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Ruth Cheesley

Mautic Project Lead @ Acquia

18+ years using and contributing to open
source projects (mostly Joomla! but

don’t hold that against me!)
Located in Ipswich, UK

Working full time supported by Acquia as

Project Lead for Mautic.
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PRESENTATION

AGENDA

What is Marketing Automation? What is
Mautic? What does it do? How does it
work?

Why are Mautic + Drupal the perfect
combination for growing organisations
and agencies

Getting started with Mautic

How Drupalists can contribute to the
Mautic project and community
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WHAT IS
MARKETING

AUTOMATION?
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3 Hour Live Training on Microsoft Excel Pivot Tables - In this three-hour class you'll discover
ITIL® 4 Foundation Certification Training (Include Exam Voucher) - The ITIL 4 Foundation ct
3-hour Live Virtual Training on Microsoft Excel from Beginner to Advanced - This course wil
Question? - Ruth, I'm looking to learn about your customer feedback process, but instead of |
Project Management Certification Boot Camp - The course will help you become a better prc
3 Days Live Training on Data Analysis using Python - In This Course we will discuss on Data
Ruth Cheesley - Would you like to work in Dubai, UAE ? - Dubai Job Opportunities For Ruth C
2 Days Live Training on Statistics for Data Science & Machine Learning - This course is mez
3 Days Live Virtual Training on Tableau certification - You'll learn all of the features in Table:
Greetings dear. Nice to meet you, my name is Nashwa, | would love to get in touch with you
How to use connectivity to and drive efficiency - Connectivity is paramount to efficient work
AWS Solutions Architect — Associate (SAA-C02) Certification Training - The AWS Certified !
great deal, Ruth - Hi Ruth - | understand that you might be extremely busy, but did you manac
Master Data Analysis and Visualization in Microsoft Power Bl - The instructor will begin by ¢
Ruth Cheesley - Would you like to work in Dubai, UAE ? - Dubai Job Opportunities For Ruth C
3 Days Live Training on Data Analysis using Python - In This Course we will discuss on Data
Register Your Interest; Be the first to receive a 2022 Sponsorship Media Pack - Good Aftern
Big Data Analytics -Final Chance to Showcase Your Solutions - Good Morning, | hope this en
3 Days Live Virtual Training on Data Science and Machine Learning with Python - You will |e
Did you see how you can save on security with 02? - In this hybrid working era, getting the ri
Connect with Decision-makers in retail and investment banking sectors - Verified contact di
4-Hours Live Virtual Training on PMP Test and Practice Questions Review - PMP certificatic
3 Hour Live Training on Microsoft Excel Pivot Tables - In this three-hour class you'll discover
professional in making rubber seal parts. - Dear Sir or Madam, Hope everything goes well wi
6 Hour Live Training on Microsoft Power Bl Desktop - update a running with Power Bl and le
quick call, Ruth - Hi Ruth, | sent you an email a few days ago to discuss how we can help you
Events with a Live Edge - Hi Ruth, | dropped you a note recently about how Outlook can help '
Prospecting and Lead Generation with Email - Hi Ruth Companies of all sizes are using emali

Information on symptoms and transmission - COVID-19: Information on symptoms and tran:

Traditional Email
Marketing Often Lands In
The Spam Box Because:

e One message sent to all - little customisation;

e Feels like ‘being sold something’ (which may not
be relevant to you);

® Does not consider the contact’s position in their
journey with the brand;

e Message is often inappropriate or not of interest to

the recipient => Spam!
@RCheesley Y



Marketing Automation
Requires A Combination
Of Software And Strategy

Enables nurturing of prospects with highly
personalised, useful content which helps convert

them into customers

® Places the customer at the centre of everything and

focused on developing a trusted relationship

® Reduces points of friction in the customer journey

® Does not end when the sale is made!

@RCheesley Y
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https://unsplash.com/s/photos/software-and-strategy?utm_source=unsplash&utm_medium=referral&utm_content=creditCopyText




Abundons cart
l

l__ﬂl- deh:.;

‘\\\/\ leH cart
|

W/ | daydelay

| 7

e i N A
A%\ T
f- d’:"\vr ; A o NO ?ur(ﬂ
£,
>
N2 s

A Fully Featured, Open
Source Marketing
Automation Platform

® GPL v3 and similar stack to Drupal -

Symfony 4, Composer support

® Supported by a young but growing

community

® \We welcome new contributors!

