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Clear communication with empathy



Content Location, Type, & Ownership

On-page Content & Code

SEO Visibility & Linking

Address (URL) Content templatefamily Content Titlel |Title 1 Len| H2-1 H2-len-1 |H2-2 Cananical | Size Inlinks  [Qutlinks |External O§External Links | MozRank
wrw.rei.com/adventures/ Adventures home text/html; 200|0K REI Advent £2| 150+ actiy 143 0 0|Earn 53 B3 3| Why Travg 20 http:/) 39,784 g6l 0 10 148 183 43 53
www.rei.comadventures/trips/asia/nepal_everest.html (Trips LP - Asia region text/html; 200|0K Everest By 115|Trek to Evy 134|Nepal, Evy 133|Everest By 22|Everested 22 |Ewerest By 33 177,703| 11,520 2 105 186 36 41 SE
wrw rei .com/adventures/trips/europe/europereg html  [Regional LP text/html; 200|0K Travelto 8| Active vac 130 0|Travel to | 16| Croatia Tr 13 |Czech Rep| 20 £1,342 1,597 1 432 243 4 50 5.9
www.rei.comadventures/trips/|atin/|atinreg html Regional LP text/html; 200|0K Travelto § 72 [Hike, cyclg 197 Q|Travelta 23| Argentina 15 |Belize Trip| 12 72,871 2,099 1 415 262 3 50 5.9
wewrw.rei.com fadventures activity/hike. html Activity LP text/html; 200|0K Hiking Trig B&|Active hiki 161 O|Hiking&T 23| Africa Tripy 12 |Asia Trips 10 157,228) 4,964 1 424 488 14 £0 5.8
wwrw.rei.com/adventures/trips/europeficeland. html Trips LP - Europe region text/html; 200(0K Iceland Hi 111|Hike throy 133|lceland, h 305(Iceland Hi 14|Iceland Hi 14|lceland Hi 25 127,352 5911 2 &6 179 10 7 57
vewrw.rei.comadventures/trips/europe/cro.htm| Trips LP - Europe region text/html; 200|0K Croatia M 113 |Explore Cr 14%|Croatia ad 304|Croatia M 42|Croatia M 42|Croatia M £3 153,472 7,825 1 136 151 9 48 5.9
wrw.rei.com/adventures/trips/europe/scotland_high.htm{Trips LP - Europe region text/html; 200|0K ScottishH 114 |Hike throy 13%|Scotlznd H 169|5cotland H 35|5cotland H 35|Scotland H 48 134143 5,752 2 95 183 & 38 1
'vewrw.rei.comadventures/activity/backpacking html Activity LP text/html; 200|0K Backpacki 70|Head into 161 0|Backpacki 17| Arizona Tr 13 |California 16 54,610 1,724 1 426 206 & 50 5.9
wrw.rei.com/adventures/trips/namer/namerreg.html  [Regional LP text/html; 200(0K Travel tot] 75|Enjoy the 152 0[Travel to i 23 |Alazka Tri 12| Arizona Tri 13 142 899 4768 1 436 441 3 50 5.9
www.rei.com/adventures/trips/namer/oar Trips LF - North America region ||text/html; 404/ Not Found, 0 0 0 0 0 0 0 0 2 1 0 0 34 5.5
wrw rei.com /adventures/trips/namer/az_grandcanyon. ht|Trips LP - North America region [test/html] 200|0K Grand Can 112 [Hiketo Ha 134|Grand Car| 94(Grand Can 32|Grand Car| 32|Grand Can 43 139,840 514 2 92 187 0 38 BB
weww.rei.comadventures/trips/africa/kiman.html Trips LP - Africa region text/html; 200|0K Africa-Taq 114 |See East A 129 |Africa, Tan 128\ Mount Kili E0| Maount Kili g0 |Kilimanja 44 158724| 9,202 2 115 154 20 43 5.7
wwrw.rei.com/adventures/activity/cycle.htm| Activity LP text/html; 200|0K Bike Tours| &3 |Explore th 144 0| Bike Tours| BE| Asiz Cyclir] 18 |Europe Cy 20 47,742 1,271 1 413 183 £4 £l 5.8
www.rei.comadventures/trips/latin/ing html Trips LP - Latin America region  ||text/html; 200(0K Peru: Hike 115|REl's hikin 133|Machu Pig 292 (Machu Pic 21|Machu Pig| 21| Machu Pic 38 1470200 7321 2 116 150 1 B 5E
wewrw.rei.comadventures/ fweekend_trips.html | Activity LP text/html; 200|0K Weekend &0|Enjoy 3-4 4 148 O|REI'Weekd 20| Arizona Tr 13 |California 16 98,981 3,208 1 433 324 9 £3 60
wrw.rei.com/adventures/trips/europefireland. html Trips LP - Europe region text/html; 200|0K Ireland Hi 112 Hike acrog 14%(Irelznd, D 104]Ireland Cof 29| Ireland Caof 28 |Irelznd Cof 40 141650 7,116 2 77 185 14 38 1
vewrw.rei.com adventures/activity/family. html Activity LP text/html; 200|0K Family Trg 70|Unforgetts 174 O|REI Family 21| Africa Tripy 12 |Asia Trips 10 50,094 1,538 1 430 185 43 50 5.9
wwrw.rei.com/adventures/trips/latin/peru_inca.html Trips LP -Latin America region  ||text/html; 200(0K Peru: Hike 114/ Join REl a3 125|Machu Pig| 455 (Machu Pic 33 |Machu Pig| 33| Machu Pic 44 155,742 8,198 2 106 186 1 38 1
www.rei.comadventures/trips/weekend/ca_mtshasta_wqTrips LF - Weekend Getaways  [text/html] 200|0K California 114 |REl offers{ 134|Shasta Cli 44| Mt. Shastg 1E|Mt. Shastg 16| Mt. Shastg &l 136,116 6,807 2 79 182 0 38 SE
wrw rei .com/adventures/trips/europefitaly_cinque.html [Trips LP - Europe region text/html; 200|0K Italy: Cing 91 [Hike Italy" 148|ltzly, Cing 171|CinqueTe 18|CinqueTe 15(CinqueTe 30 141281 6,565 2 a5 182 16 38 BB
www.rei.comadventures/trips/| Trips LP -Latin America region  ||text/html; 200|0K Peru: Trek 108 |Trek acrog| 132 |Peru, Mac 189 Machu Pic 31| Machu Pig 31|Machu Pig| 42 156,847 1,767 2 143 188 7 38 11
wwrw.rei.com/adventures/trips/latin/zalapagos.html Trips LP -Latin America region  ||text/html; 200|0K Ecuador: § 114 |Snorkel, d 124|Gzlzpagnd 70|Galzpago: 24|Galapago 24|Galzpago: 48 188,118 10,902 2 102 182 1 38 EE
wwrw.rei.com/adventures/trips/latin/zalapagos.jsp Trips LP - Latin America region  ||text/html; 301{Moved Permanently 0 0 0 0 0 0 20 0 3 2 1 0 27 53
wewrw.rei.com /adventures/trips/europe/alps.html Trips LP - Europe region text/html; 200|0K Tourdu M 112 Hike Mont] 148 |Tourdu M 154 | Tour du M 18|TourduM 18 (Tour du M 29 72,044 3,900 2 &l 147 11 38 BB
lwww rei.com/adventures,trips/asia/asiareg. html Regional LP text/html; 200(0K Travel to 4 &7 |Experienc 189 0[Travelto 4 14|Bhutan Tri 12|Cambodia 21 52,979 1,457 1 425 114 1 50 55
vewrw.rei.com /adventures/trips/weekend/ath.html Trips LP-Weekend Getaways  ||text/html; 200|0K Appalachi 115(Sampleth 134[AT, Hut Hif 113|Appalachi 35| Appalachi 35 |Presidenti 29 134837 444 2 76 187 0 38 CE
wwrw.rei.com/adventures/trips/weekend/mww. html Trips LP-Weekend Getaways  ||text/html; 200(0K New Ham 114|Let REltak 130| Mt. Waszhi 66| Mount W4 29(Mount W4 29| Mount W4 56 136,722 6,186 2 23 123 3 38 1
'vewrw.rei.com (adventures/trips/latin/mlp.html Trips LF -Latin America region  ||text/html; 200|0K Peru: Trek 110 Trek acros| 133 |Peru, Mac 72 Machu Pic 30| Machu Pig 30(Machu Pig| 41 54,246 3,551 2 48 14g 15 38 SE
wrw rei com/adventures/trips/weekend/smb_html Trips LP-Weekend Getaways  ||text/html; 200|0K Tennesse 114 |REltakes 128 Smoky Mo 47| Great Smo 53| Great Smd 53 |Great Smq &1 130,104 5616 2 36 181 0 40 57
weww.rei.com/adventures/trips/pacific/new-zealand-hiking Trips LP - Facific region text/html; 200|0K Mew Zezlq 113 (Join REI fou 144|NewZealg 83 (NewZealg 44| New Zealg 44(New Zealg 55 95,379 5,141 2 52 162 2 38 SE
wwrw.rei.com/adventures/trips/asia vistnam. html Trips LP - Aziz region text/html; 200|0K Vietnam (| 115|We'll cycld 130|Vietnam, 168 |Vietnam {{ 15| Vietnam (| 15 |Vietnam (| 26 169,096| 10,331 2 97 187 4 38 EE
wewrw.rei.comadventures trips/latin/chile_fitz html Trips LP -Latin America region  ||text/html; 200|0K Fitz Roy & 114 (Enjoy the 132 |Patagonia 325|Fitz Roy & 23|FitzRoy & 23 |FitzRoy & 34 146925 7,893 2 78 187 9 40 11

http:/fwww.rei.com/adventurestrips/weekend,zch.html Trips LP-Weekend Getaways  ||text/html; 200|0K Arizona: G 115|LetRElta 135|Grand Car{ &£1|Grand Can 24| Grand Car| 24(Sputh Rim 31 £5,694 3,894 2 B0 14g 0 41 57

Multi-dimensional content

audits




Content modeling and structure



Component -based content management

(and wine)



Robust (yet nimble) publishing workflows



Brand-appropriate voice and tone

© Theen Moy — flickr.com/photos/theenmoy/5504152401




Editorial strategy development







The New Architecture of COPE

Data Normalized Flattened Presentation
Data Layer
Layer e
NPR.org
M
E * Output Format ‘ S|
Flattened M
Database
C NPR Moble
Search A Apps
Engine c of Requested Type p==—
(GSA) H
E
Station
Sites
L
A
Y
E Mogel
R — Otner
Websies /
—P»  PHP Objects Mashups
XML o
Reposiory g Rules Engine
e Filter
Select
_—— Denormalize Data
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CMS

Creating once, publishing everywhere
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or its own sake

© Carlos Porto - flickr.com/photos/carlosporto/775089650
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So we communicate about content quality



Without a lot of quantitative data

© dalbera - flickr.com/photos/dalbera/3151369718






Can't tell your story using data?
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Then your hands get tied

© Hanna- - flickr.com/photos/dhannah/4577657955/



And you get shut out

© Louis Abate - flickr.com/photos/louisabate/3687194670



EJ Mike Pantoliano 1~ m

I love how this very technical
googleanalytics document ends: “It’s all

pretty easy.”

developers.google.com/analytics/devg...

4 Reply T Retweet W Favorite =T Buffer *®® |lore

2 E Earam

There’s often a steep learning curve




Example

A fantastic example of when to use custom dimensions is if you had a content based site with many authors. As an analyst, you might want to understand which
authors have the most popular content. To answer this question, you could view a report that compares pageviews by author. Although author data is not available by
default in Google Analytics. you can send this data as a custom dimension with each pageview being tracked.

The first step in the solution is to configure a new custom dimension in the management interface. The name should be authoxr and the scope will be of type nic.
Once configured, the new custom dimension will be assigned an index. For this example, let's say the index is 5.

