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Accessibility Assessment?

| help people make sure they’ve reached
whatever accessibility standard they’re
trying to meet



Who gets the best results?

Clients who include designers
early in the process
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There are three great designh themes:
making something beautiful, making
something easier, and making something

possible.

Dan Saffer , ,

100 Things | Know About Design, 2021
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Standards create a baseline

Web Content Accessibility Guidelines v2.2

Understanding WCAG: Supporting materials

with research references


https://www.w3.org/TR/WCAG22/
https://www.w3.org/WAI/WCAG22/Understanding/

Your allies and tools

Any accessibility professional (including me!)
WebAIM’s plain-language version of WCAG
Intopia’s Accessibility Not-Checklist by job roles



https://webaim.org/standards/wcag/checklist
https://not-checklist.intopia.digital/

Accessibility
makes things

Easier
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Alternative view of Input-Output tables, 2022-23

Input-Output Product details table data cubes
For further information on the Input-Output Product details tables, 2022-23, please refer to the Data content
and structure section on the Input-Output tables methodology page.

For further information on industry and product concordances, please refer to the section Industry and
product concordances on the Input-COutput tables methodology page.

To view I-O Product details tables published before the 2021-22 reference period, please refer to the release:
Australian National Accounts: Input-Output Tables (Product Details)
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User research and co-design

Find out what your users with disabilities
need and want



Your allies

People with disabilities increase the value of
your research

(especially if they already use your product!)



Getting started

Usability testing with
people with disability

Andrew Arch and Sarah Pulis

Inclusive Design 24 on YouTube



https://www.youtube.com/watch?v=-7YdIuKbro4
https://www.youtube.com/watch?v=-7YdIuKbro4

Accessibility makes things

Beautiful



We all deserve beautiful things

Let’s make beautiful tools
that work for the community
and make more things possible



N

Let’s chat

Photo credits

Woman holding smartphone: Alexey Elfimov, Unsplash
Team meeting: Chona Kasinger for Disabled and Here
Know My Name exhibit: National Gallery of Australia

& www.intopia.digital g hello@intopia.digital



https://unsplash.com/@ikocs
https://affecttheverb.com/disabledandhere/
http://www.intopia.digital/
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