler



BusInesses

Mr Murphy - @fehler



“Do One Thing Well. Our town is making jeans again.”
— @hiutdenim

Mr Murphy - @fehler



“ The make-your-own technology company — get kits and ideas at:
http://kano.me”
— @teamkano

Mr Murphy - @fehler



" The world’s first mouldable glue that sets strong, by turning into
a durable, flexible silicone rubber.”

— @sugru

Old: “...the mouldable glue that makes fixing and making easy and fun.”

Mr Murphy - @fehler



Overtoyou... "

1. Write a short Twitter bio: 160 characters, 1-2 sentences.
2. Focus on the story of you (or your product).

“ Working solo. Five minutes.

Mr Murphy - @fehler



Show and Tel

- |'ll help you over the break if needs be.

Mr Murphy - @fehler



This isn't easy. It takes time.

Mr Murphy - @fehler



Cara Murphy

Mr Murphy - @fehler
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" Acclaimed contemporary Irish silversmith, Murphy’s tableware
creates a silver landscape for the dining table.”
— @silverlandscape

Mr Murphy - @fehler



Christopher Murphy

Mr Murphy - @fehler



" A designer, writer and speaker based in Belfast: building brands,
sharing stories and pursuing purpose.”

— @fehler

(@) ¥
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" A recovering tweed-clad designer, writer and speaker; I help
small, purpose-focused businesses launch and thrive.”

— @fehler
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" A designer, writer, speaker and — above all — a teacher; | mentor
purpose-driven businesses, helping them to conquer the world.”

— @fehler

(@) ¥
O
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" A designer, writer and speaker. I'm an educator, but I'm still on

my own learning journey. +e-eve-yeu-te-feta-rme:”
— (@fehler

Mr Murphy - @fehler



" A designer, writer and speaker. I'm an educator, but I'm still on
my own learning journey. Design x Business x Life”

— @fehler

Mr Murphy - @fehler



This Is an Organic Process

Mr Murphy - @fehler
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Notes

Trash

fuckferris

showyhid...

Os

21s

46m

20h

23h

2d

5d

6d

Q. Search Notes

Twitter @fehler

https:apple.news/
AizSYxt1sQMS7FVSv8rCK...

Twitter Bios (2018-2019)
18 October, 2019 A

designer, writer and speak...

# Chapter 5: Mobile

Simplify... Minimize

Cognitive Load The above...

Hustle: 50 Years,
50 Lessons
@fehler Captain Haddock...

Propel (Chris)

Tell us about the problem

you're solving, and how yo...

Bootcamp / DYF Beta
Stories \ Snappy Header \

People buy stories by peo...

Sneezers

Pre-Content Design Week,

lots on. Please attend. Boo...

Micro-Lessons (Learn from

Andy, etc.)
FrontEndChallengeClub S...

4

Chapter 4: Getting From A

toB

\* Overview \* With our pa...

H:1 Twitter Bios (2018-2019)

*18 October, 2019*

A designer, writer and speaker. I'm an educator, but I'm still on my own

learning journey. Design x Business x Life

*[Current]*

*14 July, 2019*
A designer, writer and speaker. I'm an educator, but I'm still on my own

learning journey. I'd love you to join me. A dozen tweets a week: no more,

no less.

*11 May, 2019*

A designer, writer and speaker. I'm an educator, but I'm still on my own

learning journey. I'd love you to join me.

*4 August, 2018*

A designer, writer and - above all - teacher; | mentor purpose-driven
businesses, helping them to conquer the world.

*28 June, 2018*

A tweed-clad, bewhiskered designer, writer and speaker; | mentor

purpose-driven businesses, helping them to launch and thrive.

*26 June, 2018*



H: Twitter Bios (2018-2019)

*18 October, 2019*

A designer, writer and speaker. I'm an educator, but I'm still on my own

learning journey. Design x Business x Life

*[Current]*

*14 July, 2019*

A designer, writer and speaker. I'm an educator, but I'm still on my own
learning journey. I'd love you to join me. A dozen tweets a week: no more,

no less.