Now that the authoxr custom dimension has been configured and assigned an index, it can be used with the analytics_js library to send author data as a custom

dimension. For example, if your page is written in PHP, the actual author of the page will probably be stored in a PHP variable like $authox. In your PHP template,
you can use this author variable to pass the author value to the custom dimension:

ga('send', 'pageview',6 {

'dimensionS': '<?=Sauthor?>’

It's all pretty easy.

There’s often a steep learning curve




But data literacy is a core content skill



Data adds clarity to the role we play



We can help organizations endure

© Owen’s — flickr.com/photos/owenbushell/3941794138



By building content structure and process

© The Rocketeer - flickr.com/photos/kt/1132717



Using plenty of Data to guide us

© JD Hancock - flickr.com/photos/jdhancock/8031897271



Public Data

Datasets Fertility rate ? Countries ? Living longer with fewer children A
: 10 Region 7 This chart correlates life expectancy and
Metrics '
B Sub-Saharan ... number of children per woman for each country
B East Asia &P in the world. The bubbles are sized by
Any data provider (103) f ¥ Europe & Ce... population a‘nd colored by region. Over time,
" o M Latin Americ... most countries have moved towards the
G ? (10) . 8"9 M Middle East &... bottom right corner of the chart, corresponding
Destatis (6) ) 0.0 ° M North America to long lives and low fertility. Note the
U.S. Bureau of Labor Ll M South Asia progression of the bubble for China- in the late
Statistics (5) 4 * °%6°°° ° 8° o Population ? 60's and 70's life expectancy rose quickly,
' . N '@ then the implementation of the one-child policy
U.S. Census Bureau (5) o® ol : .
. o caused a drop in the number of children per
U.S. Bureau of Economic 2 o woman.

Analysis (5)

T
i Explore the data
20 30 40 S50 60 70 80 90

Life expectancy 7

My Datasets

Dataset: World Development Indicators
Source: World Bank

And prove out the value of our efforts

google.com/publicdata/directory#!st=DATASET

5




£00gle org Fiu trends

Gooale 29 hame Explore flu trends around the world

We've found that certain search terms are good indicators of flu activity. Google Flu Trends uses aggregated Google search
| Select country/region  § | data 10 estimate flu activity. Leam more =

Flu activity

Intense
High
Mocerate

rll.ow

Minimal

© Google - google.org/flutrends/us/#US



2012-2013

Intense

High
Moderate

Low ~
Minimal =

) (1 ) [ 1 1 e ] | [ ] ] [
Jul Aug Sep Oct Nov Dec Jan

© Google - google.org/flutrends/us/#US



2012-2013
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Let’s continue getting rid of these

© pyriet — flickr.com/photos/pyriet/3410211689
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Build something new: a case for content

© spaceyjessie — flickr.com/photos/spaceyjessie/5268614565
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Measurements influence strategy

© Batara - flickr.com/photos/theenmoy/8450514548




Strategy influences action

rningcurvedotca/7567470254

—flickr.com/photes/thelea

urvedotca

ingc

© thelearn



", PUIENNA

BACHELOR PAD
DRAMA MAP

SOLUTION FOR
BEING @ CENTER

OF PAINFUL
OVE TRIANGLE:
» DO NOTHING.

oy
e \
eV |

ASTROLOGER |
“HERB" & the ,
CHOST FRIENDS

RELATIONSHIPS PERSONALITIES STATUS
— Hate Friends M Dangerous and crazy SZ Eliminated

xSEDUCT ION &
SEXUAL

HARASSMENT

LOVES VIENNA FOR ARE THE SAME

NO DISCERNABLE

——Game “Couple™ B Nice and harmless .
' — Love/Like B Crazy but harmless Voluntarily
EY » WHO CRIED? M Nice but dangerous

&

‘ . &“0832 of the Week™
A\\

Bad measurements lead to bad content

sowrionror ¢ /> WHO BONED?

7ia scattergather.razorfish.com/1013/2011/09/1 he-bad-and-the-fluffy/
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Measure without asking questions

© dullhunk - flickr.com/photos/dullhunk/202872717



Personal-Behavioral Context

DOING
environmental factors,
physical activity,
habits, disabilities,
preferences, sensory stimuli

FEELING
psychological state, stress
A\ level, desires, wants, needs

LEARNING

cognitive assumptions,
learning ability, education

[gnore the human context, the “Why”



y .

Focus on hits at all costs

© PMillera4 — flickr.com/photos/pmillera4/7078106055



Focus on followers/fans at all costs



Focus on conversion at all costs



Focus on “engagement” w/o defining it

© FreeRishad - flickr.com/photos/rishadd/7769924464




Focus on lead data without lag data

© Ocell - flickr.com/photos/ocell/96475811
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Act on data without attribution

© Adam Sacco Photography - flickr.com/photos/adamvacancy/2527190098
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VP, Digital Dashboard

Unigue Visitors o Avg. Time on Site o Goal Conversio

00:02:40 Integrate new dashboards from the

S — : - WY Google Analytics Solutions Gallery.

- Count of Visits fisils
56,865 45

1
Dz 2% lan 1 lan &
2 9335 18
m 45.92% google
31,074 Unique \Viskors 3 4.200 & Social Media: Geal Value -
W 22.52% (direct) 4 2,566 W : —
18,245 Uinique VisRors . s 780 . CountryfTesitary Goal Value
® 3.77% rss . - 5 United States $834.00
2 85T Urigue Visitors Unifad Kingdom £339.00
_ _ T 1088 4
3.42% social-media Canada $140.00
2,319 Urigus VisRon g 263 1
Mathariands £130.50
B 2.44% tco 5 £104.00
1657 Urigqua Visiors Total Events o] P '
» 21.93% Other 17.769 Mexico 52400
14,814 Unique \iskors ! ; P Y Ingia $20.00
[ | Ji ]

L L
Acquisition Behavior Qutcomes

Build a customized, intelligent dashboard



http://www.google.com/analytics/learn/solutions-gallery.html

VP, Digital Dashboard

Unigue Visitors o Avg. Time on Site o Goal Conversio

\ ’ 00:02:40 ey | | 05 Integrate new dashboards from the
-' S — - WY Google Analytics Solutions Gallery.

Count of Visils Visits Social Actions
2 9338 18
m 45.92% google
31,074 Unique Viskors * 4.200 o Social Media: Goal Value n
W 22.52% (direct) 4 2588 g . .
15 245 Unique VisRors . 1.789 5 Country/Tesribory Goal Value
] a_l?m s 6 1363 3 United States $834.00
2 85T Urigue Visitors Unifed Kingdom £339.00
_ _ T 1088 4
3.42% social-media Canada $140.00
2,318 Urigus VisBon ] 863 1
Matherlands £130.50
n 2.44% tco .
1,657 Urique istors Total Events & Spen Frassd
21.83% Other 17.760 Mexico £34.00
14,814 Unique \iskors ! ) e Py India £80.00
1 i i
L

L
Acquisition Behavior Qutcomes

Build a customized, intelligent dashboard

© Avinash Kaushik - kaushik.net/avir sle-analytics-tutorial-8-valuable-tips-to-hustle-with-data/ and © amanda tipton — flickr.com/photos/demandaj/4957336945


http://www.google.com/analytics/learn/solutions-gallery.html
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Align metrics with core values and vision

© TechCowboy21 — flickr.com/photos/59059473@N04/8550170456



ASK: What are our core values?
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ASK: What'is.our vision of success?
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s us different
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ASK: What could make us act differently?

© dno1967b - flickr.com/photos/dno1967b/8347363864



Create and measure custom segments



Export + || [ Email | Beta Advanced Segments:| All Visits «

Mvanmd Segm'lts Default Segments Custom Segments

Select up to four segments by which to filter v Al Visits I Email Traffic

your repart | New Visitors | Banner Traffic

| Returning Visitors I Twitter Traffic

I Paid Traffic | Time on Site > 10 sec
I Mon-paid Traffic
| Search Traffic
| Direct Traffic

| Referral Traffic

Create a new Advanced Segment
Manage your advanced segments

Get started with documentation then
get new segments from Michelle Kiss.



https://support.google.com/analytics/answer/1033017?hl=en
http://michele.webanalyticsdemystified.com/2013/04/handy-google-analytics-advanced-segments-for-any-website.html

Focus on loyalty instead of just visits

© Jonathon Colman - flickr.com/photos/jcolman/7015468309



Frequency & Recency Viay 12,

Advanced Segments | Email BETA Export + Add to Dashboard

€ ofvisits - 100.00%

J Performance |

Count of Visits  Days Since Last Visit

Visits Pageviews
103 323
% of Total: 100.00% (103) % of Total: 100.00% (223)
Primary Dimension: Count of Visits
Count of Visits Wisits Pageviews Percentage of total

M visit= | Pageviews

1 53 254 51.46%
T2.64%

2 2 14 1.94% L
4. 33%

3 1 1 0.97% r
0.31%

6 1 1 0.97% r
0.31%

T 1 1 0.97% r
0.31%

8 1 1 m

914 6 L]

15-25 1 17

26-50 25 26

51100 2 2




Viewing. Days Since Last Visit

Days Since Last Visit | Visits

700,496

44 687

18,851

10,997

7,502

5,782

4,621

3,629

13,488

12,026

8,318

5,943

Fageviews

6,128,524

572,485

251,640

143,879

96,613

75,878

60,769

43,950

163,786

131,976

79,245

50,016

47,869

9,561

Percentage of total
B visits Pageviews

83.00%
T8.01%

s530% [

T.29%

2.23%
3.20%

1.01%
0.70%
0.64%

0.73%
0.651%

017% |

N A g, g R

tle-with-data/

Get more details than you can shake a

stick at from Avinash Kaushik.



http://www.kaushik.net/avinash/google-analytics-tutorial-8-valuable-tips-to-hustle-with-data/
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Re-think the context of bounce rate

© kamera.obskura - flickr.com/photos/congenator/3032221798




Recorded as a bounce User bookmarks page
User enters site User never clicked a link on the page in browser, then leaves

..; l ..;

Actual Length of Visit
213

Last known interaction
User enters site User views another page on your site User actually leaves

v L v

Google's Time On Site Actual Length of Visit
1:11 2:13




Updated tracking code for GA:

<script type="text/javascript">
var _gaq=_gaq || [];

_gag.push(['_setAccount’, 'UA-XXXXXXX-1']);
_gag.push(['_trackPageview']);

setTimeout(" gag.push(['_trackEvent', '15_seconds', 'read'])", 15000);

(function() {
var ga = document.createElement('script'); ga.type = 'text/javascript’; ga.async = true;
ga.src = ('https:' == document.location.protocol ? 'https://ssl' : 'http://www') + '.google-

analytics.com/ga.js';

var s = document.getElementsByTagName('script')[0]; s.parentNode.insertBefore(ga, s);

N0);

e Get more details and implementation

information directly from Google.