@RCheesley Y



14

Our vision is to be the ultimate fully
featured and scalable marketing
automation layer that can stand alone or be
dropped into any existing tech stack,
enabling organisations to seamlessly
deliver an integrated, personalised digital
experience that delights marketers and
customers alike.

@RCheesley 9



WHAT
DOES IT

ACTUALLY
DO?




Mautic Solves Critical
Digital Marketing
Problems

e Everything about the customer in one place

® Send personalised transactional and marketing

communications through multiple channels

® |nteract consistently across multiple channels

based on their profile and behaviour

@RCheesley Y



Support - Mautic Community Page hit

I\/I a. u t i C E n a b I e S YO u TO Open Source Marketing Automation - Mautic Community Page hit
C a pt u re Vi S i tO r A n d Tracking Visitor Data by Smart URL Page hit G_et The Free eBook
C u Sto m e r I n S i g h tS W i ‘t h : Open Source Marketing Automation - Mautic Community Page hit First name Last name

Date Unsubscribe Company?

dd/mm/yyyy

e \Website/app tracking; 6

Signup for our newsletter

® [nteraction tracking (open, click, reply); _Semenm
I

SUBMIT

e Data capture (forms); 6

e Call to action prompts;@
® Third party integration (CRM, ePQOS etc).

D

Connectw... Dynamics ... Hubspot Pipedrive

=] MCE 2021 CFS Open Email read September 27, 2021 11:09 pm

d on September 27, 2021 11:09 pm BST. That was after the email was sent September 27, 2021 7:00 pm BST. Email was sent to this contact because they belong to the 'MautiCon
t

Email Opened History

6days ago
Mozilla/s.0 (Windows NT 5.1; rv:11.0) Gecko Firefox/11.0 (via ggpht.com GooglelmageProxy) a [ |
=) Mautic 4.0.1 released Email read September 27, 2021 11:04 pm S‘ﬂcff(‘)rce C R

Email was first read on September 27, 2021 11:04 pm BST. That was after the email was sent September 27, 2021 9:11 pm BST. Email was sent to this contact because they belong to the ‘Product u
pdates and announcements' segment.

Email Opened History

Salesforce Sugarcrm Zoho

6days ago
Mozilla’s 0 (Windows NT 5.1; rv:11.0) Gecko Firefox/11.0 (via ggpht.com GooglelmageProxy)

6 days ago
Mozilla’5.0 (Windows NT 5.1; rv:11.0) Gecko Firefox/11.0 (via ggpht.com GooglelmageProxy)

@RCheesley Y



Mautic Enables Truly
Effective Multi-Channel
Marketing

e Create fully configurable campaign workflows
across multiple channels including:
e Email;
e SMS;
e Browser notification; 6
e Push notification; 6
e \Web-based popups, bars and modals; 6
e Your custom integrations! 6

@RCheesley Y



HOW DOES

IT WORK?




Mautic Builds A Profile For
Visitors And Known
Contacts

e JS script embedded through Drupal plugin or 6
directly on the page (integrates with cookie tools)

e Build a profile of a visitor’s activity across all
channels

e Synchronise the profile with other tools in your
tech stack

@RCheesley Y



‘ Ruth Cheesley

w DETAILS

Engagements

300
200

100 |

[T] Engagements Points

—e

0
Apr 2021

EZ} History B Notes

Q Filter...

Include events by source

31 Event Name

® 1:Community Contributor

May 2021

Jun 2021 Jul 2021 Aug 2021

B Places

B Ssocial B) [Integrations EJ Auditlog

Exclude events by source

Event Type

Stage changed

Sep 2021 Oct 2021

& Export

Event Timestamp |5

Today, 12:45 pm

A centralised customer profile

[# Edit <4 Send email

50 points

Community Contributor

Contact

Contact owner
API User

Address
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0] Re-verification email / GDPR re-consent process recurrence Campaign event scheduled July 2, 2021 10:52 am

@ Scheduled to execute at January 2, 2022 10:52 am GMT| © | x

Campaign description:

Send email to the contacts in the ‘GDPR consent' segment asking them to re-authorise and choose their options via the landing page every 6 months.

