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“\E/\I CORE VALUES
MATTER




AT REI WE INSPIRE,
EDUCATE, AND OUTFIT
FOR A LIFETIME OF
OUTDOOR ADVENTURE
AND STEWARDSHIP.



EDUCATE OUTFIT
LIFETIME
HEY, THAT's coNTENT OUTDOOR ADVENTURE
STRATEGY... RIGHT IN
STEWARDSHIP

OUR MISSION!



AT REl WE VALUE
AUTHENTICITY,
TRANSPARENCY, AND
FRIENDLY EXPERTISE.



SO LET ME BE CLEAR
ABOUT MY INTENTIONS
TODAY...



I M NOT HERE TO TURN YOU INTO

"NERDS




&

. by
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BETWEEN
SEOs AND
CONTENT
STRATEGISTS
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Image cﬁ g



WHY:

SEOs NEED YOUR HELP.
SO DO THEIR CUSTOMERS.
SO DO THE SEARCH ENGINES.



W

YOU NEED HELP FROM SEOs, TOO.

YOU JUST DON'T KNOW IT YET!



CORE VALUES

MATTER




SO WE'LL START BY
EXPOSING A FEW OLD

o N




SHORT-CUT
YOUR WAY




Annual Total Visits from Organic Search B I I I Y‘

SUSTAINABLE SEO
REQUIRES LONG-
TERM INVESTMENT.



Annual Total Visits from Organic Search B I I I Y‘

SUSTAINABLE SEO
REQUIRES LONG-
TERM INVESTMENT.

WE BEGAN INVESTING IN
SEO WAY BACK IN 2007.



Your best buy..because

THERE'S HAM s

MYTH:

YOU H
TO SPAM
TO RANK

SPAM urcer

Try this sensational broiled SPAM-
! The sizzling SPAM sl

you the matchless flavor of swecet

tender ham with juicy pork shoulder,

blended zestily as only Hormel does

it. Try it, soon!

IF you like HAM you'll like SPAM

P\_ —
SPAM is the registered trade-mark for a pure HORMEL

3
pork product packed in 12 oz. cans only by Geo. A. Hormel & Company, Austin, Minnesotu GoOD.FOOD
Hear MUSIC WITH THE HORMEL GIRLS — Soturday, CBS e S S




REALITY:
NG CONTENT
IS MORE IMPORTANT
FOR SEO THAN EVER
BEFORE.




ey
#Stratos (
| SPAM CAN'T
#spacejump Do THIS
#redbull
| | | | | | | |
° \009 : ,LQQ'a o ,bQQw o &QQ -»QQQ ‘JQQ -»QQQ 60 ) o 100 "QQQ

Image copyright © Radian6 - http://www.radian6.com/blog/2012/10/how-red-bull-stratos-successfully-soared-across-social-media/




+You Search Images Maps Play YouTube News Gmail Documents Calendar More

UST

Mt Your Pad Again. Spend
a night with Big Agne
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Big Agnes at RE| - Frn
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Turn yo L i d AirC
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+You Search Images Maps Play YouTube News Gmail Documents Calendar More

UST

Mt Your Pad Again. Spend
a night with Big Agne

SPAM CAN'T GET
THESE RANKINGS
FOR A BRAND
NAME SEARCH

tire of

Big Agnes at RE| - Frn
and expert ad

Bi

www.facebo

If Big Agnes is thi . th bling up m
Comfort! Young El in 2 t Ranger Sleeping Ba

Turn yo L i d AirC
Big Agnes o ligh ire of carrying it. anc



+You Search Images Maps Play YouTube News Gmail Documents Calendar More

com» Cam p\ ng &

Shopping

Mare

Any duration

- Uplo

ok
of the blg Agnes ﬂy creek ul2 ultra
Big Agnes FI Creek UL 2 - YouTube I K- H R o U G H

small adults. |



+You Search Images Maps Play YouTube News Gmail Documents Calendar More

‘RICH SNIPPETS" IN
SEARCH CAN INCREASE
CLICK-THROUGH BY 30%

com» Cam p\ ng &

Shopping

Mare

Any duration

- Uplo

ok
of the blg Agnes ﬂy creek ul2 ultra
AS WELL AS

s 1 |CK-THROUGH.

small adults. |



I search FREE U.S. STANDARD SHIPPING on orders of $50 or more.