© Google - analytics.blogspot.com/2012/07/tracking-adjusted-bounce-rate-in-google.html


http://analytics.blogspot.com/2012/07/tracking-adjusted-bounce-rate-in-google.html

Consider the depth of engagement

© devils rancher - flickr.com/photos/cvreeland/2818802869/sizes/1/



Performance

Visit Duration Page Depth
Pageviews

29,474 105,794

% of Total: 100.00% (29,474) % of Total: 100.00% (105,794)

Visits

Primary Dimension. Page Depth

Page Depth

<1

1

Learn more ways to track engagement
with content from Justin Cutroni.

uées

alytics-can-tell-you-about-your-users



http://cutroni.com/blog/2012/02/21/advanced-content-tracking-with-google-analytics-part-1/
http://cutroni.com/blog/2012/02/23/advanced-content-tracking-with-google-analytics-part-2/

Examine frequency of interactions

© fra.ps - flickr.com/photos/chiccops/400544065



Path Length in Interactions

Conversion
Walue

§50,145.00

$39,268.00

$15,817.00

$14,071.00

$499.00

§2,894.00

;ubes



Performance

Time Lag in Days
Conversions

557,504

% of Total: 100.00% (557,504)

Primary Dimension: Time Lag in Days

Conversion Value
$455,600.00

% of Total: 100.00% ($455,600.00)

Time Lag in Days Conversions Conversion Value :ercemage of total
Conversions Conversion Value
339,125 $261,402.00 CO.BI% | eommm————————_ |
57.38%
$16,370.00 ;g L)
242%
$6,173.00 1.27%
1.35%
$4,576.00 0.98% |
1.00%
$5,116.00 1.08%
1.12%
$6,157.00 :m | 60 /
$5,084.00 e | o
$4,814.00 1.00% ||
1.06%
£4,730.00 0.98%
1.04%
$4,908.00
$4988.00 Learn more about how to analyze
b e conversion paths in Google Analytics.

ion-modeling-do-you-need-it/

uées


https://support.google.com/analytics/answer/1191209?hl=en

© tudedude - flickr.com/



w Help Wish List  Gift Registry  Classes & Events & Store Locator o Checkout

Welcome to REI! | Log In or Register

u SEARCH FREE SHIPPING with $50 minimum purchase.

SHOP REI SHOP REI-OUTLET TRAVEL WITH REI LEARN SHARE MEMBERSHIP STEWARDSHIP

Camp & Hike Climb Cycle Fitness Run Paddle Snowsports Travel Men Women Kids Footwear Brands All

Camping & Hiking > Backpacking Stoves > Alternate Fuel Stoves n u m @ e
RSN

BioLite Wood Burning CampStove
$129.95

& kA (49)

Item = 846334

$129 95 v
- 1 Quantity

Z00M - This item ships for free! Learn more
© REI - reiicom/product/846334/biolite-wood-burning-campstove



Macro-Conversion




w Help Wish List  Gift Registry  Classes & Events & Store Locator - Checkout

Welcome to REI Log In or Reagister

u SEARCH FREE SHIPPING with $50 minimum purchase.

SHOP REI SHOP REI-OUTLET TRAVEL WITH REI LEARN SHARE MEMBERSHIP STEWARDSHIP

Camp & Hike Climb Cycle Fithess Run Paddle Snowsports Travel Men Women Kids Footwear Brands All

Camping & Hiking > Backpacking Stoves > Alternate Fuel Stoves

BioLite Wood Burning CampStove
$129.95

Item & 846334

Micro-Conversions

. 1| Quantity

&F add to cart

This item ships for frge! Learn more

© REI - reiicom/prodauct/ 640554/ biolite-wood-burning-campstove



w Help Wish List  Gift Registry  Classes & Events & Store Locator o Checkout

Welcome to REI! | Log In or Register

n SEARCH FREE SHIPPING with $50 minimum purchase.

SHOP REI SHOP REI-OUTLET TRAVEL WITH REI LEARN SHARE MEMBERSHIP STEWARDSHIP

Camp & Hike Climb Cycle Fitness Run Paddle Snowsports Travel Men Women Kids Footwear Brands All

Camping & Hiking > Backpacking Stoves > Alternate Fuel Stoves n D W @ o
RSN

BioLite Wood Burning CampStove
$129.95

k% K k& (49)
Item £ 846334

" Start measuring micro-conversions
with more tips from Avinash Kaushik.

Z0OM — This item ships for free! Learn more
© REI - reiicom/product/846334/biolite-wood-burning-campstove


https://support.google.com/analytics/answer/2665210?hl=en
http://www.kaushik.net/avinash/excellent-analytics-tip-13-measure-macro-and-micro-conversions/

See how content impacts acquisition 1



Online Marketing Budget

$15,458

CPA

$81 .00

Min :
Max :
Avg .
Median :
Rank :

© John Huang/Google/Mazeberry Express — analytics.

$0.97
$230
$32
$28
#2

blogspot.com/2012/07/introducing-multi-channel-funnels.html

ROI

52

Avg :
Median :

Rank :

4,

119%
929%
480%
450%
#11

Min : 50 39.480/0

Max : $15,458
Avg: $5,654
Median : $5,122 Of tOtaI
Rank : #1 bUdget
% Advertising
The $15,458 spent in
marketing over the

period represent

1 6‘%’ 16% of the total

revenue generated
by this channel

Melissa Rach helps you scope, price,
and prove the value of our content.



http://www.slideshare.net/melissarach/content-cash-the-value-of-content-capetown-edition

Determine your multi-channel mix

© alexkerhead - flickr.com/photos/alexkerhead/3601778925



There were 537 total conversions

v A~/ 537 Conversions

w2\ 178 Assisted Conversions

Multi-Channel Conversion Visualizer

See the percentage of conversion paths that included

combinations of the channels below. Select up to four Paid Advertising & Organic Search & Email: 0.19%(1)
channels.
Channe) con‘,\:e‘:'fs‘;:::::l
Paid Advertising 45.62%
. Organic Search 26.44%
[ @ Direct 22.35%
) Referral 6.89%
() Emall 4.10%
" Social Network 1.49%

The overlap areas of the circles above are approximations.

nnels-in-google-analytics/



Top Conversion Paths Apr 30,2011 -May 30, 2011 ~

Conversion: Path Length: Type:
a - z2emee - MY Mike Pantoliano shows you how to get
= 47.15% oftotal conversions started with attribution modeling.

Viewing: Source/Medium Path Source Path Medium Path  Other = DIfIIﬂ

Secondary dimension: | Search ~ view: B+ 1-10 of 12828 u_:.J

Channel Grouping Path Conversions + Conversion Value
1. | Display Advertising | > | Paid Search | > | Direct | 7,514 $100,712.19
2. [Organic Search | > [Paid Search | 5,377 $117,319.55
3. | Display Advertising | > 3,716 $162,264.71
4. | Paid Search | > Referral | > | Direct| 3,015 $58,779.31
5. . 2,746 $190,549.18
6. | Display Advertising | > | Display Advertising | 2,729 $69,692.22
T ,. ,. 2,588 $39,751.97
8. [Referral | > | Organic Search | 2,557 $31,964.93
9. (Email| >[Paid Search| 2,329 $58,277.85
10. [Referral | > | Display Advertising | > [ Direct | 1,631 $40,072.25

Sl'mrm-s: Gntﬂ:lzl 1-1nm1mm



http://www.slideshare.net/MikeCP/attribution-modeling-with-google-analytics-mozcon

l Organic Search | Direct ' Organic Search i Direct [ Referral >

‘ Direct ‘ Organic Search ’ Direct | Direct | Direct | Direct

[ (Other) > [ (Other) > [ Direct > [(Other) > [ Direct > [Direct >

‘ Organic Search ’ Direct ’ Direcjt ‘ Orgaun:c Search ‘ Direct D 1 g 1 nt o th e mU].ti‘ Ch ann el fu nn el t o
[Social Network > ' Organic Search I Direct | Direct ’ Direct

learn about your customers’ journeys!

l Organic Search ' Organic Search (Other) - ' (Other) ' Direct

‘ Organic Search ’ Direct | Referral > { Organic Search ‘ Direct

| Direct > | Direct > | Direct > | Direct > [ Direct > | Direct > | Direct >

‘ Direct { Referral > ’ Organic Search ‘ Direct ‘ Organic Search

l Organic Search ' Direct ‘ Direct ‘ Direct I Direct ’ Direct ‘ Direct

‘ Direct ir(Other)i_ [ Organic Search l Direct ‘(Other) ‘ ‘ Direct

1 Organic Search (Other) ‘ Organic Search [ Referral > ‘ Organic Search

‘ Organic Search ,(Other), ‘ Organic Search ‘ Direct ‘ Direct | Direct

’A Direct 1 Direct | Direct [ Referral > ‘ Direct | Direct

‘ Organic Search | Direct | Direct l Direct ‘ Direct |

This is what context looks like in analytics

© Daniel Waisberg — plus.google.com/+DanielWaisberg/posts/b5QTvLaDuCd and © amanda tipton - flickr.com/photos/demandaj/4957336945



https://support.google.com/analytics/answer/1191180

Organic Search . | Direct > | Organic Search . | Direct » | Referral >

s

Direct > | Direct >

’ Direct » } Organic Search [ Direct > ] Direct

(Other) > | (Other) > | Direct > [ (Other) > | Direct > |

’ Organic Search | Direct | Dlrecit | Orgaﬂmc Search :__,,::;. | Direct Dlg into the mU].ti-Channe]. funnel to
{ Social Network > \ Organic Search 4_,:?' ' Direct ‘_,ﬁﬁ?' l Direct v'fli' ‘ Direct ‘_v,:ﬁ:::- leal’n about YOU.].’ CUStomerS, journeysl

Direct >

’ Organic Search l Organic Search ' (Other) | (Other) ‘ Direct

’ Organic Search 4‘_:1’:- ’ Direct | Referral > | Organic Search ,:ﬁi?' 1 Direct

’ Direct > ! Direct > ’ Direct > ‘ Direct ’ Direct ‘ Direct > ‘ Direct >

’ Direct > ‘ Referral > ' Organic Search > | Direct > ‘ Organic Search

’ Organic Search _,f?' | Direct ‘ Direct ) ’ Direct ! Direct ‘ Direct ) ’ Direct )

| Direct > | (Other)i | Organic Search | Direct 7(Other) ‘ Direct

’ Organic Search . | (Other) ‘ Organic Search ) I Referral , | Organic Search )

’ Organic Search ‘fji':- (Other) > ‘ Organic Search ‘__:ﬁ-ﬁ' ‘ Direct ‘ Direct l Direct >

’_ Direct I Direct | Direct [ Referral / ‘ Direct ] Direct

‘ Organic Search ,::" l Direct > [ Direct I Direct l Direct

This is what context looks like in analytics

© Daniel Waisberg — plus.google.com/+DanielWaisberg/posts/b5QTvLaDuCd and © amanda tipton - flickr.com/photos/demandaj/4957336945


https://support.google.com/analytics/answer/1191180

BONUS: Measure your market share



- Google Impression Share Exact

CllckEQp(:mlms "Share of Voice" for queries exactly matching your keywords (Top 20 by Revenue)
nalyst

Learn more about this report and how
to optimize your impression share.

~ Impression Share of Exact Queries i Share of Exact Queries Missed

{bes,


https://support.google.com/adwords/answer/2497703?hl=en
http://blogs.adobe.com/digitalmarketing/digital-marketing/search-engine-marketing/top-10-ways-to-improve-your-impression-share-in-google-adwords/

2,5 Experian-

Hitwise DASHBOARDS . CHARTS v | CUSTOMLSTS

Report Panel @, Search Intelligence™ Report SaveReport  Saved Reports >

Report Type

()Rankings () Clickstream (@) Search Inteligence™ Search Terms driving traffic to www.brand1.co.uk
O Lifestyle O Demographics 4 Rolling Weeks ending 8 December 2012
Subject z
Wabei : =l - EER > * toDashboard  Export >
v
www.brand1.co.uk v | Search Terms (10,827 returned) Search Clicks w Paid:Organic Rate
Report F 1 Brand 2 0.47% 70.43% 29.57%
Search Terms $
) 2 Brand 3 0.38% 89.00% 11.00%
Metric 5k
Search Clicks : M3 Brand 4 0.28% 2.76% 97.24%
Eawid i o ] 4 Brand 5 0.27% 0.00% 100.00%
4 weeks s Most Recent s —
: I 5 Brand 6 0.24% 69.69% 30.31%
Compare » — -
g 6 Brand 7 0.22% 6.51% 93.48%
'_J 7 Brand 8 0.21% 0.00% 100.00%

F 9 Brand 10 lﬂ
F10 eeed Find out what your competitors areup [~

to with help from John Doherty.