O Contact added to campaign, GDPR re-consent process recurrence Campaign membership change July 2, 2021 10:52 am
¢ Contact added to segment, GDPR consent Segment membership change July 2, 2021 10:52 am
= GDPR re-consent process thank you mail Email sent July 2, 2021 10:52 am
o Send thank you email / GDPR Consent ongoing Campaign action triggered July 2, 2021 10:52 am
0] Remove Do Not Contact / GDPR Consent ongoing Campaign action triggered July 2, 2021 10:52 am
0] Add GDPR Consent Tag / GDPR Consent ongoing Campaign action triggered July 2, 2021 10:52 am
o Remove from historical subscribers / GDPR Consent ongoing Campaign action triggered July 2, 2021 10:52 am
0] Consent is given / GDPR Consent ongoing Campaign action triggered July 2, 2021 10:52 am

Detailed, cross-channel contact activity log

including scheduled communications

@RCheesley




Mautic Allows You
Complete Control Over
Segmenting Contacts

e Simple query builder with and/or options

e Use fields, segment membership, stages, points

and more to segment your contacts

e Build segments at regular time intervals (powered

by cron jobs)

@RCheesley Y



https://pixabay.com/users/beprop-677095/?utm_source=link-attribution&utm_medium=referral&utm_campaign=image&utm_content=585240
https://pixabay.com/?utm_source=link-attribution&utm_medium=referral&utm_campaign=image&utm_content=585240

Edit Segment - Community news in Belgium
Details Filters

Choose one...

& Country equals

and v

& Segment Membership including

and v

& Segment Membership excluding

and v

& Tags including

v Belgium
v Community news X
v Unsubscribe from all email lists X
v GDPR consent X

Easy to configure

@RCheesley




Mautic Provides An
Intuitive Drag-And-Drop
Journey Builder

e Click to select, drag to move, clean user interface

e Enables building a campaign journey using
decisions, actions and conditions

e Affirmative and negative paths to fully build out

your campaign workflows

@RCheesley Y


https://pixabay.com/users/harryfabel-3680844/?utm_source=link-attribution&utm_medium=referral&utm_campaign=image&utm_content=2066110
https://pixabay.com/?utm_source=link-attribution&utm_medium=referral&utm_campaign=image&utm_content=2066110

Building a Campaign

Decision Action Condition

A condition is based on
known profile field
values or submitted
form data

A decision is made
when a contact takes
action or not

An action is something
executed in Mautic

e Device, brand or OS used e Send Email e Are in/not in specified campaigns or
e Downloads an asset e Send SMS segments
* Requests dynamic content e Adjust company/contact score e Used a specific device, brand or OS
e Submits a form e Add Do Not Contact e Value on contact profile
e Visits a page e Remove from Campaign e Owner of contact
e Opens email e Change Campaign e Contact tags
e Clicks on email e Send Webhook e Form field value
e Replies to email e Update contact/company e Has an active notification
e eic.... e Had a valid email address

@RCheesley 9
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Creating a simple campaign

@RCheesley



Mautic Enables Creation
Of Beautiful Emails And
Landing Pages

® Open source framework GrapesJS

MJML-based fully responsive email themes
e Drag-and-drop, fully configurable interface

e Fully customisable - add your own components

and blocks, style to your own requirements

@RCheesley Y


https://pixabay.com/users/skitterphoto-324082/?utm_source=link-attribution&utm_medium=referral&utm_campaign=image&utm_content=3129361
https://pixabay.com/?utm_source=link-attribution&utm_medium=referral&utm_campaign=image&utm_content=3129361

D

We've got some news to share {webview_text}

S e B Y. |

SRR

This is an eyecatching headline

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Proin rutrum enim eget magna efficitur,
eu semper augue semper. Aliquam erat volutpat. Cras id dui lectus. Vestibulum sed finibus
lectus, sit amet suscipit nibh. Proin nec commodo purus. Sed eget nulla elit. Nulla aliquet mollis
faucibus.
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i

[# Property enquiry form )

Adjust contact points

Booked a call

‘ Send follow up welcome ... ’

P

7

Change to warm lead

‘ Send follow up email

Condition

A condition is based on
known profile field values
or submitted form data

Intuitive drag-and-drop

campaign journey builder

P 3

'Buying with Us' DWC

Add buyer tag

. o Has property to sell
Suffolk Properties Norfolk Properties property
‘ Send welcome email ’ ’ — ‘7 7
Aﬁ i} -
Add Suffolk ta
) € ’ Add Norfolk tag ’ ‘ Alert Sales Team ’
Opens email
Assign to Suffolk Office i
& ’ Assign to Norfolk Office ’ ‘ Buying with us nurture drip ’
within 3 days
1

