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Why should you care
about who owns your
customer data




What 1s digital

sovereignty

Digital Sovereignty is the idea that
people and nations should have the
right and ability to

without being
dictated to by technology providers. It
encompasses both digital governance

and data sovereignty.
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What about digital

governance

The regulation and control of O

operations, policies and infrastructure
associated with an organisationor _
country.




What about data
sovereignty

Where the rubber meets the road:
where your data lives, and which laws

apply to it as a result of its physical
locations.
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Why should you care
T'he regulatory perspective
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Where to st



Assess your risks.
Fxplore your options.
Plan for change.
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Self-host your stack
Create your own cloud
Sovereign daad providers
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Why do you captu
Are you actually v
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1True Ownership
Could you export everythin
move to another system




It’s time marketers
Full transparency
Full access -~
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N 1‘ -------------------- - IIltI‘OdllCiIlg the OPGI’I DXP model.

Multiple front-end use

of content

A ‘lr ____________________ e Fully integrated via APl / integrations between
i [ (Headless, if needed) Content Management System ] ,: tools
o > o ~ e Fully extendable
| Customer Data Platform Marketing Automation Platform I
SN L ) 1 e Avoid vendor lock-in - fully control every part of
N , your marketing stack

i e DIY or work with a sovereign cloud SaaS

\ provider who respect digital sovereignty
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Inspired by Dropsolid’s DXP structure




" Ruth Cheesley

Ruth Cheesley e

What questions can I answer?

ruth.cheesley@mautic.org

speaking.ruthcheesley.co.uk for slides, recording,
links and resources
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