© Gavin Llewellyn/SmartInsights — smartinsights.com/marketplace-analysis/competitor-analysis/competitive-intelligence-analysis/


http://www.slideshare.net/dohertyjf/id-2013-inbound-marketing-competitor-analysis

.
2 simple ways to

1 .
Wg_r_k with data in 2]
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Excellent Analytics for Google Analytics — data grabber

The original and 100% free Google Analytics addin for Microsoft Excel. Automate your analytics!

InsTaLL ano Use FAQ Heo Fans

a iy
[s]
m
>
m
Q
C

4

m
0

Search
Google Analytics data in Excel Y
% Download
Q +1 Nk Spread the word: Google+ | Facebook | Linkedin | Twitter DOWNLOAD NOw!
Requirements
Note! Make sure you have the latest release of Excellent Analytics. as some previous Release history
versions use a sunset version of the Google Analytics APl and do no longer work Sdveimdns.

If you are missing dimensions and metrics in Excellent Analytics, read this

Sponsored by

If you have questions about the tool, try asking them on Quora

o
Excellent Analytics is a simple Excel addin/data grabber that lets you import web analytics a m pl IO
data from Google Analytics into a spreadsheet. It's an open source project and 100% free to
download and use for individuals and businesses. Automate more of your reporting process
and spend time on analysis instead.

Testimonials {ETTZJ Excellent
¥ " Analytics

We’'ll be using Excellent Analytics

© Excellent Analytics — excellentanalytics.com




Excellent Analytics for Google Analytics — data grabber

The original and 100% free Google Analytics addin for Microsoft Excel. Automate your analytics!

Howne AsouT InsTaLL ano Use FAQ Hewr Fans

Google Analytics data in Excel

239 Spread the word: Google+ | Facebook | Linkedin | Twitter DOWNLOAD NOw!
Requirements
Note! Make sure you have the latest release of Excellent Analytics. as some previous Release history

Old versions

versions use a sunset version of the Google Analytics APl and do no longer work Macveraion?

If you are missing dimensions and metrics in Excellent Analytics, read this

Sponsored by
If you have questions about the tool, try asking them on Quora

Io
Excellent Analytics is a simple Excel addin/data grabber that lets you import web analytics l I I lo
data frq " ’

downlo

and sps You're a Mac user? Not a problem.
restmt Check out Supermetrics Data Grabber!

| Excellent
" " Analytics

We’'ll be using Excellent Analytics

© Excellent Analytics — excellentanalytics.com



http://supermetrics.com/product/supermetrics-data-grabber/

ﬁ' Excellent Analytics == 2%

|
=y

Welcome to the Excellent Analytics Setup Wizard ol

The inztaller will guide you through the steps required toinztall Excellent Analytics on pour computer.

WAARMIMG: This computer program is protected by copyright law and intermational treaties.
nautharized duplication ar diztribution of this program, or any partion of i, maw result in severe civil
ar criminal penalties, and will be progecuted to the masimum extent possible under the law.

Cancel < Back Mest =

Download and install




E - v audit - Excg

FILE HOME INSERT PAGE LAYOUT FORMULAS DATA REVIEW VIEW DEVELOPER Load Test Team
ﬂ - - =
i o Calibri 1 AN T == ®- B WapTed General = [y [
B Copy ~ >
i - | B v - - = = = | &= = = - «0 oo | Conditional Formatas Cell
- ¥ Format Painter B I 1 - O L = = = | == Merge & Center $ % °* 00 3.0

Forrmatting - Table~ Styles -
Clipboard P Font P Alignment P Mumber P Styles

In Excel, click on the new menu item




E € - - audit - Excel

Account Settings | About

LJuerny
Excellent Analytics S

Click on “Account”




Excellent Analytics 22

Sign in to Google Analytics

Email:
Passwaord:

[ |Remember password

Authenticate with Google Analytics




E € - - audit - Excel

FILE

HOME | INSERT | PAGE LAYOUT | FORMULAS | DATA | REVIEW | VIEW DEVELOPER | Load Test | Excellent Analytics | Team | Jonathon... - E

<L O

Settings | About

ent Analytics S

Now click on “New Query”




- I

=Ct dlates

Time span

tart index 0

Start date
4 May, 2013 3 4 May, 2013 3

. 0
Su Mo Tu We Th Fr Sa Su Mo Tu We Th Fr Sa wEEL LE L

r
i
[
=
ra
1]
.
[;
6
[
0
Fa
[
S

|
o
wmo
o

15 16 1 13 15 16 17
22 23 24 25 19 20 21 22 23 24 25 [
23 30 1 2% 30 31 -

[ Cancel | ’ Execute | 1

First set the date range for your data




Excellent Analytics o | B |

Select dates Time span
Start date End date Start index 0
4 May, 2013 » 4 May, 2013 »

Max results | 0

Su Mo Tu We Th Fr Sa Su Mo Tu We Th Fr Sa

2 3 4 28 29 30 1 2 3 4

9 5 B 7 B 9 10 11

1 12 13 14 15 16 17 1B

13 20 21 22 23 24 25

28 27 2% 30 31 1

: 3 4 5 6 7 8

# || Dimension | w [ Meflics | A [ Filters Default (use if |+ - Sort w

LI ITaTTIC SOUrces
CJcampaign
L] .

[ system
[ClGeo / Network
a

[Chostname
[“]page path
Opage title
[landing page path
[second page path
[exit page path
[Jprevious page path
[next page path
[Opage depth -

’ Cancel ‘ [Euecute|

Now select the Dimension




( -
Excellent Analytics o | B e
Select dates Time span
Start date End date Startindex |0
4 May, 2013 > 4 May, 2013 3
0
Su Mo Tu We Th Fr Sa Su Mo Tu We Th Fr Sa Max results
28 29 30 1 2 3 4 29 30 2 3 4
T &8 7 B 9% 10 11 7
12 13 14 1% 16 17 1B
21 22 23 24 25
23 30 31

= - - Filte ‘ Default (use if [w w Sart w

4 [B]session

[~]visits
[bounces
[Jentrance bounce rate
[#]visit bounce rate
[(Itime on site
[Javg time on site

[Ctraffic sources

CJadwords

[JGoal Conversions

[Jcampaign

[drage Tracking

[Tinternal Search v

[ Cancel | [ Execute |

Then select the metrics you want




-
Excellent Analytics o | B |t

Select dates Time span
Start date End date Startindex |0
4 May, 2013 3 4 May, 2013 3
10000
Su Mo Tu We Th Fr Sa Su Mo Tu We Th Fr Sa Max results
28 29 1 2 3 4 28 1 2 3 4
T 6 7 B 9% 10 11 5 & 7 B %5 10 11
12 13 14 15 16 17 1B 12 13 14 15 16 17 1B
19 20 21 22 23 24 25 19 20 21 22 23 24 I%
26 27 29 30 31 1 26 27 29 30 31 1
2 3 4 L5 & 7 8 2 3 = 5 8 7 8

v [ Dimension | ~ [ Metrics | v [ Filters Default (use if |» w Sart bt

T AT YT ST D

~

-
[Jrage Tracking
[Clinternal Search

[page load time

page load samg

i ad time

[Jdomain lookup time

Oavg domain lookup time

[Jpage download time

[avg page download time

Orediraction time

[dserver connection time

Epage !c-az t!me -

’ Cancel | [El(ecule|

Site performance data, too? Sure!




’
Excellent Analytics = | Bl |-

Select dates Time span
Start date End date Startindex |0
4 May, 2013 4 4 May, 2013 3
0
Su Mo Tu We Th Fr Sa Su Mo Tu We Th Fr Sa Max results
28 29 Iz 3 4 30 2 3 4
5 6 7 B 9% 10 11 7
12 13 14 15 16 17 18 15
19 20 21 22 23 24 22
28 27 23 30 31 23
2 3 4 5 6 7

e Dirmension w

Dimensions

Cperator Expressicn

Metrics v

[Remove‘ [ Add ‘

[ Cancel | ’ Execute |

You can also filter by Dimension




Excellent Analytics =NREN X

Select dates Time span
Start date End date Startindex |0
4 May, 2013 3 4 May, 2013 3
10000
Su Mo Tu We Th Fr Sa Su Mo Tu We Th Fr Sa wroELLE
28 29 30 1 2 3 4 28 29 L 2 3 4
5 & 7 8B 9 10 11 T & 7 B 5 10 11
12 13 14 15 16 17 1B 12 13 14 15 15 17 18
19 20 21 22 23 24 2% 19 20 21 2z 23 24 25
26 27 29 30 31 1 26 27 29 30 31 1
2 3 4 5 6 7 8 2 3 4 5 6 7 8
A Dimension | hd [ Metrics ‘ w l Default (use if | w Sort ~
age path visits
pagep Accounts wwww. RELcom

visit bounce rate

www.RELcom

avg page load timg

Profiles
www.RELcom

Remave

[ Cancel | [ Execute |

Be sure to select the right GA profile




BOOM. Here’s all your analytics data!

57336945

da tipton — flickr.com/photos/demandaj/

www. RELcom

results=10000;rows=365;columns=4;timeFPerod=PerodNotspecified]

gueryinfolquernyStning=https;//www.google.com/analytics/feeds/dota fids=ga:5 79321 0&dimensions=ga:pag
ePath&metrics=ga:visits, ga-visitBounceRate, ga-avg Pageload Time&filters=ga:pagePath %3 D@ /odventures&s

page path

Jadventures 3930
Jfadventures/activity/backpacking.html 369
Jadventures/activity/climb.html 57
Sadventures/factivity/climb. htm!|?cm_mmc=ps_go B
Sfadventures/activity/cruise.html 58
Sadventures/activity/cycle.html 236
Sadventures/activity/family.html 274
Sadventuresfactivity/family html?cm_mmc=dig_c 17
Sadventures/activity/hike.html 533
Sfadventuresfactivity/hike html?s_kwcid=TC|1380 1
Sadventures/activity/multi_html 81
Jadventures/activity/paddle html 140
Sfadventures/activity/volunteer_expeditions.html 121
Sfadventures/activity/weekend_trips.html 385
Sadventures/activity/ weekend_trips.html?cm_mm 53
Sadventures/activity/weekend_trips.html?cm_ven 1
Sadventures/activity/weekend_trips.html?cm_ven i

visits  wisit bounce rate

27.56281407
40921405821

35.0877193
50
41.37931034
39.40677966
42.33576642
35.29411765
32.27016886
o
43 20987654
40
35.53719008
61.55844156
50943396235
o
50

o]

avg page load time

2067622642
1622923077

1.249

o

0.765

1.105
2.855384615
o
8.321538462
o

0. 860090909
1524142857
1557428571
5.278
38.673

o

1.6555

i




www. RELcom

gueryinfolquernyStning=https;//www.google.com/analytics/feeds/dota fids=ga:5 79321 0&dimensions=ga:pag
ePath&metrics=ga:visits, ga-visitBounceRate, ga-avg Pageload Time&filters=ga:pagePath %3 D@ /odventures&s

results=10000;rows=365;columns=4;timeFPerod=PerodNotspecified]

page path
Sfadventures

Sfadventuresfactivity/backpacking.html
Jadventures/activity/climb.html

Sadventures/factivity/climb. htm!|?cm_mmc=ps_go
Sfadventures/activity/cruise.html
Sadventures/activity/cycle.html
Sadventures/activity/family.html
Sadventuresfactivity/family html?cm_mmc=dig_c
Sadventures/activity/hike.html
Sfadventuresfactivity/hike html?s_kwcid=TC|1380
Sadventures/activity/multi_html
Jadventures/activity/paddle html
Sadventures/activity/volunteer_expeditions.html
Sfadventures/activity/weekend_trips.html
Sadventures/activity/ weekend_trips.html?cm_mm
Sadventures/activity/weekend_trips.html?cm_ven

Sadventures/activity/weekend_trips.html?cm_ven

369

57
=
58
236
274
17
533

81
140
121
385

visits  wisit bounce rate
3980

27.56281407
40921405821

35.0877193
50
41.37931034
39.40677966
42.33576642
35.29411765
32.27016886
o

43 20987654
40
35.53719008
61.55844156
50943396235
o

50

o]

avg page load time

2067622642
1622923077

1.243
0
0.765
1.105
2.855384615
0
8.321538462
0
0.860090909
1524142857
1.557428571

BOOM. Here’s all your analytics data!

nda tipton - flickr.com/photos/demandaj/4957336945 and © amanda tipton — flickr.com/photos/demandaj/49



Need more help? Get a step-by-step
tutorial from Annie Cushing!