‘ ‘Selling/Buying with Us' D... ’

‘ Add Seller Tag ‘

@RCheesley




Top of the Funnel
(TOFU)

Awareness @ Understanding what the visitor is looking for.
Segment by location, requirements and budget.
Focus on getting viewings: Filling of enquiry forms.
Interest &8 .
Use points/stages to move through the process

e Goal: Capture information and arrange a viewing

® Property-specific and intent identification landing pages 6
e Advertising campaign landing pages 6

e Tracking of referral source, interactions and engagement
e Segment and score based on behaviour / activity

e Show relevant / appropriate CTA’s, send relevant properties / opportunities 6
@RCheesley 3



Surface Properties
That Match Their

g
par .
932 Dolor Street, NY 72008 932 Dolor Street, NY 72008 Req u I re m e ntS
« 6 bedrooms and 5 bathroom. « 6 bedrooms and 5 bathroom.
« Garage available for 3 cars. « Garage available for 3 cars. . . .
« Gas heat and fireplace available. « Gas heat and fireplace available. ¢ Dynamlc content on website and email -
$1,500,000 $1,500,000 feature properties which match their

® “If in (or not in) this segment, show this

content”

® |ntegrate with existing tools to pull in

e filtered information
932 Dolor Street, NY 72008 932 Dolor Street, NY 72008
« 6 bedrooms and 5 bathroom. « 6 bedrooms and 5 bathroom. @ RCheesIey y

« Garage available for 3 cars. « Garage available for 3 cars.
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CONTACT US

We'll call you back

ARE YOU CONSIDERING BUYING OR
SELLING A HOME IN TOWN OR CITY?

We are here for you to help you.find-the _
home that you want or sell your home at e
the price you want. Buying

WV

Your Information is 100% Safe




Show That You
Understand The
® Customer

Use this form to request specific information cbout this propeany or to QTONGE G VENNG

® \irtual or live viewing options

® Opportunity to ask questions

[ wont fo request a virtud viewing

[ have a property to =all

FMease tick this bax if you are happy far us ta contoct you via phone and emall. You con view aur fll privacy palcy on our website

® Further opportunity to understand intent

® Explicitly gaining consent for this

purpose

@RCheesley Y



Middle of the Funnel
(MOFU)

Deepening the customer profile to determine
financial viability and readiness to proceed. Building

trust in the brand and developing relationships.

Qualification

e Goal: Prioritise customers by likelihood to complete

® Progressive profiling to gather more information on customer 6

e Use points to prioritise customers based on readiness to convert

e Assign high-worth customers to specific team or individual

e Focus strongly on trust and nurturing confidence in the brand “why would | go

anywhere else?”
@RCheesley Y



Bottom of the Funnel
(BOFU)

e Goal: Close the deal and delight the customer

e Opportunity to cross sell services (e.g. mortgage
application, life insurance, removals services)

e Set expectations post-close (e.g. process for
picking up keys, day before reminder checklist)
e Provide useful resources (eg refuse collection

dates, local authority contact, council tax forms)

e Thank the customer for trusting you (tie in with a

gift on move in day)

e Customer satisfaction surveys / reviews

@RCheesley Y



WHY
MAUTIC +

DRUPAL?




Mautic + Drupal

o ¢ e

O

g Same open source license Symfony-based, developers Own your own data, freedom
Crﬁ as Drupal - GPL v3. can adopt easily. to extend and grow.

J
(7
A
00
77"

&

Full integration with Drupal

@

Digital Experience is an A worldwide community of

sites and applications. exploding sector for growth. open source contributors.

@RCheesley Y



GETTING
STARTED

WITH
MAUTIC




Self-Hosting

@
=

Apache

MariaDB M@

@RCheesley Y
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® Contribute financially to

support Mautic, AND

® Actively contribute on a
consistent basis within the
community across our

monitored channels.