SHOP REI SHOP REI-QUTLET TRAVEL WITH REI LEARN SHARE MEMBERSHIP STEWARDSHIP

Camp & Hike Climb Cycle Fitness Run  Paddle

Snowsports Travel Men Women Kids Footwear Brands All

Camping & Hiking < ELike
Big Agnes Fly Creek UL2 Tent

$36995 REI Members get b:
% e de ;

Ttem # 7¢

Cool Gray/Gold 2 Person $31

1 Quantity

OL GRAY/GOLD
More vid

DESCRIPTION

The Big Agnes Fly Creek UL2 is an ultralight tent for 2 that weighs Backpacker Magazine 2010
ata scant 2 Ibs. 2 oz. You get full-on bug protection at a weight i " Choice Award
"

that 1 person could easily carry alone.

ard winne barely m:
m

and materials; single hub pole assembly al
t up

TH72M aluminum poles are the |ate:
plus, they feature improved durability

D clips attach tent body to the pole frame

Rainfly and seaml: fl f high-tenacity rij Yy Related items



Welcome to REI' | Log In or Register

I search FREE U.S. STANDARD SHIPPING on orders of $50 or more.

SHOP REI SHOP REI-QUTLET TRAVEL WITH REI LEARN SHARE MEMBERSHIP STEWARDSHIP

Camp & Hike  Climb Paddle

Cycle Fitness Run Snowsports Travel Men Women Kids Footwear Brands All

Camping & Hiking > Tents > Backpacking Tents Eluie (353 (@ sHare & print

STRUCTURED
CONTENT DRIVING
OUR “RICH SNIPPETS"

Big Agnes Fly Creek UL2 Tent

$369.95
% ok k& (75)
Item & 796087

Cool Gray/Gold 2 Person $369.95 E
1 Quantity

ORIGNAL, BRAND-DRIVEN
GEAR & ADVICE ,

PRODUCT INFORMATION
. WRITTEN BY OUR TEAM
OF IN-HOUSE EXPERTS

SFACTI

GUARANT

THERE | 100%

zoom This item ships for free! Learn more

Big Agnes Fly Creek Tent Video
More videos

DESCRIPTION

The Big Agnes Fly Creek UL2 is an ultralight tent for 2 that weighs
in atascant 2 Ibs. 2 oz. You get full-on bug protection at a weight
that 1 person could easily carry alone.

Backpacker Magazine 2010
SR Editors’ Choice Award
winner

More award-winning products.

NOT TO MENTION

.

Backpacker 2010 Editors’ Choice Award winner: "At barely more than 2 Ibs.,
Fly Creek stomps on bivy-sack turf when it comes to weight and bulk!”

Further, Backpacker editors said, “What's remarkable is Fly Creek's livability-
per-ounce; it's merely compact, not coffin tight!”

s Fly Creelc UL2 offers 2 campers a compact, yet completely comfortable living View all Big Aanes products
space

+ Wieight savings of this 3-seazon, fresstanding? tent comes via the |atest in REI Membership .
ultralight fabric and materials; single hub pole assembly also saves weight and
is easy to set up REI Membership

$20.00

N

.

TH72M aluminum peles ars the latest advancement in lightwsight tent poles;
plus, they feature improved durability

s DAC Twist clips attach tent body to the pole frame for quick and easy set up

Rainfly and seamless floor are made of high-tenacity ripstop nylen and are Related items

.



AWAY FROM

MY OTHER
EFFORTS




News/Media/PR

Research/White Papers

Blogs + Blogging

Infographics

Comment Marketing

e INBOUND MARKETING!
W (AKA all the “free” traffic sources)
Dccumentsharmg

Social Bookmarking W‘ord of Mouth
I ks Podcasting
Type-In Traffic

Image copyright © Rand Fishkin/SEOmoz - http://www.seomoz.org/blog/inbound-marketing-is-taking-off

THESE CHANNELS

WORK BETTER
TOGETHER THAN
THEY DO APART.




News/Media/PR
TR T Research/White Papers
Comment Marketing I

.
INBOUND MARKETING!

DU CAN EVEN USE
W (AKA all the “free” traffic sources) Dcwmentsmrmg
_____ \.M SEO METRICS TO
CREATE BUSINESS
CASES TO SUPPORT
YOUR OTHER WORK.

Image copyright © Rand Fishkin/SEOmoz - http.



Time spent downloading a page (in milliseconds)

USED SEO
METRICS TO
SUPPORT WEB
PERFORMANCE
OPTIMIZATION




Time spent downloading a page (in milliseconds)

USED SEO
METRICS TO
SUPPORT WEB
PERFORMANCE
OPTIMIZATION



MYTH:

SEO IS FOF
ROBOTS, NOT
PEOPLE

1

C 7




REALITY:
30TS DON'T HAVE
CREDIT CARDS. SO
THEY'RE NOT OUR
AUDIENCE.