119 AAdAasy DONT0O%



Consistency Is Key

Mr Murphy - @fehler



Christopher Murphy @

@fehler

Writer, speaker, educator. Your ideas
need you to get started! Get my new
book ‘Start!’ - tinybooks.org/books/start
- and turn them into a reality.

© Belfast
&’ tinybooks.org/newsletter

::7] Joined January 2007

Tweets Following Followers Likes

19.5K 651 2,166 3,69

Tweets Tweets & replies Me

4 Pinned Tweet
Christopher Murphy @ @iehler - 7 J&

Stop looking at what other people are
there and build from that. The grass is

2 1l 108 / 223

\ J
L " .
n >, \ »

Christopher Murphy Retweeted
UX Jobs Board @UXJobsBoard - 17t

How to Choose a UX Course: did.bz/f
@Gringomoses @fehler @libwella #ux



fehler Edit Profile

O posts 187 followers 24 following

Christopher Murphy Writer, speaker, educator. Your ideas need you to get started!
Get my new book ‘Start!” and turn them into a reality. tinybooks.org

Instagram



Christopher
Murphy

fenler

Writer, speaker, educator. Your
ideas need you to get started! Get
my new book ‘Start!’ -
http://tinybooks.org/books/start -
and turn them into a reality.

22 Tiny Books

curriculum

In an effort to share best practice and develop the
highest quality educational content possible, I'm opening
up the process of developing a new BDes (Hons)
Interaction Design course, which I'm dev...

®@HTML *163 ¥ 11

books

I'm a terrible procrastiworker (thank you Jessica). I'll put
things off forever if | can, in favour of working on
pleasant distractions. In an effort to confront this
problem, I'm undertaking an ex...
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=]
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pla

GitHub



You Carry This

-levator Pitch

-verywhere

Mr Murphy - @fehler



Networking Events

 This short statement acts as a conversation starter.

Mr Murphy - @fehler



" A landscape of silver tableware... that sounds really interesting.
What is it that you do, exactly?”

Mr Murphy - @fehler



2. Start With Wy Who

Mr Murphy - @fehler



First Up: Start With Why

Mr Murphy - @fehler



WwWw.j.mp/startwithwhy


http://j.mp/startwithwhy

" People don't buy what you do; they buy why you do it. And what
you do simply proves what you believe.”
—Simon Sinek

Mr Murphy - @fehler
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-verything Starts With a Who

The who drives the why.

Mr Murphy - @fehler



Sinek’s Whys

- Steve Jobs: Reinventing Personal Computing
- Martin Luther King: Changing the Worlc
- The Wright Brothers: Pursuing a Deep Desire to Fly

Mr Murphy - @fehler
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" At the heart of every successful story lies a who. That
who seeps into every aspect of the work created, it
drives the why, the how and the what. | believe around
every who there’s the potential for a good story.”

Mr Murphy - @fehler



What's your who?

nat do you stand for?

nat are your future goals, what are your ambitions?
nat are you communicating?

N0 IS your audience?

nat Is that audience looking for?

=== = =

Mr Murphy - @fehler



This message needs to be amplified.

Mr Murphy - @fehler



-stablishing Brand Values

You don't need to be a conglomerate to be a brand. There are many ‘brands of one”.

Mr Murphy - @fehler



" | believe a business built around core values has more
chance of success, because it ties back to its founders’ deep

sense of purpose.”
— Start!

Mr Murphy - @fehler



E:d1 designtrack

To revolutionise design education
putting It into the hands of everyone,
everywhere, regardless of £££5.

I’'m working on this just now, on Propel. This vision is underpinned by a deep and strong sense of purpose.



What are your values?

Mr Murphy - @fehler
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Values are everywhere...

Mr Murphy - @fehler
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Offscreen

Background

Stockists

Values
Patrons

Contact

Offscreen: 2014

www.offscreenmag.com/values/

Issues About

Blog Like & Follow

Guiding Values

Humanity empowers
technology

We believe that humanity, not
technology, is what truly drives
innovation. We are devoted to
bringing to the forefront the human
stories that are at the heart of every
new technology in order to
promote empathy as a core value
within the tech community.