Need any changes? Click “Update Query”



http://searchengineland.com/how-to-use-the-google-analytics-api-in-plain-english-and-a-free-plugin-139867
http://www.annielytics.com/
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Want to audit live SEO and social data?




J— _ ™
S :O ‘ ( ; AD( ;: I WHATWEDO  CLENTS  ABOUT  TOOLS  BLOG  CONTACT

PERFORMANCE DRIVEN MARKETING.

Home » Tools » The Links APl Extension for Excel SEOGadgEt can h@]_p Y()u ge't ]_lve data
The Links API Extension for Excel from the Mozscape API into Excel.

THE LINKS APl EXTENSION FOR EXCEL cte 3] (wiweet/1s] [ snere| 4 CEED

Unlock the incredible capabilities of SEOmoz’s
Mozscape API, SEOgadget’s Links APl & Majestic
SEO directly within Excel using the SEOgadget

Links API extension for Excel.
LMoz e

Fetch valuable link data from 4 powerful Mozscape = 8 E O ‘ ‘ 5 AD‘ 3 — T

APls, Majestic SEO’s 19 API functions and LINKS API EXTENSION
SEOgadget’s contact finding, link and social metrics i

API opening up a platform with so much potential!

© SEOGadget - seogadget.com/tools/links-api-extension-for-excel/


http://seogadget.com/tools/links-api-extension-for-excel/
http://moz.com/products/api

ABOUT NIELS PROJECTS

Niels Bosma

SEOTools for Excel helps with SEO,
SEM, social, analytics, and more!

Seofl' Oouf or &xcet TREroduction

Real SEOs work in Excel! How Feedback Loops Increase

Download :
L Employee Retention (1sFive.com)
SeoTools is an Excel add-in that adds a bunch of useful functions for working Videos
with SEO and other web metrics directly in Excel. Functions
Caching

ARG

Suggestion Box
Home Insert Page Layout Formulas Data Review View Developer

Donators Club

Q B " %E 7 R
= _/‘ v . ‘ J D e > Blogposts

Onpage Offpage Content MajesticSEQ SEOlytics Google Scraping Social Networking Strings  Misc Forums
v v v o Analytics v v v v v
Search engine optimization Traffic analysis Utilities Throubleshooting

For example you can use SeoTools for:

e Onpage analysis and debuggin _
poB d =E0E SeoTools for Excel Eeoitics
¢ Create your own SEO scorecard/report S Cant
You like this.
¢ Monitor and analyze back links
¢ Scrape any website or web service and get data directly into Excel using You and 1,283 others like SeoTools for S E 0

Excel.

regular expressions or XPATH

Software

for Professionals

e Domain research
e String templating

e Get any data out of Google Analytics

TR ) (R TR (TR VOl 1+ o T



http://nielsbosma.se/projects/seotools/

The Moz Blog

APIs for Data-Driven Marketers

See this great post on APIs from Moz
for even more ways to use live data.

May 20th, 2013 - Posted by Dr, Pete to Technical SEO lssues

Data is everywhere, and companies are virtually climbing over each other to give it away
content marketer, data is opportunity, but accessing that data can take some technical K

APIs, one of the key methods for accessing 3rd-party data, and also a mini-directory of some of the most useful APIs n Tikets on Facebook

currently available to marketers. Eaie ua on Cooale:

What Is an API? E~ o E The Moz Top 10 206,279 Subscribers

Let's start with the official definition — API stands for “Application Programming Interface”. Sorry, I'm not the one who

lets engineers name things. Put simply, an API is a way to let you talk to a 3rd-party application, usually either to Social Connection

retrieve data or update that application. We're going to focus primarily on the first use (retrieving data), and it looks
something like this: Moz

« Like  You like this,

Your

“ 4 por| 2 ndll’ Q I D ~
) g | ¥ R v "

{ h
u \ v'.
" ] .‘?; E\__ j:

n Facebook sodizl plugin

The API itself isn't really a box floating in space. so much as a chunk of code that acts as a gatekeeper. That code

helps translate the third party's data into something you can read, and it makes sure that only authorized users can P opul ar Posts