OBOTSOCQ

THERE'S PART OF
US INSIDE THEM.
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Mission

SR
Creek Marina

ROBOTS ACT AS
OUR PERSONAL
WAYFINDING
AGENTS.

) v \
Front Cafe |||\
l'\l V'

g 1ddississiN



Image copyright © Water Cooler Bob - http://www.flickr.com/photos/bobpoole/5937972676



TO
INGS
WE NEED.

Image copyright © Water Cooler Bob - http://www.flickr.com/photos/bobpoole/5937972676
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DESIGN FOR
REAL PEOPLE




DESIGN FOR
REAL PEOPLE

ACCOUNT FOR
| THE ROBOTS







| |US Dollar

Find keywords
B

don ene or more of the following:

Word or phrase ‘
! . www.RElcom .

Category Tents
e I H E G o o G L E

About this data!?

KEYWORD TOOL IS

Keyword Competition Global Monthly Searches |7 Local Monthly Searches 7

|:| on

al  Search terms (2) 1-20f2 [=]

"tents” ¥ High 0,000 550,000

— - N 0 I A N E D I I 0 R I A L
' al  Keyword ideas (100) 1-500f100 [=]

Keyword Competition v Global Monthly Searches  Local Monthly Searches

“tent” High 1,500,000

"tents” ~ High 550.000
Low .

“"outdoor clothing” = High 90.500
[tents] = High 90,500
"tent renta High
"tent trailer” * High

"tent rental” + High

i o o |



| |US Dollar

Find keywords
B

don ene or more of the following:

Word ar phra

KEYWORD VOLUME
IS NO SUBSTITUTE

About this data!?

ed by Global Monthiy cl Colums
al  Search terms (2) 1-20f2 [=]

Keyword Competition Global Monthly Searches |7 Local Monthly Searches 7

|:| on

"tents” ~ High 0,000 550,000
[tents] ~ High 90,500

— LT e GOVERNANCE
L

Keyword Competition v Global Monthly Searches  Local Monthly Searches

“tent” High 1,500,000

"tents” ~ High 550.000
Low

“"outdoor clothing” = High 90.500

[tents] = High 90,500

"tent renta High

"tent trailer” * High

"tent rental” + High

i o o |



DT FROM THE
KEYWORDS IN.




CLICK HERE TO
WATCH THIS VIDEO

KEYWORD RESEARCH CAN'T DO THIS.


http://www.dollarshaveclub.com/
http://www.dollarshaveclub.com/
http://www.dollarshaveclub.com/

DOLLARSHAVECLUB.COM
SHAVE TIME. SHAVE MONEY.

Video copyright © Dollar Shave Club - http://www.dollarshaveclub.com/


http://www.dollarshaveclub.com/

DOLLARSHAVECLUB.COM
SHAVE TIME.SHAVE MONEY.

Video copyright © Dollar Shave Club - http://www.dollarshaveclub.com/


http://www.dollarshaveclub.com/

JUS
ABOUT
LINKS

Image copyright © ravages - http://www.flickr.com/photos/ravages/2831688538



@ SiTE EXPLORER T —

Recent CSV Reports ) Log Out

http:y

© compare up to 5 sites

Domain Metrics: Page Metrics:

Domain Authority Page Authority Linking Root Domains Total Links Facebook Shares Facebook Likes

90reo 9w 8373 111, 2,989 1873 3430 771 ®
Inbound Links Top Pages Linking Domains Anchor Text Compare Link Metrics Advanced Reports .

= Page Specific Metrics:

Support

www.amazon.com www..zappos.com www.ebay.com www.overstock.com
Page Authority:
; GOOD LINKS ARE
Page MozRank:
Page MozTrust:
Internal Followed Links:
External Followed Links:
Total Internal Links: 2 74 ;
Total External Links: v 9 '
Total Links: 111,164 7

Followed Linking Root
Domains:

Total Linking Root
Domains:

o V v GOOD EXPERI ENCES
Followed Links
Nofollowed Links:

Internal Links

External Links

Times Shared on
Facebook:
Facebook Likes 3,943 .

Times Shared on Twitter:

Times Shared on Google
+1:

Total Social Shares:

-) Subdomain Metrics



People Products Culture PandoList Events Back Page Books

Suddenly everyone wants New

Yorker style content. Only one | ) TO BU I LD
f:tch Who is going to write itiﬂ_
LINKS? START BY
BUILDING OUT
GREAT CONTENT.