Mautic Community Partners

Acauid

EXPERIENCE DIGITAL FREEDOM

N

2.4

A

webmecanik

mau.tc/partners

IIIIIIIIIIIIIIII

aivie dropsolid

@RCheesley Y



Getting started with Mautic

o (o) o o
Download Install Configure Integrate
® mautic.org/download e GUI-based installer e Set up email transport, e |[nstall Drupal tracking
e qithub.com/mautic/ e Command line installer tracking preferences etc module d.org/project/mautic
recommended-project e Composer-based installer e Set up cron jobs (required) e |Install any other modules
e github.com/mautic/mautic e DDEYV native support you might need
e hub.docker.com/r/mautic/ e Gitpod support e Configure any integrations
mautic required (e.g. CRMs)

@RCheesley 9


http://mautic.org/download
http://github.com/mautic/mautic
http://hub.docker.com/r/mautic/mautic
http://hub.docker.com/r/mautic/mautic
http://drupal.org/project/mautic

File Edit View History Bookmarks Profiles Tab Window Help

o
Q & @ System Info | Mautic X | €) mautic/mautic: Mautic: Open ¢ X ) mautic/recommended-project X + (v ]
-

X & github.com/mautic/recommended-project ©

earch or jump to. Pull requests Issues Marketplace

Kickstart Mautic & Composer?

& mautic / recommended-project github.com/mautic/recommended-project |
<> Code -) Issues Il Pull requests ») Actions [ Projects [0 Wi
F ax ~ P 2branches © 0tags ¥ Code ~
O 29 commits

[N
(% README.md

) composer.json

README.md V4

Composer template for Mautic projects

This project template provides a starter kit for managing your Mautic dependencies with Composer.

Usage

First you need to install composer 2.

Note: The instructions below refer to the global composer installation. You might need to replace composer
with php composer.phar (or similar) for your setup.

After that you can create the project: @ RChGGSley y

Y |



CONTRIBUTING

TO MAUTIC




Many Opportunities To Get Involved!

e Teams meet fortnightly on Slack, asynchronously and open to
all (get an invite at mautic.org/slack) - channels prefixed with #t-

Community Team <team>

e Tiger Teams - small groups with a focus on a specific area (e.qg.
email deliverability, accessibility, Campaigns, Forms, etc) -
prefixed with #tt-<name>

e Working Groups - formed for a specific focus, e.g. organising a
conference, managing the website, writing the newsletter -
prefixed with #wg-<name>

https://contribute.mautic.org/contributing-to-mautic @RCheesley Y


https://contribute.mautic.org/contributing-to-mautic
http://mautic.org/slack

Jira Board per Team (Public

i: © JiraSoftware  Yourwork~ Projects v Filters~ Dashboardsv People~ Plans~ Apps v Q Search ® O ‘
n Team "Education” Projects / [@ Team "Education" /[ TEDU-37 a ® n oL e
Software project
KB Article - Drupal Module ToDo v
@l Education Team b... o
Board @ Attach Create subtask (@ Linkissue v  ee» .
Details A
S Bae s Description
. . X ) ) Assignee Unassigned
D Kanban board Write article on how to install and configure the Drupal module for Mautic. 8 9
= R - The module enables marketers to easily track contact's activity on organizational websites. Reporter ‘ Ruth Cheesley
eports
See drupal.org/project/mautic Labels Docs_Content Knowledgebase_Content
& issues
Priority — Medium
Attachments (1 R
9 Components M
Automation % Rule executions
¢/> Code
More fields Original estimate, Time tracking, Epic Link, Components, Sprint, Fix versi... v
Releases

https:--docs.g... sharing
Project pages 06, Juli2020x12:39 o Created 6 July 2020, 12:49 £} configure

Updated 6 July 2020, 13:24
Add shortcut

O @ P

Activity
Project settings Show: Al History Work log Newest first 1=

o

*
‘ Add a comment...

Pro tip: press M to comment

https:/mautic.atlassian.net/jira

‘ Ruth Cheesley 5 April 2020, 20:48
https://docs.google.com/document/d/1jQ7c7dIS6yUYV-mz3JNxe5-sGvoKaCLnQ4gyifDB30g/edit?usp=sharing
Edit - Delete - &

‘ Ruth Cheesley 4 April 2020, 10:44

There isn't currently any documentation on the docs about this plugin - https://docs.mautic.org/en/plugins - so perhaps we could also add an overview @ RC heeS I ey y
there of how to install and configure, and have the KB as a more tutorial-style walk through.