http://moz.com/blog/apis-for-datadriven-marketers
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3 Address (URL) Content template/family [Content |Status Cod|Status Title 1 Title 1 Len| Meta Desd Meta Desd Meta Keyy Meta Keyy H1-1 Hl-len-1 |H2-1 H2-len-1 |H2-2 H2-len-2 |Meta Datal Meta Refr{ Canonical | Size ‘Word Couf Level Inlinks OQutlinks |External OfExternal Links | MozRank | MozTr
3 i.com/adventures/ Adventures home text/html| 200 (0K REl Advend 52150+ activ| 148 /] 3| Earn 5% B: 52| Why Trave 20 http:fw 38,784 661 o 10 148 | 123 43
4 i.com/adventures/trips/asia/nepal_everest.html |Trips LF - Asia region text/html; 200|0K Eversst B 115|Trek to Evg 134|Nepal, Evg 133 |Everest B 22| Everest By 22 |Everest By 33 177,703 11,520 2 105 196 g 36 41
5 i.com/adventures/trips/europe/europereg.html  |Regional LP text/html] 200 (0K Travel to | 53| Active vac 180 0| Travel to § 16| Croatia Tr 13|Czech Rep| 20 51,348 1,587 1 432 243 g =z 5.0
3] i.com/adventures/trips/latin/latinreg.html Regional LP text/html] 200|0K Travel to 72 |Hike, cyclg 197 0| Travel to | 23| Argentina 15|Belize Trip| 12 72,871 2,089 1 425 268 B 3 5.0
7 i.com/adventures/activity/hike.html Activity LP text/html; 200|0K Hiking Trig 58| Active hiki 161 D|Hiking & Ti 23| Africa Trip 12| Aszia Trips 10 157,228 4554 1 424 488 B 14 5.0
] i.com/adventures/trips/eurcpe/iceland.html Trips LP - Eurcpe region text/html] 200|0K lceland Hi 111|Hike throy 133|lceland, h 305|lceland Hi 14|Iceland Hi 14|lceland Hi 25 127,352 5,911 2 6& 173 2] 10 3.7
9 i.com/adventures/trips/eurcpe /cro.html Trips LF - Europe region text/html; 200|0K Croatiz M 113 |Explore Cr 14%| Croatiz ad| 304|Croatia M 42| Croatia M 42 |Croatiz M 53 153,472 7,825 1 196 191 = 9 4.8
10 i.com/adventures/trips/europe/scotland_high.htm Trips LP - Europe region text/html; 200|0K Scottish H 114|Hike throy 123 |Scotland H 165 |Scotland H 35|5cotland H 35|Scotland H 45 134,143 5,752 2 85 128 = 3 28
11 i.com/adventures/activity/backpacking.html Activity LP text/html; 200|0K Backpacki 70|Head into 161 0 |Backpacki 17 | Arizona Tri 13|California 16 54,610 1,724 1 426 206 B 3 5.0
12 i.com/adventures/trips/namer/namerreg.html Regional LP text/html; 200|0K Travel tot] 75 |Enjoy the 152 OTravel to N 23|Alazka Tri 12|Arizana Tri 13 142,899 4768 1 436 441 E| 3 5.0
13 i.com/adventures/trips/namer/oar Trips LP - North America region ||text/html; 404 | Not Found| ] '] [*] ] [*] o 1] [*] 2 1 /] 0 o 3.4
14 i.com/adventures/trips/namer/az_grandcanyon.ht| Trips LP - North America region [[text/htmi;] 200|0K Grand Can| 112 |Hike to Ha 134|Grand Car| 94 (Grand Car| 32|Grand Can 32|Grand Can| 43 139,240 E,514 2 92 187 | o 3.3
15 i.com/adventures/trips/africa/kilman.html Trips LP - Africa region text/html| 200|0K Africa-Ta 114|5ee East A 123 | Africa, Tan| 128 |Mount Kilil 60| Mount Kilj 60| Kilimanja 44 158,724 9,202 2 115 134 | 20 43
16 i.com/adventures/activity/cycle.html Activity LP text/html; 200|0K Bike Tours| 69 |Explore th 144 0 |Bike Tours| E6|Asia Cyclin 18| Europe Cy: 20 47,742 1,271 1 423 133 B 54 5.1
17 i.com/adventures/trips/latinfinx.html Trips LP - Latin America region ||text/html] 200| 0K Peru: Hike| 115|REl's hikin 132 | Machu Pic| 292 |Machu Pig 21| Machu Pig 21|Machu Pig 38 147,020 7,321 2 116 190 = 1 28
15 i.com/adventures/activity/weekend_trips.html Activity LP text/html] 200|0K Weekend 60| Enjoy 3-4 143 0 |REl Weekqg 20| Arizona Tri 13|California 16 98,981 3,209 1 438 324 B 9 5.3
19 i.com/fadventures/trips/europefireland. html Trips LP - Europe region text/html; 200|0K Ireland Hi 112 |Hike acrog 14%|Irelznd, Dt 104 |Irelznd Cof 2%|Irelznd Cof 25|Ireland Coj a0 141,650 7,116 2 77 185 L=} 14 38
20 i.com/adventures/activity/family.html Activity LP text/html] 200 |0K Family Tra 70| Unforgett: 174 O|REI Family| 21| Africa Trip) 12| Asia Trips 10 50,004 1,538 1 430 135 | 43 5.0
il i.com/adventures/trips/latin/peru_inca.html Trips LF - Latin America region  [[text/html; 200|0K Peru: Hike| 114|Join REl as| 125|Machu Pid| 465 |Machu Pig 33| Machu Pig 33|Machu Pig 44 155,742 8,198 2 106 196 = 1 3.8
22 i.com/adventures/trips/weekend/ca_mtshasta_wg Trips LP - Weekend Getaways  [[text/html; 200|0K California 114|REl offers g 124|%hasta Cli 44 |Mt. Shastg 16| Mt. Shastg 16| Mt. Shastg 61 136,116 6,807 2 79 192 = i} ER=]
23 i.comfadventures/trips/europe/italy_cingue html | Trips LP - Europe region text/html; 200|0K Italy: Cing 91 [Hike Italy" 149 Italy, Cing 171|Cinque Te 1%|Cingue Te 15| Cingue Te 30 141,281 6,565 2 85 192 8| 16 3.8
24 i.com/adventures/trips/lati pl.html Trips LP - Latin America region  ||text/html] 200| 0K Peru: Trek| 108 | Trek acros| 132|Peru, Mac 185 |Machu Pig 21| Machu Pig 31|Machu Pig 42 156,847 7,767 2 143 138 = 7 ER=]
25 i.com/adventures/trips/lati .html Trips LP - Latin America region ||text/html] 200|0K Ecuador: 114|Snorkel, d 124|Galapago: 70| Galapage: 24|Galapagoy 24|Galapago: 45 188,118 10,902 2 102 152 10 1 3.9
26 i.comfadventures/trips/latin isp Trips LF - Latin America region  [[text/html;] 301|Moved Permanently (1] (1] (1] (1] [1] [+] 20 (1] 2 2 1 [+l o 27
27 i.com/adventures/trips/europe/alps.html Trips LP - Europe region text/html| 200|0K Tourdu M 112 |Hike Mont] 143 | Tour du M 154 |Tour du M 18| Tourdu M 18|Tour du M 29 72,044 3,900 2 61 147 2] 11 38
28 i.com/adventures/trips/asia/asiareg.html| Regional LP text/html; 200|0K Travel to 4 67 | Experienc 189 0 |Travel to 4 14|Bhutan Tri 12 |Cambodig| 21 52,979 1,457 1 425 214 B 2 5.0
29 i.com/adventures/trips/weekend/ath html Trips LP-Weekend Getaways  ||text/html] 200| 0K Appalachi 115|Sample th 134| AT, Hut Hi 113|Appalachi 35| Appalachi 35| President 29 134,837 6,444 2 76 187 = i} 28
30 i.com/adventures/trips/weekend/mww. html Trips LP-Weekend Getaways  ||text/html] 200|0K New Ham 114|LetRElta 130| Mt. Washi| 66| Mount W3 29| Mount W4 29| Mount Wg 56 136,722 6,186 2 23 189 B 3 3.9
31 i.com/fadventures/trips/latin/mip. html Trips LP - Latin America region  [[text/html; 200|0K Peru: Trek| 110|Trek acroz| 133|Peru, Mac 72 (Machu Pig 30| Machu Pig 30|Machu Pig 41 E4,24E 3,561 2 4g 146 L=} 15 39
32 i.com/adventures/trips/weekend/smb.html Trips LP-Weekend Getaways  ||text/html] 200 |0K Tennesse 114 |REl takes 128 |Smoky Mao| 47 |Great Smqg 53| Great Smq 53|GreatEmq 61 130,104 5,616 2 26 191 | o 40
33 i.com/adventures/trips/pacific/new-zealand-hiking Trips LF - Pacific region text/html; 200|0K New Zesld 113 |Join REl foi 14a|New Zealg 83 |New Zeslg 44| New Zealg 44 |MNew Zealg 55 95,379 5,141 2 52 162 g 2 3.9
34 i.com/adventures/trips/asia/vietnam.html Trips LP - Asia region text/html; 200|0K Vietnam Cf 115|We'll cyclg 120|Vietnam, 168 |Vietnam (] 15|Vietnam (| 15| Vietnam 26 169,096 10,331 2 97 197 = 4 28
35 i.com/adventures/trips/latin/chile_fitz.html Trips LF - Latin America region  [[text/html; 200|0K Fitz Roy & 114|Enjoy the 132|Patagonig| 325 |Fitz Roy & 23| Fitz Roy & 23 |Fitz Roy & 34 146,925 7,893 2 78 187 B 9 4.0
36 | http: i.com/adventures/trips/weekend/gch.html Trips LP -Weekend Getaways  [[text/html; 200| 0K Arizona: G 115|Let REI ta 135|Grand Car| £1|Grand Can 24|Grand Can 24|South Rim 31 65,694 3,854 2 50 146 = o 41
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3 i.com/adventures/ Adventures home text/html| 200|0K REI Advell 62| 150+ activ] 148 0 O[Earn 5% B 68| Why Travg 20 http:fw 38,784 661 0 10 148 | 183 43
4 i.com/adventures/trips/asia/nepal_everest.html |Trips LF - Asia region text/html; 200|0K Everssiild 115|Trek to Evg 134|Nepal, Evg 133 |Everest B 22| Everest By 22 |Everest By 33 177,703 11,520 2 105 196 g 36 41
5 i.com/adventures/trips/europe/europereg.html  |Regional LP text/html] 200 (0K Travel ff € 53| Active vac [L20 0| Travel to § 16| Croatia Tr 13|Czech Rep| 20 51,348 1,587 1 432 243 g =z 5.0
3] i.com/adventures/trips/latin/latinreg.html Regional LP text/html] 200|0K Travel i 5 72 |Hike, cyclg 97 0| Travel to | 23| Argentina 15|Belize Trip| 12 72,871 2,089 1 425 268 B 3 5.0
7 i.com/adventures/activity/hike.html Activity LP text/html; 200|0K Hikingfig 58| Active hiki 61 D|Hiking & Ti 23| Africa Trip 12| Aszia Trips 10 157,228 4554 1 424 488 B 14 5.0
] i.com/adventures/trips/eurcpe/iceland.html Trips LP - Eurcpe region text/html] 200|0K lcelang@Hi 111|Hike throy 23|Iceland, h 305|lceland Hi 14|Iceland Hi 14|lceland Hi 25 127,352 5,911 2 6& 173 2] 10 3.7
9 i.com/adventures/trips/eurcpe /cro.html Trips LF - Europe region text/html; 200|0K Croati 113 |Explore Cr 43| Croatia ad 304|Croatia M 42| Croatia M 42 |Croatiz M 53 153,472 7,825 1 196 191 = 9 4.8
10 i.com/adventures/trips/europe/scotland_high.htm Trips LP - Europe region text/html; 200|0K Scottig@H 114|Hike throy 39|5cotland H 165 |Scotland H 35|5cotland H 35|Scotland H 45 134,143 5,752 2 85 128 = 3 28
11 i.com/adventures/activity/backpacking.html Activity LP text/html; 200|0K Backpdki 70|Head into ls1 0 |Backpacki 17| Arizona Tri 13|California 16 54,610 1,724 1 426 206 6| 3 5.0
12 i.com/adventures/trips/namer/namerreg.html Regional LP text/html; 200|0K Travel it 75 |Enjoy the 52 OTravel to N 23|Alazka Tri 12|Arizana Tri 13 142,899 4768 1 436 441 E| 3 5.0
13 i.com/adventures/trips/namer/oar Trips LP - North America region ||text/html; 404 | Not Found| ] '] [*] ] [*] o 1] [*] 2 1 /] 0 o 3.4
14 i.com/adventures/trips/namer/az_grandcanyon.ht| Trips LP - North America region [[text/htmi;] 200|0K Grand CA 112 |Hike to Ha 134|Grand Car| 94 (Grand Car| 32|Grand Can 32|Grand Can| 43 139,240 E,514 2 92 187 | o 3.3
15 i.com/adventures/trips/africa/kilman.html Trips LP - Africa region text/html| 200|0K Africa -T; 114|5ee East A 123 | Africa, Tan| 128 |Mount Kilil 60| Mount Kilj 60| Kilimanja 44 158,724 9,202 2 115 134 | 20 43
16 i.com/adventures/activity/cycle.html Activity LP text/html; 200|0K Bike Tour. 69 |Explore th 144 0 |Bike Tours| E6|Asia Cyclin 18| Europe Cy: 20 47,742 1,271 1 423 133 B 54 5.1
17 i.com/adventures/trips/latinfinx.html Trips LP - Latin America region ||text/html] 200| 0K Peru: Hike| 115|REl's hikig 132 | Machu Pic| 292 |Machu Pig 21| Machu Pig 21|Machu Pig 38 147,020 7,321 2 116 190 = 1 28
15 i.com/adventures/activity/weekend_trips.html Activity LP text/html] 200|0K Weekend 60| Enjoy 143 0 |REl Weekqg 20| Arizona Tri 13|California 16 98,981 3,209 1 438 324 B 9 5.3
19 i.com/fadventures/trips/europefireland. html Trips LP - Europe region text/html; 200|0K Ireland Hi b rog 14%|Irelznd, Dt 104 |Irelznd Cof 2%|Irelznd Cof 25|Ireland Coj a0 141,650 7,116 2 77 185 L=} 14 38
20 i.com/adventures/activity/family.html Activity LP text/html] 200 |0K Family Tra 70| Unforgett: 174 O|REI Family| 21| Africa Trip) 12| Asia Trips 10 50,004 1,538 1 430 135 | 43 5.0
il i.com/adventures/trips/latin/peru_inca.html Trips LF - Latin America region  [[text/html; 200|0K Peru: Hike| 114|Join REl as| 125|Machu Pid| 465 |Machu Pig 33| Machu Pig 33|Machu Pig 44 155,742 8,198 2 106 196 = 1 3.8
22 i.com/adventures/trips/weekend/ca_mtshasta_wg Trips LP - Weekend Getaways  [[text/html; 200|0K California 114|REl offers g 124|%hasta Cli 44 |Mt. Shastg 16| Mt. Shastg 16| Mt. Shastg 61 136,116 6,807 2 79 192 = i} ER=]
23 i.comfadventures/trips/europe/italy_cingue html | Trips LP - Europe region text/html; 200|0K Italy: Cing 91 [Hike Italy" 149 Italy, Cing 171|Cinque Te 1%|Cingue Te 15| Cingue Te 30 141,281 6,565 2 85 192 8| 16 3.8
24 i.com/adventures/trips/lati pl.html Trips LP - Latin America region  ||text/html] 200| 0K Peru: Trek| 108 | Trek acros| 132|Peru, Mac 185 |Machu Pig 21| Machu Pig 31|Machu Pig 42 156,847 7,767 2 143 138 = 7 ER=]
25 i.com/adventures/trips/lati .html Trips LP - Latin America region ||text/html] 200|0K Ecuador: 114|Snorkel, d 124|Galapago: 70| Galapage: 24|Galapagoy 24|Galapago: 45 188,118 10,902 2 102 152 10 1 3.9
26 i.comfadventures/trips/latin isp Trips LF - Latin America region  [[text/html;] 301|Moved Permanently (1] (1] (1] (1] [1] [+] 20 (1] 2 2 1 [+l o 27
27 i.com/adventures/trips/europe/alps.html Trips LP - Europe region text/html| 200|0K Tourdu M 112 |Hike Mont] 143 | Tour du M 154 |Tour du M 18| Tourdu M 18|Tour du M 29 72,044 3,900 2 61 147 2] 11 38
28 i.com/adventures/trips/asia/asiareg.html| Regional LP text/html; 200|0K Travel to 4 67 | Experienc 189 0 |Travel to 4 14|Bhutan Tri 12 |Cambodig| 21 52,979 1,457 1 425 214 B 2 5.0
29 i.com/adventures/trips/weekend/ath html Trips LP-Weekend Getaways  ||text/html] 200| 0K Appalachi 115|Sample th 134| AT, Hut Hi 113|Appalachi 35| Appalachi 35| President 29 134,837 6,444 2 76 187 = i} 28
30 i.com/adventures/trips/weekend/mww. html Trips LP-Weekend Getaways  ||text/html] 200|0K New Ham 114|LetRElta 130| Mt. Washi| 66| Mount W3 29| Mount W4 29| Mount Wg 56 136,722 6,186 2 23 189 B 3 3.9
31 i.com/fadventures/trips/latin/mip. html Trips LP - Latin America region  [[text/html; 200|0K Peru: Trek| 110|Trek acroz| 133|Peru, Mac 72 (Machu Pig 30| Machu Pig 30|Machu Pig 41 E4,24E 3,561 2 4g 146 L=} 15 39
32 i.com/adventures/trips/weekend/smb.html Trips LP-Weekend Getaways  ||text/html] 200 |0K Tennesse 114 |REl takes 128 |Smoky Mao| 47 |Great Smqg 53| Great Smq 53|GreatEmq 61 130,104 5,616 2 26 191 | o 40
33 i.com/adventures/trips/pacific/new-zealand-hiking Trips LF - Pacific region text/html; 200|0K New Zesld 113 |Join REl foi 14a|New Zealg 83 |New Zeslg 44| New Zealg 44 |MNew Zealg 55 95,379 5,141 2 52 162 g 2 3.9
34 i.com/adventures/trips/asia/vietnam.html Trips LP - Asia region text/html; 200|0K Vietnam Cf 115|We'll cyclg 120|Vietnam, 168 |Vietnam (] 15|Vietnam (| 15| Vietnam 26 169,096 10,331 2 97 197 = 4 28
35 i.com/adventures/trips/latin/chile_fitz.html Trips LF - Latin America region  [[text/html; 200|0K Fitz Roy & 114|Enjoy the 132|Patagonig| 325 |Fitz Roy & 23| Fitz Roy & 23 |Fitz Roy & 34 146,925 7,893 2 78 187 B 9 4.0
36 | http: i.com/adventures/trips/weekend/gch.html Trips LP -Weekend Getaways  [[text/html; 200| 0K Arizona: G 115|Let REI ta 135|Grand Car| £1|Grand Can 24|Grand Can 24|South Rim 31 65,694 3,854 2 50 146 = o 41
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3 i.com/adventures/ Adventures home text/html| 200 (0K REl Advend 52150+ activ| 148 /] 3| Earn 5% B: 52| Why Trave 20 http:fw 38,784 661 o 10 148 | 123 43
4 i.com/adventures/trips/asia/nepal_everest.html |Trips LF - Asia region text/html; 200|0K Eversst B 115|Trek to Evg 134|Nepal, Evg 133 |Everest B 22| Everest By 22 |Everest By 33 177,703 11,520 2 105 196 g 36 41
5 i.com/adventures/trips/europe/europereg.html  |Regional LP text/html] 200 (0K Travel to | 53| Active vac 180 0| Travel to § 16| Croatia Tr 13|Czech Rep| 20 51,348 1,587 1 432 243 g =z 5.0
3] i.com/adventures/trips/latin/latinreg.html Regional LP text/html] 200|0K Travel to 72 |Hike, cyclg 197 0| Travel to | 23| Argentina 15|Belize Trip| 12 72,871 2,089 1 425 268 B 3 5.0
7 i.com/adventures/activity/hike.html Activity LP text/html; 200|0K Hiking Trig 58| Active hiki 161 D|Hiking & Ti 23| Africa Trip 12| Aszia Trips 10 157,228 4554 1 424 488 B 14 5.0
] i.com/adventures/trips/eurcpe/iceland.html Trips LP - Eurcpe region text/html] 200|0K lceland Hi 111|Hike throy 133|lceland, h 305|lceland Hi 14|Iceland Hi 14|lceland Hi 25 127,352 5,911 2 6& 173 2] 10 3.7
9 i.com/adventures/trips/eurcpe /cro.html Trips LF - Europe region text/html; 200|0K Croatiz M 113 |Explore Cr 14%| Croatiz ad| 304|Croatia M 42| Croatia M 42 |Croatiz M 53 153,472 7,825 1 196 191 = 9 4.8
10 i.com/adventures/trips/europe/scotland_high.htm Trips LP - Europe region text/html; 200|0K Scottish H 114|Hike throy 123 |Scotland H 165 |Scotland H 35|5cotland H 35|Scotland H 45 134,143 5,752 2 85 128 = 3 28
11 i.com/adventures/activity/backpacking.html Activity LP text/html; 200|0K Backpacki 70|Head into 161 0 |Backpacki 17 | Arizona Tri 13|California 16 54,610 1,724 1 426 206 B 3 5.0
12 i.com/adventures/trips/namer/namerreg.html Regional LP text/html; 200|0K Travel tot] 75 |Enjoy the 152 OTravel to N 23|Alazka Tri 12|Arizana Tri 13 142,899 4768 1 436 441 E| 3 5.0
13 i.com/adventures/trips/namer/oar Trips LP - North America region ||text/html; 404 | Not Found| ] '] [*] ] [*] o 1] [*] 2 1 /] 0 o 3.4
14 i.com/adventures/trips/namer/az_grandcanyon.ht| Trips LP - North America region [[text/htmi;] 200|0K Grand Can| 112 |Hike to Ha 134|Grand Car| 94 (Grand Car| 32|Grand Can 32|Grand Can| 43 139,240 E,514 2 92 187 | o 3.3
15 i.com/adventures/trips/africa/kilman.html Trips LP - Africa region text/html| 200|0K Africa-Ta 114|5ee East A 123 | Africa, Tan| 128 |Mount Kilil 60| Mount Kilj 60| Kilimanja 44 158,724 9,202 2 115 134 | 20 43
16 i.com/adventures/activity/cycle.html Activity LP text/html; 200|0K Bike Tours| 69 |Explore th 144 0 |Bike Tours| E6|Asia Cyclin 18| Europe Cy: 20 47,742 1,271 1 423 133 B 54 5.1
17 i.com/adventures/trips/latinfinx.html Trips LP - Latin America region ||text/html] 200| 0K Peru: Hike| 115|REl's hikin 132 | Machu Pic| 292 |Machu Pig 21| Machu Pig 21|Machu Pig 38 147,020 7,321 2 116 190 = 1 28
15 i.com/adventures/activity/weekend_trips.html Activity LP text/html] 200|0K Weekend 60| Enjoy 3-4 143 0 |REl Weekqg 20| Arizona Tri 13|California 16 98,981 3,209 1 438 324 B 9 5.3
19 i.com/fadventures/trips/europefireland. html Trips LP - Europe region text/html; 200|0K Ireland Hi 112 |Hike acrog 14%|Irelznd, Dt 104 |Irelznd Cof 2%|Irelznd Cof 25|Ireland Coj a0 141,650 7,116 2 77 185 L=} 14 38
20 i.com/adventures/activity/family.html Activity LP text/html] 200 |0K Family Tra 70| Unforgett: 174 O|REI Family| 21| Africa Trip) 12| Asia Trips 10 50,004 1,538 1 430 135 | 43 5.0
il i.com/adventures/trips/latin/peru_inca.html Trips LF - Latin America region  [[text/html; 200|0K Peru: Hike| 114|Join REl as| 125|Machu Pid| 465 |Machu Pig 33| Machu Pig 33|Machu Pig 44 155,742 8,198 2 106 196 = 1 3.8
22 i.com/adventures/trips/weekend/ca_mtshasta_wg Trips LP - Weekend Getaways  [[text/html; 200|0K California 114|REl offers g 124|%hasta Cli 44 |Mt. Shastg 16| Mt. Shastg 16| Mt. Shastg 61 136,116 6,807 2 79 192 = i} ER=]
23 i.comfadventures/trips/europe/italy_cingue html | Trips LP - Europe region text/html; 200|0K Italy: Cing 91 [Hike Italy" 149 Italy, Cing 171|Cinque Te 1%|Cingue Te 15| Cingue Te 30 141,281 6,565 2 85 192 8| 16 3.8
24 i.com/adventures/trips/lati pl.html Trips LP - Latin America region  ||text/html] 200| 0K Peru: Trek| 108 | Trek acros| 132|Peru, Mac 185 |Machu Pig 21| Machu Pig 31|Machu Pig 42 156,847 7,767 2 143 138 = 7 ER=]
25 i.com/adventures/trips/lati .html Trips LP - Latin America region ||text/html] 200|0K Ecuador: 114|Snorkel, d 124|Galapago: 70| Galapage: 24|Galapagoy 24|Galapago: 45 188,118 10,902 2 102 152 10 1 3.9
26 i.comfadventures/trips/latin isp Trips LF - Latin America region  [[text/html;] 301|Moved Permanently (1] (1] (1] (1] [1] [+] 20 (1] 2 2 1 [+l o 27
27 i.com/adventures/trips/europe/alps.html Trips LP - Europe region text/html| 200|0K Tourdu M 112 |Hike Mont] 143 | Tour du M 154 |Tour du M 18| Tourdu M 18|Tour du M 29 72,044 3,900 2 61 147 2] 11 38
28 i.com/adventures/trips/asia/asiareg.html| Regional LP text/html; 200|0K Travel to 4 67 | Experienc 189 0 |Travel to 4 14|Bhutan Tri 12 |Cambodig| 21 52,979 1,457 1 425 214 B 2 5.0
29 i.com/adventures/trips/weekend/ath html Trips LP-Weekend Getaways  ||text/html] 200| 0K Appalachi 115|Sample th 134| AT, Hut Hi 113|Appalachi 35| Appalachi 35| President 29 134,837 6,444 2 76 187 = i} 28
30 i.com/adventures/trips/weekend/mww. html Trips LP-Weekend Getaways  ||text/html] 200|0K New Ham 114|LetRElta 130| Mt. Washi| 66| Mount W3 29| Mount W4 29| Mount Wg 56 136,722 6,186 2 23 189 B 3 3.9
31 i.com/fadventures/trips/latin/mip. html Trips LP - Latin America region  [[text/html; 200|0K Peru: Trek| 110|Trek acroz| 133|Peru, Mac 72 (Machu Pig 30| Machu Pig 30|Machu Pig 41 E4,24E 3,561 2 4g 146 L=} 15 39
32 i.com/adventures/trips/weekend/smb.html Trips LP-Weekend Getaways  ||text/html] 200 |0K Tennesse 114 |REl takes 128 |Smoky Mao| 47 |Great Smqg 53| Great Smq 53|GreatEmq 61 130,104 5,616 2 26 191 | o 40
33 i.com/adventures/trips/pacific/new-zealand-hiking Trips LF - Pacific region text/html; 200|0K New Zesld 113 |Join REl foi 14a|New Zealg 83 |New Zeslg 44| New Zealg 44 |MNew Zealg 55 95,379 5,141 2 52 162 g 2 3.9
34 i.com/adventures/trips/asia/vietnam.html Trips LP - Asia region text/html; 200|0K Vietnam Cf 115|We'll cyclg 120|Vietnam, 168 |Vietnam (] 15|Vietnam (| 15| Vietnam 26 169,096 10,331 2 97 197 = 4 28
35 i.com/adventures/trips/latin/chile_fitz.html Trips LF - Latin America region  [[text/html; 200|0K Fitz Roy & 114|Enjoy the 132|Patagonig| 325 |Fitz Roy & 23| Fitz Roy & 23 |Fitz Roy & 34 146,925 7,893 2 78 187 B 9 4.0
36 | http: i.com/adventures/trips/weekend/gch.html Trips LP -Weekend Getaways  [[text/html; 200| 0K Arizona: G 115|Let REI ta 135|Grand Car| £1|Grand Can 24|Grand Can 24|South Rim 31 65,694 3,854 2 50 146 = o 41