One of our most popular stories all week has been David Holmes's report about how Tumblr
wants to pay for journalism. And not just cat pictures, re-written press releases, or 300 word
snark- by junior reporters paid $12 a post. This isn't another content farm. They want real,
actual New Yorker-style long form journalism.

This is great news...mostly.

For along time, I've said that | thought the reason journalism was reeling was its own fault. Daily
papers had a de facto monopoly — on news, classifieds, movie listing, stock quotes, sports



YOU HAVE
TO BUY
LINKS




Google

< Webmaster Tools

Content guidelines

Site title and description
Blocking Google
International

Mobile

Images and video
Pagination

Meta tags

About rel="canonical”
rel="nofollow”
Canenicalization

Author information in
search results

Link your contentto a
Google+ profile using
rel="author”

Automatically generated
content

Sneaky redirects

Nonnaway naneac

Search Webmaster Tools help

Help home Content guidelines

Link schemes

Your site's ranking in Google search results is partly based
on analysis of those sites that link to you. The quantity,
quality, and relevance of links influences your ranking. The
sites that link to you can provide context about the subject
matter of your site, and can indicate its guality and

popularity.

Any links intended to manipulate a site's ranking in Google
search results may be considered part of a link scheme. This
includes any behavior that manipulates links to your site, or
outgoing links from your site. Manipulating these links may
affect the guality of our search results, and as suchis a
violation of Google's Webmaster Guidelines.

The following are examples of link schemes which can
negatively impact a site’s ranking in search results:

+ Buying or selling links that pass PageRank. This
includes exchanging money for links, or posts that
contain links; exchanging goods or services for links;
or sending someone a “free” product in exchange for
them writing about it and including a link

* Excessive link exchanging ("Link to me and Il link to
you')

+ Linking to web spammers or unrelated sites with the
intent to manipulate PageRank

+ Building partner pages exclusively for the sake of
cross-linking

+ Using automated programs or services to create links

ALITY:

THIS IS FINALLY

NO LONGER TRUE.




ENGUIN
S PENALIZE
MOST PAID LINKS



+Jonathon Search Images Maps Play YouTube MNews Gmail Drive Calendar More

GO USIE buy pré backlinks

Maps Shopping More Search t

arriorforum.com » . arrio ers Forum
WHAT ARE S NG 71 am ng 1000 x PR6 backllnks
iffe ; 55 CIP add

««BUT IT DOESN'T
_ HELP THAT LINK
R E STLL
IN THE INDEX.

WWW. perack ink
Get High PageRan Backllnks at Low Price - pagerank 6 backlinks. pagerank?
i ¢ f i igh pr backlinks. pag < 5 backlinks ...

backlinks. BuyI purchase build PR 6/ pa
ngine ranking. Page ra backlinks pro
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Barthslomew
Roberts . .
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some - Wwrong.
stocd fore the
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Image copyright © Joe Shlabotnik - http://www.flickr.com/photos/joeshlabotnik/6508884077



LITY:

BELIEVE WHAT YOU
LIKE...



Annual Total Visits from Organic Search I I I Y‘

BELIEVE WHAT YOU
LIKE... BUT I'LL
BELIEVE THE DATA.



Annual Total Visits from Organic Search B I I I Y‘

BELIEVE WHAT YOU
LIKE... BUT I'LL
BELIEVE THE DATA.

OUR EARLY INVESTMENT
IN SEO REALLY PAID OFF!



- W

.

BELIEVING THE
MYTHS.




viwsasas B

Image copyright © ludovicp - http://www.flickr.com/photos/ludovicpoitou/4598981013
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Image copyright © ludovicp - http://www.flickr.com/photos/ludovicpoitou/4598981013




A CROSEE, Wi

ARTIFICIAL
CAFFEINE

Y

WIiTH

TO BUILD S
YOUR CONTENT
STRATEGY WORK

£
TAURINGE

>

BEVERA

SUARANA

MALT
=

PREMIUM

Image copyright © StArHaCkT - http://www.flickr.com/photos/bscherer/5383527652



1. CONTENT AUDITING

Image copyright © GenBug - http://www.flickr.com/photos/genbug/4309890987




CONTENT AUDIT [1/4 ]
IncIude traffic and conversion metrics — not rank
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CONTENT AUDIT [2/4]

t <meta> content

not jus

t for metadata formats,

Image copyright © paul bica

Aud

http://www.flickr.com/photos/dexxus/5794905716



F5 F5 -

bwept Concept Concept Concept (8 ads ',;,\
et s d
F5 F5 F5

| F

3. =t ot Concept Concept Conwpt ; Favses Faf/ 5es
= ‘\] F5 F5 . 1 . |

: : F
G'& Clisklgle et GM%Q ' Fav5es FaFvis t

Kids

\ GN
; F5 i
wind

Growing  “ g

Klqs

CONTENT AUDIT [3/4]
Don't waste your time with <meta> keywords

Image copyright © gcaserotti - http://www.flickr.com/photos/hams-caserotti/3423139774