You're in a company-managed project

Learn more
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© Combo boxes aren't accessible () needs-triage
#10430 opened 20 days ago by lilmike Q 1task done

© MAUTIC - REPORT Error, emails missing from Report () needs-triage
#10420 opened 22 days ago by Dylan-86 Q 1task done

© "Default Frequency Rule" seems to be activated by default ) ( configuration < email
#10416 opened 24 days ago by oltmanns-leuchtfeuer Q 1 task done

© Minimal MySQL version for Mautic 4 is not documented ) needs-triage
#10414 opened 26 days ago by ttencate Q 1 task done

© Contactimport fails for the contact if an apostrophe (') is in the Email ) (import-export
#10411 opened 27 days ago by oltmanns-leuchtfeuer Q 1task done

© Forms wouldn't work "Mautic is not defined" ffE) (forms  pending-feedback
#10408 opened 29 days ago by rafalsk Q 1task done

© GrapesJsBuilder vs grapesjsbuilder in plugin_integration_settings ) ' builder-grapesjs
#10399 opened on 1 Sep by donbowman Q 1task done

© MJML visual editor adds ID tags which are now deemed as invalid ) ' builder-grapesjs
#10398 opened on 1 Sep by rafalsk Q 1 task done

© The entity-class Mautic\DynamicContentBundle\Entity\DynamicContentLeadData map
dynamic-content
#10395 opened on 31 Aug by donbowman Q 1task done

© Very slow query when opening an email. () email L oy

#10394 opened on 31 Aug by jstawski Q 1task done

© Missing check for sql execute return false ) ( custom-fields
#10393 opened on 31 Aug by donbowman Q 1task done

© Queued mailing won't work ("swiftmailer.transport.real" service or alias has been rem¢
needs-triage
#10392 opened on 31 Aug by rafalsk QO 1task done

© mautic:unusedip:delete not working in Mautic 4.0.0 ) needs-triage
#10387 opened on 31 Aug by TPapajCin Q 1task done

Issue Triage

e Help with triaging by reviewing Needs Triage
issues

® |ssues without PRs associated likely need a fix

e Bounty label = funded issue - check for details in
the issue

@RCheesley Y



11 Open Fix Doctrine metadata cache handling during installation #10481

dennisameling wants to merge 4 commits into mautic:4.8 from dennisameling:dont-clear-cache-during.. (Q

As described in #10480, we currently remove the cache folder during the installation process More specifically, just before

only clear the metadata cache. This fixes #10480 and significantly improves Mautic's installation speed.

Steps to test this PR:

1. Load up this PR locally

2. For the remainder of the steps, we assume that you're using DDEV for local development. This allows you to easily drop
the database and start clean

3. Before testing each scenario below, please ensure you have a clean state where Mautic is not installed: ddev delete --
omit-snapshot --yes && rm -rf var/cache & rm app/config/local.php && ddev start

Scenarios to test:

For testing the CLI installation, please run ddev exec php bin/console mautic:install https://mautic.ddev.site —-
db_driver=pdo_mysql --db_host=db --db_user=db --db_name=db --db_password=db --db_port=3306 --
db_table_prefix="mau_" --admin_password=mautic --admin_email="demo@ddev.local" - simply remove --
db_table_prefix="mau_" if you want to test without a prefix.

Type
Ul installation
Ul installation
Ul installation
Ul installation
CLl installation
CLI installation
CLl installation

CLl installation

Database info
Wrong credentials, NO prefix
Wrong credentials, WITH prefix
Correct credentials, NO prefix
Correct credentials, WITH prefix
Wrong credentials, NO prefix
Wrong credentials, WITH prefix
Correct credentials, NO prefix

Correct credentials, WITH prefix

Expected outcome

BE8XXE88 XX

Testing PRs

e Use gitpod.io (link on all PRs), or

e Check out locally with gh repo clone mautic/

mautic, cd into directory
® DDEV start
e |f a bug, test before applying the PR
® gh pr checkout <number> to check out a PR
® | eave findings in a review on the PR in GitHub

(Assumes use of DDEV and GitHub CLI) @RCheesley ’


http://gitpod.io

Building The Community

e Mautic Developer Days - working on Symfony 5
migration, PHP 8 support, Composer support and
more - come and join our sprint room!

e Supporting on the forums and Slack

® |deas to help us promote Mautic better

e Supporting our Drupal-based site (it needs a

redesign quite badly!)

@RCheesley




Join Us Online At Mautic
Conference Global 2022
On 8-9 June!

® Online conference happening on 8-9 June 2022

e Come and learn about Mautic, contribute to the
community and have a great time!

e More information at https://mauticon.mautic.org

(sponsor opportunities also open!)

@RCheesley



https://mauticon.mautic.org

Ruth Cheesley

Mautic Project Lead @ Acquia

ruth.cheesley @mautic.org

What questions can | answer?

@RCheesley Y
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