Do this for every column and... BOOM.
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3 Address (URL) Content template/family [Content |Status Cod|Status Title 1 Title 1 Len| Meta Desd Meta Desd Meta Keyy Meta Keyy H1-1 Hl-len-1 |H2-1 H2-len-1 |H2-2 H2-len-2 |Meta Datal Meta Refr{ Canonical | Size ‘Word Couf Level Inlinks OQutlinks |External OfExternal Links | MozRank | MozTr
3 i.com/adventures/ Adventures home text/html| 200 (0K REl Advend 52150+ activ| 148 /] 3| Earn 5% B: 52| Why Trave 20 http:/fww] 38,734 661 o 10 148 | 123 43
4 i.com/adventures/trips/asia/nepal_everest.html |Trips LF - Asia region text/html; 200|0K Eversst B 115|Trek to Evg 134|Nepal, Evg 133 |Everest B 22| Everest By 22 |Everest By 33 177,703 11,520 2 105 196 g 36 41
5 i.com/adventures/trips/europe/europereg.html  |Regional LP text/html] 200 (0K Travel to | 53| Active vac 180 0| Travel to § 16| Croatia Tr 13|Czech Rep| 20 51,348 1,587 1 432 243 g =z 5.0
3] i.com/adventures/trips/latin/latinreg.html Regional LP text/html] 200|0K Travel to 72 |Hike, cyclg 197 0| Travel to | 23| Argentina 15|Belize Trip| 12 72,871 2,089 1 425 268 B 3 5.0
7 i.com/adventures/activity/hike.html Activity LP text/html; 200|0K Hiking Trig 58| Active hiki 161 D|Hiking & Ti 23| Africa Trip 12| Aszia Trips 10 157,228 4554 1 424 488 B 14 5.0
] i.com/adventures/trips/eurcpe/iceland.html Trips LP - Eurcpe region text/html] 200|0K lceland Hi 111|Hike throy 133|lceland, h 305|lceland Hi 14|Iceland Hi 14|lceland Hi 25 127,352 5,911 2 6& 173 2] 10 3.7
9 i.com/adventures/trips/eurcpe /cro.html Trips LF - Europe region text/html; 200|0K Croatiz M 113 |Explore Cr 14%| Croatiz ad| 304|Croatia M 42| Croatia M 42 |Croatiz M 53 153,472 7,825 1 196 191 = 9 4.8
10 i.com/adventures/trips/europe/scotland_high.htm Trips LP - Europe region text/html; 200|0K Scottish H 114|Hike throy 123 |Scotland H 165 |Scotland H 35|5cotland H 35|Scotland H 45 134,143 5,752 2 85 128 = 3 28
11 i.com/adventures/activity/backpacking.html Activity LP text/html; 200|0K Backpacki 70|Head into 161 0 |Backpacki 17 | Arizona Tri 13|California 16 54,610 1,724 1 426 206 B 3 5.0
12 i.com/adventures/trips/namer/namerreg.html Regional LP text/html; 200|0K Travel tot] 75 |Enjoy the 152 OTravel to N 23|Alazka Tri 12|Arizana Tri 13 142,899 436 441 E| 3 5.0
13 i.com/adventures/trips/namer/oar Trips LP - North America region ||text/html; 404 | Not Found| ] '] [*] ] [*] o 0 o 3.4
14 i.com/adventures/trips/namer/az_grandcanyon.ht| Trips LP - North America region [[text/htmi;] 200|0K Grand Can| 112 |Hike to Ha 134|Grand Car| 94 (Grand Car| 32|Grand Can 32|Grand Can| 43 | o 3.3
15 i.com/adventures/trips/africa/kilman.html Trips LP - Africa region text/html| 200|0K Africa-Ta 114|5ee East A 123 | Africa, Tan| 128 |Mount Kilil 60| Mount Kilj 60| Kilimanja 44 | 20 43
16 i.com/adventures/activity/cycle.html Activity LP text/html; 200|0K Bike Tours| 69 |Explore th 144 0 |Bike Tours| E6|Asia Cyclin 18| Europe Cy: 20 B 54 5.1
17 i.com/adventures/trips/latinfinx.html Trips LP - Latin America region ||text/html] 200 (0K Peru: Hike 115 |REl's hikin 133 |Machu Pig 252 [Machu Pig 21|Machu Pig 21|Machu Pig E:] g 1 3.8
15 i.com/adventures/activity/weekend_trips.html Activity LP text/html] 200|0K Weekend 60| Enjoy 3-4 143 0 |REl Weekqg 20| Arizona Tri 13|California 16 B 9 5.3
19 i.com/fadventures/trips/europefireland. html Trips LP - Europe region text/html; 200|0K Ireland Hi 112 |Hike acrog 14%|Irelznd, Dt 104 |Irelznd Cof 2%|Irelznd Cof 25|Ireland Coj 40 L=} 14 38
20 i.com/adventures/activity/family.html Activity LP text/html] 200 |0K Family Tra 70| Unforgett: 174 O|REI Family| 21| Africa Trip) 12| Asia Trips 10 | 43 5.0
il i.com/adventures/trips/latin/peru_inca.html Trips LF - Latin America region  [[text/html; 200|0K Peru: Hike| 114|Join REl as| 125|Machu Pid| 465 |Machu Pig 33| Machu Pig 33 |Machu Fig 4s = 1 3.8
22 i.com/adventures/trips/weekend/ca_mtshasta_wg Trips LP - Weekend Getaways  [[text/html; 200|0K California 114|REl offers g 124|%hasta Cli 44 |Mt. Shastg 16| Mt. Shastg 16| Mt. Shastg 61 = i} ER=]
23 i.comfadventures/trips/europe/italy_cingue html | Trips LP - Europe region text/html; 200|0K Italy: Cing 91 [Hike Italy" 149 Italy, Cing 171|Cinque Te 1%|Cingue Te 15| Cingue Te 30 8| 16 3.8
24 i.com/adventures/trips/lati pl.html Trips LP - Latin America region  ||text/html] 200 |0K Paru: Trek 108 Trek acroz| 132 |Peru, Mac 183 [Machu Pig 31|Machu Pic 31|Machu Pig 42 g 7 3.9
25 i.com/adventures/trips/lati .html Trips LP - Latin America region ||text/html] 200|0K Ecuador: 114|Snorkel, d 124|Galapago: 70| Galapage: 24|Galapagoy 24|Galapago: 45 10 1 3.9
26 i.comfadventures/trips/latin isp Trips LF - Latin America region  [[text/html;] 301|Moved Permanently (1] (1] (1] (1] [1] (1] g 27
27 i.com/adventures/trips/europe/alps.html Trips LP - Europe region text/html| 200|0K Tourdu M 112 |Hike Mont] 143 | Tour du M 154 |Tour du M 18| Tour du M 18| Tour du Nissss— —
28 i.com/adventures/trips/asia/asiareg.html| Regional LP text/html; 200|0K Travel to 4 67 | Experienc 189 0 |Travel to 4 14|Bhutan Tri 12| CambodN— ——
29 i.com/adventures/trips/weekend/ath html Trips LP-Weekend Getaways  ||text/html] 200 (0K Appalachi 115 [Sample th 134 | AT, Hut Hi 113 [Appalachi 35| Appalachi 35|Presiden
30 i.com/adventures/trips/weekend/mww. html Trips LP-Weekend Getaways  ||text/html] 200|0K New Ham 114 |Let RElta 130|Mt. Washi 56 |Mount W3 23| Mount W4 29
31 i.com/fadventures/trips/latin/mip. html Trips LP - Latin America region  [[text/html; 200|0K Peru: Trek| 110|Trek acroz| 133|Peru, Mac 72 (Machu Pigj 20| Machu Pig 30
32 i.com/adventures/trips/weekend/smb.html Trips LP-Weekend Getaways  ||text/html] 200 |0K Tennesse 114 |REl takes 128 |Smoky Mao| 47 |Great Smg 53| Great Smq 53
33 i.com/adventures/trips/pacific/new-zealand-hiking Trips LF - Pacific region text/html; 200|0K MNew Zealg 113 |Join REl fo 144 | Hew Zeald 83 [New Zesld 44| New Zeald 44| Mew Zeal
34 i.com/adventures/trips/asia/vietnam.html Trips LP - Asia region text/html; 200|0K Vietnam Cf 115|We'll cyclg 120|Vietnam, 168 |Vietnam (] 15|Vietnam (| 15|Vietnam
35 i.com/adventures/trips/latin/chile_fitz.html Trips LF - Latin America region  ||text/html] 200|0K Fitz Roy & 114|Enjoy the 132|Fatagonis| 325 |Fitz Roy & 23|Fitz Roy & 23 |Fitz Roy &
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Site Speed Factors