CONTENT AUDIT [4/4]

Include competitive link-graph and social-graph data

Image copyright © LinkedIn Labs - http://inmaps.linkedinlabs.com/network




2. PAGE TABLES

Image copyright © Brett Jordan - http://www.flickr.com/photos/x1brett/4514146127



PAGE TABLES [1/3]
Include entry points to your pages

Image copyright © paul bica - http://www.flickr.com/photos/dexxus/5791228117
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PAGE TABLES [ 3/3]

Image copyright © mrwilleeumm - http://www.flickr.com/photos/mrwilleeumm/2108370839

Add competitor details, analyze any experience gaps



3. METADATA STRATEGY

Image copyright © sarahOs - http://www.flickr.com/photos/sarahseverson/6245395188
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\ bngiél. J C H o Photographer o

\ rmmtogmha made between 1888 and 1891 of cattle

, ¥ ng, Indians, U.S. Army groups, mining towns i

@: egical Phenomens, bull trains, stage coaches ; -

.So Ces in and near Deadwoed, Hot Springs and Sturgd.s
uth Dakota, Celorade and Wyoming. Round-~up, 1

%‘ﬁlﬁ?msf‘&“ bostile Indian camps, portraits,
B8 1Y, railroenn. mouriilode, laterier ef

o e » "Buffale Bill" Cody, beef
100 pho tographs deposited for copyright.

METADATA STRATEGY [1/3]

Move beyond <META> content into actual metadata

rrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrr Il - http://www.flickr.com/photos/jod999/923209521



friend

listen

METADATA STRATEGY [ 2/3]
Common formats: FB OpenGraph, Schema.org, RDFa
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METADATA STRATEGY [ 3/31
Review how content is perceived without context

Image copyright © WarzauWynn - http://www.flickr.com/photos/warzauwynn/2513436278



4. GOVERNANCE

Image copyright © Jonathon Colman - http://www.flickr.com/photos/jcolman/542403967




GOVERNANCE [1/4 ]

Document and socialize your standards



GOVERNANCE [ 2/4]

FoIIow up with a bold accountability model

Iton - http://www.flickr.com/photos/wesbolton/2717



GOVERNANCE [3/4]
Incentivize staff to support your standards

Image copyright © Miss Millificent - http://www.flickr.com/photos/athena1970/2860563297



GOVERNANCE [4/4]
Incent|V|ze management to support their teams

Image copyright © DIRTYSKYWALKER - http ://www.flickr.com/photos, /52597330@NO06, /4869623393



FOR MEASURING
SEO TO INFORM
YOUR CONTENT
STRATEGY

Image copyri Kaptain Kobold - http://www.flickr.com/photos/kaptainkebold/4668396738






HTML Improvements Last updated Feb 4. 2013

Addressing the following may help your site’s user experience and performance.

Meta description Pages
Duplicate meta descriptions 3.561
Long meta descriptions 0
Short meta descriptions N
Title tag Pages
Missing title tags 34

4119

Duplicate title tags

1. GOOGLE WEBMASTER TOOLS

google.com/webmasters/tools




HTML Improvements Last updated SIGN UP HERE!

Addressing the following may help your SiTe’s USer exXperience and peformance.

Meta description Pages
Duplicate meta descriptions 3.561
Long meta descriptions 0
Short meta descriptions N
Title tag Pages
Missing title tags 34

4119

Duplicate title tags

1. GOOGLE WEBMASTER TOOLS

google.com/webmasters/tools



https://www.google.com/webmasters/
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Structured Data Testing Tool

URL HTML
http:-/fwww.overstock com/Office-Supplies/Office-Star-Professional-Air-Grid-Deluxe-Tasl m Products
Google search results Google Custom Search

Preview

Office Star Professional Air Grid Deluxe Task Chair | Overstock.com
www.overstock.com s .. » Ergonomic Chairs

Fk ko Rating: 4.6 - 184 reviews - $189.99

2. GOOGLE RICH SNIPPETS TESTING TOOL

google.com/webmasters/tools/richsnippets



Structured Data Testing Tool GET STARTED HERE!