Promoting environmental
sustainability

Diversity and
inclusiveness at heart

We publish Offscreen in the spirit of
inclusiveness. We strive for a
diverse group of contributors and
readers alike, but also realise that
we can always do more to better
represent the diversity of our
community. (More on this here.)

Unswerving editorial
independence

U

¥ Buy / Subscribe

Our readers are
paramount

First and foremost, we serve our
readers who pay our bills and make
Offscreen a sustainable business.
Every decision is made with the
interests of our loyal readership
(and their ongoing support) in
mind.

Print is a complementary
medium

)




www.offscreenmag.com/about/purpose

Oﬁscreen Magazine Dispatch About Blog Buy/Subscribe

Story Purpose Production Stockists FAQ Patrons Contact

What Guides Us

Offscreen exists to break through the noise of the tech press and
remind us of technology’s ultimate purpose: to advance
humanity. We celebrate innovation through introspective writing
and human stories. Our publishing efforts promote a tech
community guided by ethical, sustainable, inclusive, slow
principles. We are invested in a kinder web.

Humanity empowers Diversity and inclusiveness at Putting our readers first
technology heart

First and foremost, we serve our readers who

Offscreen: 2020
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Putting our readers first

First and foremost, we serve our readers who
pay our bills and make Offscreen a sustainable
publishing business. Every decision is made
with the interests of our loyal readership (and
their ongoing support) in mind.



“Not a week goes by without receiving an email about the way | present sponsors in the magazine.” Kai Brach, Editor, Offscreen



Not Secure — archive.offscreenmag.com/issue3/

Vitaly Friedman

Travel Notes
Co-founder of Smashing Media — , Moving to California in search for new
on writing a book at his mum’s s opportunities: Christian Springub, Peter
kitchen table and his commitment ' Steinberger, Diana Mounter, Nathan McGinness,
to sharing knowledge. Sebastiaan de With

Wireframes
Greg Hoy

A peek inside the sketchbooks of Ul designers:

President at Happy Cog — on Todd Moy, James Stark, tukasz Tyrata, Kerem

running one of the world’s leading

web agencies and his failed
Thoughts

Thoughts on client services by Brian Vella and

attempt to pitch the Dog Umbrella.

Carl Panczak

Sponsors of this Issue

GitHub PecfCode  aulenllefpls-  PODIO

@ “: Dropbox 4 Campaign Monitor Adobe Typekit

SQUARESPACE

Offscreen’s sponsors are supporters. They passionately believe in —and support — Kai's values and purpose.






Over to you...

1. List three values that are important to you.
2. List three unimportant values that are at the
opposite side of the spectrum.

Mr Murphy - @fehler



- Achievement
- Aesthetics

- Ambition

- Challenge

- Collaboration
- Community

- Competition

e

trol

- INC

ependence

- Influence

- [nnovation

- Integrity

- Knowledge

- Leadership

- Location

- Management
- Money

» Pressure

- Progression
- Recognition
- Reputation

» Risk

- Routine

- Stability

- Sustainability
- Variety

Mr Murphy

- (@fehler



Show and Tel

Mr Murphy - @fehler



The Path To Success...

- |dentity Goals

e ACC
» Bul

U

C

ire Skills Required to Realise Those Goals
Strategically, Builld SMART

SMART: Specific, Measurable, Achievable, Realistic, Time-bound

Mr Murphy - @fehler



A Wee Break

There are tollets downstairs.

Mr Murphy - @fehler



rootandbranch.coffee

Visit our cafes

Ormeau Cafe

1B Jameson Street, Belfast
Mon - Sun, 8am - 4pm

Ormeau Baths Cafe & Brew Bar

18 Ormeau Avenue, Belfast
Mon - Fri, 7.30am - 3pm

Roastery
Portview Trade Centre, 310
Newtownards Road

Mon- Fri, 8.30am - 2.30pm

View on Google maps

Tea and Coffee: 20 Minutes’ish (Root and Branch, downstairs). I'm here for questions and advice.