GA avg. page load time | PageSpeedscore |Grade
2.5 20| B
4.0 /8] C
1.7 e8| D
3.2 62| D
3.3 6.2 Cr
1.7 25 B

»
5.7 21 B
3.6 23 B
2.0 75 C
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What if you don’t have a standard?




]GA avg. page load time |PageSpeed score
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Calculate the average, use it as a target




Edit Formatting Rule B

Select 3 Rule Type:

» Format all cells based on their values

» Format only cells that contain

» Format only top or bottom ranked values

» Format only unique or duplicate values

» Format only values that are above or below average

| » Use a formula to determine which cells to format

Here are more great tips for
using conditional formatting.

Edit the Rule Description:

Format all cells based on their values:

Format Style: IL:on Sets !

Display each icon according to these rules:
Icon

¥ | when value is

v | when < 0.34and

O
¥ | when <=0.34

Reverse Icon Order

Icon Style: @ 'v I [~ Show Icon Only

Value ~ Type
»= L] 0.34 E»‘.;j Number j
= _v_J 0.34 E?j Number _v_J

OK I Cancel |



http://www.techrepublic.com/blog/10things/10-cool-ways-to-use-excels-conditional-formatting-feature/3166
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A.K.A., “8 Rules from Tufte”




Population Growth by Region
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First and foremost: show the data




Plenty More Fish in the Sea?

Biomass of Popularly Eaten Fish

Serve a clear, useful purpose




Nobel Prizes Awarded in Science,
for Selected Countries, 1901-1974
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Avoid distortion —

© National Science Foundation (NSF), Science Indicators, 1974 (Washington, DC, 1976), p. 15 via Tufte, E. The Visual Display of Quantitative Information (2nd ed., 2001) Graphics Press: Cheshire, CT




Nabel Prizes Awarded in Science,
for Selected Countries,1901-1980
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Avoid distortion — always tell the truth

© National Science Foundation (NSF), Science Indicators, 1974 (Washington, DC, 1976), p. 15 via Tufte, E. The Visual Display of Quantitative Information (2nd ed., 2001) Graphics Press: Cheshire, CT




Water Consumption
Map: United States

(44 . »
Present many numbers in a small space



The BBC-o0-Gram

Selected highlights of the
BBC budget 08/09 (£million)

READ: aim for data density w/ accessi
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Make large data sets coherent

Tufte, E. The Visual Display of Quantitative Information (2nd ed., 2001) Graphics Press: Cheshire, CT




Use the least amount of “ink” possible
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Avoid excess “chartjunk”



2009

...by omitting distractions



2009

...by omitting distractions
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Tell a story with accessible layers of detail




Detailed View on
Cancer Statistics
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Tell a story with accessible layers of detail
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What tools are you using?
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What are you drinking?
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Overall, visualizations should reveal data

© Nicholas Felton - feltron.com/arl
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The difference in circle size in each pair shows the
extent of disparity between the richest and the
poorest children in experiencing certain conditions
related to well-being or access to services.
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They should show a story

© UNICEF South Africa - flickr.com/photos/un sa/ 049115
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In the smallest amount of time

nemone Letterpress - flickr.com/photos/anemoneletterpress/43804777159
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Using only the “ink” you need
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In the smallest space possible






WHAT DOES IT ALL
MEANNN...?!

See this fantastic presentation
from Ian Lurie (@portentint) )



http://www.slideshare.net/wrttnwrd/data-visualization-be-understood
https://twitter.com/portentint

Hospital Map || Interactive Tables | Interactive Chart

Safety Problems at Washington Hospitals, 2006-2012 Help
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Use Tableau Public 8 to o
visualize and share your data ° .
o
1 o
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© John Ryan/KUOW/Tableau - tableausoftware.com/public/gallery/hospital-safety-problems


http://www.tableausoftware.com/public/

2] out of 8 Population growth rate in Europe (2011)

minutes onlineis spent on facebook

93% of US adultinternetusers are on Us.e free tools: Glifty, Infogr.am,
facebook Piktochart, Easel.ly, and more! e e

# 11 hours/month

The average amount of time facebook
user spends on facebook

M 137.6 million

unique visitors per month (in the USA
alone)

Or roll your own infographics

but follow Tufte’s rules!



http://www.gliffy.com/
http://infogr.am/
http://piktochart.com/
http://www.easel.ly/
http://edudemic.com/2012/08/diy-infographics/
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Which will help untie your han

© Hanna- - flickr.com/photos/dhannah/4577657955/




And open closed doors

© Louis Abate - flickr.com/photos/louisabate/3687194670



S0 you can s.

© Carlos Porto - flickr.com/photos/carlosporto/775089650
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By expressing it with Data

> JD Hancock - flickr.com/photos/jdhancock/4617759902







What great content will you build?

© Kazza, Mizzo, Lilly and Daniel - flickr.com/photos/kazmizandlils/238546790/sizes/o/



No matter how big or small...

© Brian~MacDonald - flickr.com/photos/57918307@N07/6168039234
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Want to know even
more about content
strategy?

I've curated a list of
200+ free resources at

bit.ly/epic-cs



http://bit.ly/epic-cs