URL HTML
http:-/fwww.overstock com/Office-Supplies/Office-Star-Professional-Air-Grid-Deluxe-Tasl m Products
Google search results Google Custom Search

Preview

Office Star Professional Air Grid Deluxe Task Chair | Overstock.com
www.overstock.com s .. » Ergonomic Chairs

ww ok Rating: 4.6 - 184 reviews - $189.99

2. GOOGLE RICH SNIPPETS TESTING TOOL

google.com/webmasters/tools/richsnippets


http://support.google.com/webmasters/bin/answer.py?hl=en&answer=99170&topic=1088472&ctx=topic

CHALLENGE: WHO'S LINKING? WHERE?

Image copyright © Ravages - http://www.flickr.com/photos/ravages/2831688538



OFEN

SITE EXPLORER

A PRO Dashboard Hello, Jonathen Colman

e |
© compare up to 5 sites

Domain Metrics:

Recent CSV Reports = Log Out

Page Metrics:

Domain Authority

Last index update: 1/25/13 =3
_________________ Page Authority Linking Root Domains Total Links Facebook Shares Facebook Likes Tweets Google +1
t
g 1005100 97 100 93,211 212~ 98,971 21,719 9.32» 10,453
S
177]
Inbound Links Top Pages

Linking Domains Anchor Text Compare Link Metrics Advanced Reports

-) Page Specific Metrics

www.cnn.com www.nbcnews.com

www.foxnews.com .com:r:ycentral.c + Add URL

96 93

Page Authority:

@ g7 96

3. SEOMoz OPEN SITE EXPLORER
opensiteexplorer.org



SITE EXPLOR

GET A GREAT TUTORIAL HERE!

g ————

* Log Out

© compare up to 5 sites

Domain Metrics: Page Metrics:

Domain Authority Page Authonity  Linking Root Domains

00w 9w 93211 272 BT 51719 532 10453

Last index update: 1/25/13 =3

Support

Inbound Links Top Pages Linking Domains Anchor Text Compare Link Metrics Advanced Reports

-) Page Specific Metrics:

www.cnn.com www.nbcnews.com

www.foxnews.com www.com:r:ycentral.c + Add URL
Page Authority:

96 96 93

3. SEOMoz OPEN SITE EXPLORER
opensiteexplorer.org


http://www.slideshare.net/randfish/link-building-with-open-site-explorer

Image copyright © kenteegardin - http://www.flickr.com, /photos, /teegard in/5912231439
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FOR EXCEL

& GADGET

No. Results:

Link Anchor Text

seogadget.co.uk/ Links fron! ~
50 = Show ~
Scope ~

Link metrics for the page:

http://seogadget.co.uk/

Linking Root Domains
to Page

728

DA Link Title

Moz -

‘external

follow
page _to page

Domain
Authority

62

Linking URL

Total Links
to Page

8534

PA

SEOgadget 94 2011 Search Engine Ranking Factors | SEOmoz www.seomoz.org/article/search-ranking-factors 91
SEO Gadget 93 searchengineland.com/guide/what-is-seo 87
SEO GadgetDigitalustardfeedburner com ff {98 Online Marketing Blog feeds.feedburner.com/OnlineMarketingSEOBlog 84
Rich Baxter 94 Xenu's Link Sleuth - More Than Just A Broken Links Finder | SEOmd www.seomoz.org/blog/xenu-link-sleuth-more-thanjust-a-broken-links-finder 6
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Snowshoeing: First Steps

By Steve Tischler

Read Author Bio

Last updated: Tue Feb 26 16:28:37
PST 2013

Why go snowshoeing? What started

s T R AT E GY. thousands of years ago as a mode of
. transportation has evolved into a popular
winter activity for recreation and fitness.
Here's why:

USE CORE VALUES AND

It's fun: Snowshoeing extends your

Ex P E RT I s E To AN sw E R hiking or running season into winter. It
lets you enjoy winter solitude and can be
a social activity. All ages and ability

cu STO M E R Q U EST I o N s levels can enjoy the sport together.

It's easy: As the saying goes, "If you can walk, you can snowshoe." The Related Categories

learning curve is much shorter than that of skiing or snowboarding. A few

P techniques do need to be practiced, such as widening your stance (to aveid Shop Snowshoeing
stepping on snowshoe frames), going up and down hills, traversing and
. switchbacking, and pole usage.
H U N D R E Ds o F a1 H ow-To (1) It's inexpensive: Required gear includes the snowshoes themselves,
appropriate footwear and clothing, and probably a pair of poles. That's it! No lift
ARTICLES ABOUT GEAR
[

It's a good workout: Snowshoeing offers low-impact, aerobic exercise that

APPAREL & ACTIVITIES helps you stay in shape during the winter.