3. Proauct DNA

Mr Murphy - @fehler



We All Have Heroes

Mr Murphy - @fehler
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www.fallt.com

Overview Works Resources Shop Register
Artists Catalogue %Array Indirect Subscribe
History Audio Direct

name="description" content="Fallt is an independent publishing house
in experimental music, fine art, design and criticism. We
ell-designed, collectable works in small, but affordable editions.

Various Artists | Fallt Publishing Archive
Various Formats | F.0000.0000

Catalogue [Random]

%Array [Recent]

With some sadness we have to announce that Fallt Publishing will no j n . i
longer be releasing new material. -

Over the years we have strived to create an engaging body of work ‘ j
which we hope has always challenged boundaries. We've very much
appreciated the ongoing support of our artists who have steadfastly

' 0
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www.fallt.com



http://www.fallt.com
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@ MP3s °

Mr Murphy - @fehler



@ Cditions
@ Non-Audio

(3) MP3s @

Mr Murphy - @fehler



@ Fditions
@ Non-Audio

(3) MP3s @

Mr Murphy - @fehler
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Mr Murphy - @fehler



LOOK HERE

@ Cditions

@ Non-Audio

@ MP3s

Mr Murphy - @fehler



NOT HERE

@ All are record labels.

Mr Murphy - @fehler



@ Performant
(2) Waterproofed
@ Sustainable

One of my Masters graduates’ products: Jump the Hedges (bags).



LOOK HERE

OJO0XC
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Overtoyou... "

- |dentity three heroes.
- Pinpoint what you can learn from each.

“Working solo. Ten minutes. (Google on your phones will help.)

Mr Murphy - @fehler



Show and Tel

» Just a handtul.

Mr Murphy - @fehler



Proauct DNA — Content Auait

Mr Murphy - @fehler



Dr Who

Mr Murphy - @fehler



Product DNA (Again, because my career is evolving.)

« Alan Moore
- Mark Shayler
» Seth Godin

Mr Murphy - @fehler
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BEAUTIFUL BUSINESS
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Primary /nav

» Craftsman - Newsletter
- Doing / Talking » Bloc

» Radio - Contact

» BOOKS

» CEO Guide

Mr Murphy - @fehler



\Voice and Tone

- Moore speaks fro
» The sense Is that

e Gravitas. (This is important.)

M the '

ne IS ta

/

king to you directly.

Mr Murphy - @fehler



“Through my years helping companies craft innovative businesses,
T there’s one thing I've learned, it's that beautiful businesses
are the future. | ...| My life’s mission is to help businesses discover
their own unique beauty.”
—Alan Moore

Mr Murphy - @fehler



www.thisisape.co.uk

Sustainable Innovation




“We help big companies think small and small companies
think big. We believe that you can do the things that you do
better. We believe that you can do better things.”

—Mark Shayler

Mr Murphy - @fehler



www.sethgodin.com

RFAN WATCH | FARN



“Seth Godin is an author, entrepreneur and most of all,
a teacher.”
—Seth Godin
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Overtoyou... "

- Analyse your three heroes.
- How's their site structured?
- What kind of language are they using?
- What's their positioning?

“Working solo. Ten minutes. (Google on your phones will help.)
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Show and Tel

» Just a handtul.
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4. Building a Brand Dictionary
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Brand Dictionary

- A brand dictionary helps you to clearly and consistently
communicate your brand.
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“The smart fortwo is the ideal choice for urban mobility.
[t Is quite simply more manoeuvrable, more agile, safer and
more environmentally friendly.”
—sSmart
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" The A-Class: a radical piece of automotive engineering designed
to breathe new life into the compact segment.”
—Mercedes
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Precision
Luxury
Stylish
Engineered
gfficient













What's your...