It's versatile: You can go easy or go hard. Plus, you can snowshoe many
trails that you can't ski due to trees or low-snow conditions.

Article Rating
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Read Comments
Post a Comment
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KNOW YOUR FEET

KNOW YOUR ANKLES

PRONATION AFFECTS THE SIDEWAYS MOTION OF
YOUR FOOT AS IT PROPELS THE FOOT FORWARD

ROLL IN

(OVER PRONATE)

Choose shoes with
motion control and extra
stability
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1’____)

ROLL OUT
(UNDER PRONATE)
Choose shoes with
cushioning and
flexibility

KNOW YOUR ARCHES

THE HEIGHT OF YOUR ARCH CAN AFFECT THE DIRECTION

YOUR ANKLES ROLL (PRONATION)

HIGH
FLAT ARC DE
your ankles your ankles TRIOMPHE
probably probably you are in France
undérpronate overpronate

KNOW YOUR ENVIRONMENT

RUNNING SURFACE

LIKE TIRES, OUTSOLES ARE DESIGNED TO
ACCOMMODATE CERTAIN SURFACES

I RUN ON:

ROADS
Choose shoes that are light,
flexible and cushion my feet

4 . TRAILS
' Choose shoes that offer stability
and traction with sturdy outsoles

4/0 OLYR
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WHAT DRIVES YOU?

KEEP TRACK OF YOUR SPEED AND DISTANCE TO
DETERMINE THE LIFESPAN OF YOUR RUNNING SHOES

THE REASON | RUN is:

a. For fitness, fun or exercise — shoes get
minimal usage

b. Increased speed — shoes get extra wear
and tear

¢. Improved endurance — shoes need to be
comfortable for the long haul

d. Triathlon/marathon training — shoes
need to be versatile

e, To escape from bears — shoes need
optional nitrous switch

IS IT TIME FOR NEW RUNNING SHOES?

An average running shoe lasts between 300 and SO0 miles, or 3 to 4 months.
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IS IT TIME FOR NEW RUNNING SHOES?

aw  Anaverage running shoe lasts between 300 and 500 miles, or 3 to 4 months.
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INFOGRAPHICS

Choose, Lace, and BY MELANIE PINOL

Replace Your Running st

Shoes Based on How You

Run nox

There are a bunch of factors that go into

choosing the right running shoe, including ke B E;:’eifsc"i:”g's'fzm“" Manley:and 555,720
what kind of surface you run on and if you

have a high or flat arch. This infographic

from REI summarizes all the basics of running shoes, including tips for when to replace them

and how to lace them.

The graphic, for example, suggests you choose shoes with more cushioning and flexibility if your
ankles tend to roll out (underpronate) or ones with motion control and extra stability if your
ankles roll in (overpronate). How to tell? One clue may be the height of your arches: High
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Share
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Imagine a viral outbreak has occurred. It's highly contagious and dangerous. It's nicknamed the
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Ever wonder what you'd do if there were
another major earthquake in Seattle or an
epidemic?

Next month, REI, the Kent-based retailer of
outdoor gear. will offer an unusual urban
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KNOW YOUR FEET

KNOW YOUR ANKLES

PRONATION AFFECTS THE SIDEWAYS MOTION OF
YOUR FOOT AS IT PROPELS THE FOOT FORWARD

ROLL IN ROLL OUT
A (OVER PRONATE) 4 (UNDER PRONATE)
i Choose shoes with ¢ Choose shoes with
. motion control and extra 4 cushioning and HIGH FLAT ARC DE
ﬁ stability ﬁ flexibility your ankies your ankles TRIOMPHE
v v probably probably you are in France

KNOW YOUR ARCHES

YOUR ANKLES ROLL (PRONATION)

Underpronste overpronate

THE HEIGHT OF YOUR ARCH CAN AFFECT THE DIRECTION

KNOW YOUR ENVIRONMENT

RUNNING SURFACE

LIKE TIRES, OUTSOLES ARE DESIGNED TO
ACCOMMODATE CERTAIN SURFACES

WHAT DRIVES YOU?

KEEP TRACK OF YOUR SPEED AND DISTANCE TO
DETERMINE THE LIFESPAN OF YOUR RUNNING SHOES
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and traction with sturdy outsoles e. To escape from bears — shoes need
optional nitrous switch

LREN 0N THE REASON | RUN IS:
a. For fitness, fun or exercise ~ shoes get
g\?o?e?ries that are light, QipmaRt=ae
fiexible and cushion my feet' b. Increased speed — shoes get extra wear
and tear
¢. Improved endurance — shoes need to be
comfortable for the long haul
. Triathlon/marathon training = shoes
4 . TRAILS d ,
' Choose shoes that offer stability need to be versatile

IS IT TIME FOR NEW RUNNING SHOES?
n PN An average running shoe lasts between 300 and 500 miles, or 3 to 4 months.
A

KNOW YOUR LACES

LACING TECHNIQUES
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PACY) , _ !S!T TIME FOR NEW RUNNING SHOES?

An average running shoe lasts between 300 and S00 miles. or 3 to 4 months.

INFOGRAPHICS

Choose, Lace, and BY MELANIE PIN

Replace Your Running Share.

Shoes Based on How You

Run nox

There are a bunch of factors that go into
= 3 You, Roger Carr and 435,398 others like

choosing the right running shoe, including e

what kind of surface you run on and if you

have a high or flat arch. This infographic

from REI summarizes all the basics of running shoes, including tips for when to replace them
and how to lace them.

The graphie, for example, suggests you choose shoes with more cushioning and flexibility if your
ankles tend to roll out (underpronate) or ones with motion control and extra stability if your
ankles roll in (overpronate). How to tell? One clue may be the height of your arches: High
angles probably underpronate, while runners with flat feet normally overpronate.

Another tip is to estimate about how many miles you run and how fast, so you can figure out if
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EARNED MEDIA

CONTENT MARKETING SHOULD BE
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AND YOU SHOULD BE FLUENT IN
MARKETING ANALYTICS.



+Jonathon Search Images Tube Gmail Dri

(=

GOUSIG Vibram FiveFingers Running Shoes site:rei.com

Web Images Maps Shopping Mare = Search tools

Free Shipping - Designed specifically for trail-running, the Vibram FiveFingers
Spyridan LS shoes offer aggressive traction, terrain protection and stout ...
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SeeYa running shoes for women help you chase your ambitions to get even ... TRAFFIC R I G H T w H E R E WE
T e mng S noes.- Merls..Free Shipoing... WANT IT: OUR PRODUCTS!

Yrdrdrdd Rating: 4.4 - 7 reviews - $99.95 - In stock

Free Shipping - With extremely lightweight materials, Vibram FiveFingers SeeYa
running shoes help you chase your ambitions to get even closer to the truly ...

About 9,100 results (0.45 seconds)

Ad related to Vibram FiveFingers Running Shoes site:rei.com @

Vibram Fivefingers | 7zando.co.za
www.zando.co.za/\flibram-Fivefingers
Latest Vibram Fivefingers Fashion Free Shipping within South Africal

Womens HOT Summer Footwear  Mens Suave Summer Gear
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Vibram FiveFingers Bikila Running Shoes - Men's at REl.com
www._rei.com s ... » Men's Road-Running Shoes

¥k Rating: 4.3 - 79 reviews - 544 93 to $90.00

Vibram FiveFingers Bikila running shoes are designad specifically for a more natural
running experience, offering barefooted feel and efficiency with the ...

Vibram FiveFingers Bikila Running Shoes - Women's at REl.com
www._rei.com» .. » Women's Road-Running Shoes

Jrdrdrdd Rating: 4.4 - 61 reviews - $44.83 to $90.00

Embrace the freedom of barefoot running in the Vibram FiveFingers Bikila running
shoes featuring grippy. flexible Vibram rubber soles and a secure. lightweight ...

Vibram FiveFingers Spyridon LS Trail- Running Shoes - Men's - Free ...
www._rei.com s .. » Men's Trail-Running Shoes
Jrdrdrdd Rating: 4.5 - 24 reviews - $120.00 - In stock
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DESCRIPTION |

Designed specifically fer natural running, the Vibram FiveFingers
Bikila LS running shoes offer a near-barefoot experience and a
custom, snug fit thanks to a quick-lace system.

View all Vibram products

REI Membership
o Uppers created using coconut fiber, polyurethane and nylon create light but REI Membership

tough outer shells that hug your feet and keep debris out WSO <20.00
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Individual toe slots enhance dexterity, control and stability to deliver a natural
running motion; thermoplastic urethane toe bumpers enhance protection

Quick-lace closure system and locking buckle allows for a comfortable custom

fit with just 1 easy pull

Antibacterial treatment helps deter odors

Moisture-wicking nylon covers 3mm palyurethane insoles to provide comfart
and cushiening underfoat, with special emphasis under the ball of the foot
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Qutsole traction peds follow the curves of feet and tees; made of nonmarking
Vibram TC1 rubber
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