» Remarkable
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Here's how | would approach it.
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Meet Elin Johnston
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Present Positioning
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www.craftscouncil.org.uk/magazine/issi & M O (&) www.snagmetalsmith.org/metalsmith-magazine/about-metalsmith/

. S ety of
CraftS CounCll North American

: ABOUT CONTACT ADVERTISE | JOIN SNAG MEMBERS LOGIN
Goldsmiths

LOGIN MENU =

HOME / CRAFTS MAGAZINE

ISSUES About Metalsmith

CURRENT ISSUE v l‘lletal prodes

Gk

Crafts Magazine Issue No. 263 EXhibitlon

Crafts Christmas issue has arrived

This issue we meet the three young founders JURIED EXHIBITION
of Unmade, a knitwear company recently ‘hiftrino
nominated for a Beazley Design of the Year S ll L f t 1 llC
award

We pop in for a pint at the The Pilcrow,
Manchester's very own hand-made pub

We discover how designer Christopher 3 7 i : ._ Polishing

Up on

Jenner is combining technology and tradition . L e 7 Philippe

A REVOLUT'O N lN TH E MAK | NG through a series of collaborations with ' « / , Starck

How three young designers are threatening to change the fashion industry forever makers

>
‘ I» Plus, we consider Richard Batterham'’s life in About Metalsmith
! pots, meet some of the intriguing speakers at
,‘ this year's Make:Shift conference and prepare
for the festive season by asking some of the
nation’s leading makers what they'll be

putting under the tree in our Metalsmith is an award winning publication included in your SNAG
Christmas Gift Guide membership or available separately by subscription. Available in

print and digitally, we publish 5 issues per year.
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Future Positioning
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monocle.com
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SHOP NOW

THE MONOCLE MINUTE
swatcho
“There’s this sense that
Canada is now an outpost
of optimism. Trudeau’s
doing a great job of
promoting it’

With the US presidential election now
just one day away, many are looking
forward to the end of what has been a
particularly nasty race. Some
Americans, however, are jumping th...

CANADA SPECIAL: GET YOUR SKATES ON
Films REPORTING M Ice
L ind junio1

Green thumb

Landscape architect Enzo Enea opens up about his latest project in Miami, built

Protests by Muslim hardliners against
Jakarta governor Basuki Tjahaja
tour of Los Angeles Purnama made headlines over the
I iker Pa weekend but 160km southeast of the
capital in Bandung. there's a more...
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around water and mysticism DISCOVER THE COLLECTION

@@ |Z| LWVE) o) The Big Interview 49
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Olad > New
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-lin’s Brand Dictionary
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%) Elin Johnston - Meeting 3.md

File Path v : ~/Dropbox/University of Ulster/BDes (Hons) Inter.... Brand Dictionary/Elin Johnston - Meeting 3.md

7 Elin Johnston - Meeting 3.md - Elin Johnston - Meeting3 < .0,

1 ¥ |elin Johnston - Meeting 3

At this meeting, we're really focusing in on positioning.

In advance of Elin's meeting with ||} she needs to think
about how her brand might be positioned using social media.

To assist with this, and to help focus the direction we're travelling
in, I've started to look at other, similar products, teasing out the
kind of language used and exploring where the product sits.

In terms of product positioning this sits 100% within the design end of
the spectrum, it's definitely not craft. We're thinking Wallpaper* or
Monocle, not Crafts or Metalsmith magazine.

Brand Dictionary

I'd suggest taking a look at the type of language used on competitors’
pages, using it to shape Elin's brand (this might also suggest a brand
name). This language exercise might also be used to shape any future
AdWords campaigns, if appropriate.

###Words

Elegant

Beautiful
Functional
Aesthetics

A Design Philosophy
Consistent
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Brand Dictionary

I'd suggest taking a look at the type of language used on competitors'
pages, using it to shape Elin's brand (this might also suggest a brand
name). This language exercise might also be used to shape any future
AdWords campaigns, if appropriate.
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27
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#itWords

F o+ + + + + + + +

Elegant

Beautiful
Functional
Aesthetics

A Design Philosophy
Consistent
Modernist

Clean
Srilntirnal



Phrases

- ..modern industrial materials...

- ...essential objects that enrich lives...
- ..modern day living...

- ..contemporary design pieces...
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Over to you...
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Exercise: Brand Dictionary




What language fits?
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Show and Tel
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/1

Fverything around you that you call life was made up by
neople that were no smarter than you: and you can change
it: you can influence it; you can build your own things

that other people can use. Once you learn that, you'll never

be the same again.”
— Steve Jobs
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Questions and Answers

» Ask me anything.
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